


⚬ In November 2022, Visit McKinney 

embarked on a strategic planning 

process to create strategic priorities 

for 2023 through 2025.

⚬ Goal 4 was “Become a Data-Focused 

Organization”

⚬ Visit McKinney contracted with Zartico 

for geolocation and spend data 

comparing visitors and residents



Zartico Event Report Dashboard

Visitor = Home location > 50 miles away

Resident = Home location < 50 miles away

⚬ A 5.5% increase in total spending, with 

residents accounting for a 7.9% increase.

⚬ Visitor spend actually decreased during this 

period, down -13.0%.

⚬ Food accounted for 43.2% of visitor spend 

and retail accounted for 23.3%. 

* The event date is compared to the four weeks prior to the event. 



Zartico Dynamic Visualization: CJ CUP Byron Nelson

In-State & Out of State Visitors 



Zartico Dynamic Visualization: CJ CUP Byron Nelson

In-State, Out of State Visitors & Residents 



Zartico Event Report Dashboard

⚬ 52.9% of visitors were out of state

⚬ 41% had a HHI of over $100k

￭ Little Rock visitors increased their 

visitation by 46%, 

￭ Wichita Falls TX & Lawton OK visitors 

saw a 21.0% increase 

￭ Oklahoma City visitors were 11.9%. 



Zartico Lodging Core Dashboard

• Hotel avg. stay value was up 36%, from $238 last 

year to $323 this year. 

• Length of stay was up 2% from last year.

• STVR avg. stay value was up over $100, going 

from $684 to $787.

•  Length of stay was up from 4.3 days to 4.7 as 

well, a 10% increase.

⚬ Hotel Occupancy was up to 83% from 69% last year. 

⚬ Hotel Demand was up 21% and RevPAR was up 24%

⚬ STVR demand was slightly down, however this is due to 

having many more of these available now. The demand 

was up 37%, ADR up 4% and RevPAR up 3% when looking 

at STVR. 



SO..... WHAT DOES THE DATA REALLY SAY?



Residents (anyone living within 50 miles of McKinney) had a significant 

impact, especially on the local economy. Visitor spending may have 

decreased slightly, but they did show up and spend at your hotels.

Things to Consider: 

1. Can future marketing attract more visitors from the locations with the 

highest increase in 2024?

2.Will new hotel additions like the Denizen Hotel and AC Marriott help keep 

more “Residents” inside McKinney during the event? 

3.  How can we continue to build connections between the event and 

Downtown McKinney/Hub 121/District 121/etc. to boost retail and restaurant 

spending?
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