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Herbert D, Weitzman
Chairman/Executive

Locking back on 2015 and forward to 2016, we see a retail market in balance in our key
metro markets. On the following pages, you will read about the pasitive trends that are
benefitting our shopping centers.

We look forward to a successful 2016 warking with you, our clients and friends.

Sincerely,

Herbert D. Weitzman

We’re bringing the town square back to the neighborhood.®

Austin Dallas Fort Warth Houston San Antonio
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D/FW Retail Market Reaches
Highest Occupancy in 31 Years

DALLAS - Dallas/Fart Warth's retail market ended
2015 with 91.6 percent accupancy. an increase of
more than 1 percent aver year-end 2015's 90.5
percent occupancy rate. The 1.1 percent improvement
represents a reduction in marketwide vacant space of
approximately 1.8 million square feet.

This past calendar year marks only the third time
in the past decade that the market breached the
important 90-percent threshold. It alsa marks the
highest overall market occupancy in 31 years years.
The 91.6 percent rate is second only to 1984, when
92 percent of the market’s multi-tenant space was
feased.

The occupancy gain during the past year was
fargely due to:

- Demand from expanding concepts. including
anchars, that created high new occupancy levels
for the market's existing centers;

. New space development that was primarily anchor
driven with extremely limited small-shop space
that was built in line with demand:

. New market entrants that expanded primarily via
existing space.

The D/FW occupancy rate is based on a total
market inventory of 193,016,108 square feet of retail
space in shopping centers with 25,000 square feet ar
mare — the largest retail inventory for any metro area
in Texas. Weitzman/Cencor surveys 1,383 centers in
42 submarkets, of which 30 submarkets are in the
Dallas-area market, and 12 submarkets are in the Fort
Worth-area market.

Far year-end 2015, the occupancy rate in the
Dallas area was 91.2 percent, a notable improvement
over year-end 2014's already healthy 90.2 percent.
The rate is based on total market inventory of 134.7
million square feet in the Dallas area.

The occupancy rate in the Fort Worth area was
even better: 92.4 percent. campared 1o 91.4 percent at
year-end 2014, The rate is based on a total inventory
of 58.3 million square feet.
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For D/FW’s major shopping center categories, the

survey reported the following occupancy rates:

. Community Centers — 91.7 percent [compared to

90.6 percent at year-end 2014} for an inventory of

74.6 million square feet.

o This category, typically anchored by a grocer,
is the market's largest in terms of inventory.
Community centers feature some of the
strongest projects in D/FW. In addition to
grocery and discounter anchars, the category
features a mix of tenants designed to serve
community needs.

+ Neighborhood Centers — 86.6 percent (85.1

percent at year-end 2014} for an inventory of 40.7

million square feet.

a This category represents smaller. typically
unanchored centers of 25,000 square feet
to as much as 100,000 square feet. The
category continues to improve after falling to
an occupancy low point of 81 percent during
the recessian. Since that time. vacant space
in neighborhood centers has drapped from 6.9
million square feet at year-end 2009 to 5.5
mitlion square feet today.

o The strongest neighbarhood centers in
the category continue to repart healthy
occupancies, and 13 submarkets report
neighborhood-center accupancy ranging from
90 to 100 percent.

Power Centers — 95.2 percent {94.2 percent at

year-end 2014 for an inventory of 40.8 million

square feet

Key concepts backfillvacanciesin 2015 -
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The occupancy in this category — which
features power "category killer” retailers —
reparted gains as existing power retailers
stahilized and concepts from gyms to
discounters to grocers to medical uses
backfilled box vacancies. As a result. pawer
retail — a category that suffered fast-rising
vacancy during the financial crisis as many
power tenants failed ~ is today one of the
healthiest categories in Dallas/Fort Worth.

+ Mixed-use — 95.4 percent [92.4 percent at

year-end 2014} for an inventary of 5.2 million

square feet of retail space in projects with other

commercial and residential space.

Q

This category, with retail at its core. typically
alsa features residential and office space.

as well as other uses such as hotel or
entertainment.

This category saw accupancy jump thanks in
part to the active restaurant market and the
lease-up of projects that opened just as the
2007-2009 recessian hit.

During 2015 and moving inta 2016, mixed-use is
the most active non-community category, with
major mixed-use projects under way or opening
in markets like Plana and Frisco.

