
 
 

Marketing Report: June 2024 
 

 

 

Participation in Marketing/Networking & Community Events  
(since June 27  Board Meeting) 

• Grant and Sponsored Events: Red White & Boom, Cami Cakes Grand Opening, SBG Sip & Stroll, and 
DCI Marching Competition  

 

Press, Social Mentions, Tags, Shares 
• Facebook Mentions, Tags, Shares: MillHouse, McKinney Repertory Theater, SBG Hospitality, 

Chestnut Square, McKinney Parks and Recreation 
• Press: Project Grants awarded promoted in Community Impact and North Texas e-news. 
 

Website Analytics 
Though visits in June were slightly below average (and significantly lower than those of May’s 
record high), numbers remain nearly double over last year. June spikes correlate with social media 
posts related to SERVE McKinney, Juneteenth and grant applications. Top page visits in June were 
Home, Grants, and About Us. Connections via City of McKinney website remain high, and we also saw 
referrals from MEDC, North Texas News, GrantWatch, and Google.  
 

   
 
 
 

The number of website visitors using mobile devices was 30% higher for the month of May.  
 
 

 
Mobile 
Traffic Users 

Percent of 
Total 

Desktop 421 62.60% 
Mobile 245 36.40% 
Tablet 7 1.00% 
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Social Media: Facebook and X  

        
  

 

 

 
For Facebook, May continued the strong growth trend with an increase in followship of 11. 
Engagement was back to average after a huge high in May. High performing posts were 
related to 4th of July events, Texas Music Revolution, SERVE McKinney, Juneteenth, and 
Farmers Market.  
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For X, numbers were down for the month. No growth was recorded for the month. MCDC’s X 
remains measurably less than Facebook for followship and engagement. Top posts for June 
included Texas Music Revolution and SERVE McKinney.

 
 

 

 

Facebook Demographics 
 

Though our base of followers has being growing rapidly, the demographics of our followers remains 
the same. Facebook audience demographic is primarily located in McKinney, with over 2/3 being 
female. Our top two age demographics for followers is 35-44 and 45-54.  
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