
 
 

Marketing Report: July 2024 
 

 

 

Participation in Marketing/Networking & Community Events  
(since July 25 Board Meeting) 

• Grant and Sponsored Events: New Teacher Breakfast, Boys & Girls Club Exergame Unveiling, Love 
McKinney Neighborhood Event, Westside Village Apartments Backpack Drive 

• Other community events: LoveLife Backpack Drive, Downtown Redevelopment Update, Leadership 
McKinney Class of 2025 Welcome 

 

Press, Social Mentions, Tags, Shares 
• Facebook Mentions, Tags, Shares: MillHouse, McKinney Repertory Theater, McKinney Parks and 

Recreation, MEDC 
• Press: Boys & Girls Club Exergame Unveiling 
 

Website Analytics 
Visits in July were slightly above average for the year and remain nearly double over last year. June 
spikes correlate with social media posts related to July 4 events, Chestnut Square, MillHouse Makers 
Market, DCI and grant applications. Top page visits in June were Grants, About Us, and Community 
Impact. Connections via City of McKinney and MEDC websites remain high, and we also saw referrals 
from Community Impact, Cotton Groves, and USA Funding.  
 

   
 
 

The number of website visitors using mobile devices continues to increase.    
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Social Media: Facebook and X  

        
  

 

 

 
For Facebook, May continued the strong growth trend with an increase in followship of 20. 
Engagement registered very high at just under 2,000 with high performing posts were related 
to Downtown Redevelopment (1,516), DCI (166), 4th of July events (96), Farmers Market (84) 
and the new Downtown trolley. 

 

 

3,600
3,800
4,000
4,200
4,400
4,600
4,800

Ju
ly

 '2
3

Au
g 

'2
3

Se
pt

 '2
3

O
ct

 '2
3

N
ov

 '2
3

De
c 

'2
3

Ja
n 

'2
4

Fe
b 

'2
4

M
ar

 '2
4

Ap
r '

24
M

ay
 '2

4
Ju

ne
 '2

4
Ju

ly
 '2

4

Facebook Followers

 
 

1,500

1,550

1,600

1,650

July
'23

Sept
'23

Nov
'23

Jan
'24

Mar
'24

May
'24

July
'24

X Followers



 

 
  



For X, engagement and growth remained consistent. MCDC’s X remains measurably less than 
Facebook for followship and engagement. 

 
 

 

 

Facebook Demographics 
 

Though our base of followers has being growing rapidly, the demographics of our followers remains 
the same. Facebook audience demographic is primarily located in McKinney, with over 2/3 being 
female. Our top two age demographics for followers is 35-44 and 45-54.  
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