
 

 
 

Marketing Report: January 2023 
 
 

Participation in Marketing/Networking & Community Events 
• Cotton Groves Playground Build 
• District 121 Open House 
• Main Street Merchants Meeting 
• Rotary Foundation Presentation 
• Volunteer McKinney Community Leaders Meeting 
• Black History Month Events (lectures, 70’s Soul Train) 

 
Website Analytics 

The number of website visits nearly doubled for January, but some of this may be due to a new 
system our platform is using for calculations. We will use future months’ data to determine if 
this reflects a true spike. January spikes correlate with social media posts about Quality of Life 
Award, Neathery Estate, Black History Month and Office Open House. Top page visits in January 
were the Home Page and Grants Page. Most visitors connected directly; however, we saw some 
traffic directed from City Website, MEDC Website, USA Funding, Texas Grant Watch and USA 
grants. 

 
 

           
 
The number of website visitors using mobile devices continues to grow at a slow but constant 
pace, and we’ve seen an increase of just over 20% since the website redesign.  
 
 

 .  
  



Social Media: Facebook and Twitter 

         
  

Facebook followship has increased slightly for the last couple of months. For Facebook, the top 
performing posts for January were related to Quality of Life Award nominations, MLK Day, McKinney’s disc 
golf courses, and a shared article about The Neathery Estate. Impressions were nearly triple this month, 
mostly related to Quality of Life Awards and MLK Day posts. 
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Twitter Followers



 
Twitter is a smaller audience with just over 1,500 followers that is growing slowly. Engagement was 
higher for the month of January with most fan reactions regarding a Parks post. 
 

                            
 
 
Our Facebook audience demographic is primarily located in McKinney, with 2/3 being female. Demographic analytics 
are not readily available for our Twitter account. 
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