+ Malls —93.1 percent {927 percent at year-end

2014} far an inventory of 23.4 million square feet.

a

This category, which includes regional and
super-regional malls, saw its stable occupancy
improve further thanks to junier anchors

like H&M. which opened in Denton’s Golden
Triangle Mall, Cedar Hill's Hillside Village mall

dds
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and Fort Worth’s Ridgmar Mall. and expanding
mall tenants like Francesca's, Tarrid and other
apparel retailers.

0 D/FW reports two of the 18 submarkets with
malls reporting 100-percent mall occupancy;
an additional 11 submarkets report occupancies
well above S0 percent. Only four submarkets
— Allen, Irving, Plano and Southwest Dallas —
report notable vacancy, largely due ta either
vacant department stores or higher-than-
typical small-shop vacancy.

The improvement seen in the retail market during
2015 is due to steady demand for [ease space in
D/Fw's existing shapping centers, as evidenced by
the strong absorption posted during the year. The
market posted its highest absorption total since
2000, when the market absorbed 8.3 million square
feet. However, that tatal largely represented leasing
in new construction, which totaled 8.8 million square
feet. It's important to note that the 2000 absorption
total was 500,000 square feet less than the new-
space total, which means new construction added
half a million square feet af vacancy to the market.

This past year, absorption easily surpassed the

2015 construction total.
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The leasing activity in 2015 helped the retail market
post total absorption - defined as the net increase
or decrease in accupied space - of 4531480 sqﬂare
feet: a total of 3,151,898 square feet were absorbed
in the Dallas area. and 1.379.582 square feet were
absarbed in the smaller Fort Worth area.

During 2015, leasing in existing centers boosted
absorption by removing large vacant retail spaces
from the market.

Key hackfilled locations in existing centers
during the year included:

« H&M, the famed fast-fashion retailer, which leased
several new locations in existing space, including
in the former Barnes & Noble in downtown Fort
Worth, at Hillside Village in Cedar Hill and in Golden
Triangle Mall in Dentan;

« WinCo Foods, with approximately 85,000-square-
foot stores at;

o The site for a former Sports Authority in
Arlington’s Bardin Place Shopping Center;

0 The site of a closed Target at Centerville and
LBJ and Garland;

0 The site of a closed Krager in Orchard Village in
Lewisville.

+ Total Wine & Mare, which leased 24,000
square feet in a junior anchor vacancy
at Denton Crossing, located on
Loop 288 in Denton. Kroger also
expanded its store in
Dentaon Crossing by
18,300 square feet by
backfilling a site

farmerly filled by

Wwarld Market;

H&M helped improve -
--mall occupancy with
new stores in existing |

-. space. Denton’s
~Golden Triangle Mall
“ location is pictured,
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. Burlington Coat Factory. which leased
approximately 50,000 square feetin a long-
vacant Mervyns in a center adjacent 1o Fort
Worth's Ridgmar Mail:

. UFC Gym, which backfilled a 12.962-square-foot
space in Dal-Rich Towne Square, at 101 S. Cait
Road in Richardson.

. The camplete redevelopment of the vacant,
125,000-square-foot Saks store at The Shops at
Willow Bend, an upscale mall in Plana. The project,
starting in 2016, is razing the Saks store for open-
air entertainment, restaurant and retail district.
The mall's owner is also in the works to add an
affice tower and a hotel at the site, located at the
Dallas North Tollway and Park Boulevard.

During 2015, the market reparted new construction
of 2,719,584 square feet of retail in new and expanded
projects.

The 2015 annual construction, while representing
an increase over the previous year’s total of
2,056,926 square feet, Is very conservative for a
market that ranks as one of the healthiest in the
country. Other than a select handfu! of retailers, few
national concepts opened new-construction anchar
stores during the year as natianal retailers focused
on the seamless merger of their existing brick-and-
martar lacations with their digital capahilities to
create strong omnichanne! success.

The majarity of new space for 2015 was developed
for retail anchors, with one store alone accounting
for 20 percent of the new space added to the market
during the year.

The construction, basically a blip on a market with
193 million square feet, represents only the second
time since 2009 for new space to surpass the
2-million-square-foot level.

