
 

 
 
 

Participation in Marketing/Networking & Community Events 

• MISD New Teacher Breakfast 

• Leadership McKinney Class of 2023 Welcome event 

• Affordable Housing Collaborative Discussion 

• Byron Nelson Results Presentation & Luncheon 

• Momentous Institute Tour 

• Chamber McKinney Development Update 
 

Website Analytics 

The number of website visits has continued to be fairly constant with spikes generally during 
open grant cycles and periods of high Promotional & Community Event Grant activity. July spikes 
correlate with social media posts about Crape Myrtle Park (video), Silo Art Project, Farmers 
Market and Red, White & Boom. Top page visits in July were Home Page, Grants, About Us and 
Community Impact. Most visitors connected directly; however, we saw significant traffic via links 
from the City and MEDC websites. Notably in July, we saw traffic from USA Funding and one 
referral from Boys & Girls Club website.  

 

      
 
 

Also, worth noting is the number of website visitors using mobile devices. Since the website 
redesign last Fall, the number of mobile users has increased almost 20%. As a reminder, one of 
the goals of the redesign was to make the website more friendly on mobile devices. 
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Social Media: Facebook and Twitter 

We continue to increase our followers on social media. Facebook followship has increased just over 7% 
since last year.  

 

   
 
For Facebook, the top performing posts for July were related to Farmers Market, Silo Mural Art Project and 
Crape Myrtle Collections Park (video post). High performing organic posts for Facebook are shown below. 
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While Twitter is a smaller audience with just over 1,500 followers, growth continues to be slow but steady. 
Top posts for July related to Parks RecQuest and McKinney Philharmonic (video post). 
 



 

 

Our Facebook audience demographic is primarily located in McKinney, with 2/3 being female. 
Demographic analytics are not readily available for our Twitter account. 

 

 


