
 

 
 

Marketing Report: November 2022 
 
 

Participation in Marketing/Networking & Community Events 
• Home for the Holidays 
• Chestnut Square Holiday Tour of Homes 
• Habitat Home Wall Raising Ceremony for Ms. Maxwell 

 
Website Analytics 

The number of website visits has continued to be fairly constant. October spikes correlate with 
social media posts about TUPPS and promotional grant events including Ghost Walk, McKinney 
Philharmonic’s Halloween Spectacular, Adriatica’s Pumpkin Patch, McKinney Made and Trick or 
Treat Trails. Top page visits in October were Grants, About Us and Community Impact. Most 
visitors connected directly; however, we saw some traffic directed from City, grantwatch and 
MEDC websites. 
 

           
 
The number of website visitors using mobile devices continues to grow at a slow but constant 
pace, and we’ve seen an increase of just over 20% since the website redesign.  
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Website Visits: November 

Mobile Traffic Users 
Percent of 
Total 

Desktop 293 63.01% 
Mobile 167 37.22% 
Tablet 5 1.08% 



Social Media: Facebook and Twitter 

         
  

Facebook followship has remained steady for the last couple of months. For Facebook, the top 
performing posts for November were related to Towne Lake Park video, Soccer Complex video, office 
relocation and Home for the Holidays. 
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Twitter is a smaller audience with just over 1,500 followers that has remained unchanged for the last 
couple of months. Engagement with our Twitter audience is minimal. Top posts for November were 
Veterans Day and Towne Lake Park video. 
 

                           

 
 
Our Facebook audience demographic is primarily located in McKinney, with 2/3 being female. Demographic analytics 
are not readily available for our Twitter account. 
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