Neighborhaod

Retail space in new and expanded projects
cpening in 2015 included:

- Nebraska Furniture Mart, a 433-acre development
with more than 560,000 square feet of retail
space at SH-121and FM 423 in The Colony. The
project is sparking peripheral development such
as a new 52,000-square-foot Rooms To Go;

. West Plano Village. a mixed-use praject that
opened in late 2015 with 90,000 square feet of
retail space and 60,000 square feet of second-
floor office space above the retail buildings. In
addition, leading developer AMLI Residential
opened 264 apartments in a four-story
configuration in 2014. The first phase of West
Plano Village, lacated at Dallas North Tollway
and Parker Road. opened in September 2013 and
brought online the retail component’s anchor, an
eatZi's Market and Bakery. Well-known national
and local cancepts in the project’s retail space
include Kona Grill, Princi Italia, Mi Dia From Scratch,
Pakpao, an AT&T flagship store and others;

» Glade Parks. one of the largest non-grocery-
anchored projects to come online in 2015, which
opened its first phase with a mix of pawer retailers
including Dick’s Sporting Goods, Michaels,
HomeGoods, Tuesday Morning, Dave & Buster's,
Ulta and Boot Barn at SH-121 and Glade In Euless;

. Preston Hollow Viliage, the retail in a mixed-use
project at US-75 and Walnut Hill Lane, with the
retail featuring Trader Joe's and a number of
restaurants;

« Park Lane, a mixed-use praject at US-75 and Park
Lane, across from NarthPark Center mall, which
expanded by 37,000 square feet for a number of

soft-gaads concepts;

\.!a.t.:':'cz:n{:y ) - 2015 % \ja't':'a.nc}.,ri
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I Ma!ls 18 23,410.574. 1,703,279 - 23,410,574 V 1,603,083
Scommunty e 260,752 : i el
Power . 135 40,811,812 2,358.,228 5.78% 40,840,133. 1,958,050 .
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. Castle Hills Marketplace, a regional-draw
shapping center that opened its first phase with
a 123,000-square-foot Kroger Marketplace. The
center, located at the southwest corner of SH-121
and N. Josey Lane in Lewisville, is in proximity to
the massive Nebraska Furniture Mart complex;

« Narth Tarrant Marketplace, a community center
that features a 123.000-square-foot Kroger
Marketplace and approximately 16,000 square
feet of small shop space at N. Tarrant Parkway and
Precinct Line Road in Narth Richland Hills:

. Lantana Town Center, a retall center an FM 407

at Jeter Road in Bartonville (Denton County] that

is anchared by a 120,000-square-foot Kroger

Marketplace. The center also features small-

shop space and pad sites for concepts including

Starbucks, Marble Slab and others;

Burleson Commaons, a retail center anchored by

-

Premiere Cinemas in Burleson [Fort Warth areal,
which added a 114,800-square-foot Kroger
Marketplace that opened in late December 2015;

- The expansion of Lewisville Towne Crossing, which

added space for a Studio Movie Grill and multi-
tenant retail space. The project. first opened in
2009 and anchored by SuperTarget, is located at
SH-121and Josey Lane:

whole Foods Market, with a new store in Uptown
Dallas, where it serves as the retall anchor for a
residential tower at McKinney Avenue and Routh
Street. For 2016, Whaole Foods is scheduled to
open in the Las Colinas area of Irving and at 3400
Bryant irvin Road in Fort Worth. The Bryant irvin
Road location will be the gracer’s first within the
Fort Warth city limits;

A 34,000-square-foot REI stare, the anchor of a
55,000-square-foat project on East Northwest
Highway. adjacent ta Half Price Books Dallas
flagship store;

walmart, with new 2015 stares that included a
Supercenter at Coit Road and Arapaho in Dallas
and smaller {approximately 45,000 square feet]
Neighborhood Market stores in suburban markets
such as DeSato, Lancaster, Wylie, Burleson and
Rowlett;

Presidio Towne Crossing, a center planned

along 1-35W in the Presidio Junction mixed-use
development. Presidio Towne Crossing is by a
Target store and features other concepts
like At Home:

”, THE WEITZMAN GROUP
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The village at Camp Bowie, a retail center at Camp
Bowie Boulevard and Bernie Andersan Avenue in
Fort Worth anchored by a new Sprouts grocery:
WestBend, a mixed-use project on University Drive
in Fort Worth anchored by a 21,000-square-foot
Fresh Market;

Lakeside DFW, a mixed-use project at the
northwest corner of FM 2499 and Lakeside
Parkway in Flower Mound, with the retail anchored
by a 45.000-square-foot Moviehause & Eatery
cinema;

Southlake Town Square in Southlake, which added
anew Trader Joe's specialty grocery:

H-E-B in Burleson, which expanded to a total of
115.000 square feet, thereby creating the first
H-E-B Plus! location in the greater Dallas/Fort
Worth area.

Walmart and Sam’s Club at US-380 and Prestan
Road in Prosper. Sam's Club also will open as the
anchor for East Village, a retail center under way in
the CityPlace area near downtown Dallas at US-75
and Haskell;

A Walmart Neighbarhood Market planned as

the anchar for Teasley Town Square, a project at
Teasley Lane and Ryan Road in Denton;

The expansian of Fort Worth's Presidio Towne
Crossing, which will add WinCo and other
conhcepts:

The expansion of Euless’ Glade Parks, which will
add retall including a 95,000-square-foot Belk
department store. Cinepalis fuxury cinema and
several other junior anchors.

Tha retail component of Wade Park, a $1.6 billion
mixed-use project under construction at the

Several major prajects are in the works for
completion in 2016 or later. These include:

Dallas North Tollway at Lebanen Read in Frisco.
The retail will include Whole Foods Market. iPic
. CityLine Market, a mixed-use praject at the Theaters and a number of shops and restaurants,
nartheast carner of Renner Road and Plano Road including Torchy's Tacos and the second location
for popular Uptown Dallas venue The Rustic. The

first phase is slated to openin 2017,

in Richardson that will feature a Whole Foods

Market-anchored center. The community center is
set for completian in 2016: The D/FW retail market activity, especially retail
. Waterside, located at Bryant Irvin Road at the leasing demand and stare growth, is hoasted by
Trinity River in Fort Worth, which will come online the area’s economy, which ranks as ane of the

with Fort Waorth proper’s first Whole Foods location;
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strangest metro ecanomies in the cauntry. In terms
of population, the D/FW metro area ranks as one af
the fastest-growing in the country, adding more than
100.000 people annually.

With powerful growth expected to continue in the
key areas of population. jobs and residential growth,
the outlook for the D/FW retail market in 2016 is a
year of steady gains to build on 2015's autstanding
performance.

DALLAS/
FORT WORTH
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geeron |
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3204504
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Southeast Dallas 1,876,418

Soulhwe e _;049.613'§§
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SRR e
1,094,749 210,142
L o
1,087,528
7414523 5789
3,486,058 294,946
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4961771 501,922 4,961,761
e 08154
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i
50,015

13.41%
i 15300
221435 10.62%
101,545
3. 763,103
3486058 153,058 4.42%
. Bodsaes L 242%)
980,83

167,760 17.10%

3,561,027

10.12%

2,168,606
esainol
2,251,972

2,206,972
818496
134,694,744

 Dallas’ 13,056,244

a2t
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359,007

oo
154,510

14,485,563
3082622
352,398

3733579
6351468

1,428,948

9,694,859
393,300

- 3,176,388,
9434301
2069416

w9522

58,321,364 1044

93,016,108 16,217,704]  8.40%

Adingtor :
Bedford/Euless
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T o42%
13.94%
L T.91%
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6.85%
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36,282
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2015 Absorption 2015 Construction®.

3A

287,861 192,000
; 230,117
38,000

o~

Southeast Dallas 704
. Southwest Dallas ] o ‘s54es. o 27,000
6 Addlson 130,422

8 DeSoto/Lancaster 78,184 90,000
. Duncanwille: i SE et
Farmers Branch -16,645

12 7éran'd Prairie 140,988

173,139
5 ":::'_2_49,652 o

McKinney 79,887

21 Allen ‘174 119

23 Rockwall 14,977

28 BedfordiEu!ess 303,713 230 791

‘Northeast Eort Worth 1,541
Northwest Fort Worth 000 00T s03e72 174,844
Southeast Fort Warth -18,800

Fort Worth CBD 26,032
“‘North Richland Hills " 0 T DHBQ.747 L
Northeast Tarrant Co 27,779

38  Weatherford 10,950
. “FortWorth =~ "~ e 1379‘532 ' Lioeo 849,934

i - _Grand Total i

* New construction of 25,000 square feat or more; some consiruction represents expansion space
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