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visit Pickup Report
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visit RFPs

mc |nneg 2/15/2023 12:25:24 PM 146 19r669
Last Refreshed New RFPs YTD Est Room Nights YTD
| ] ||

# New RFPs by Month Total Room Nights by Month
7.2K
6K 5.8K
Oct
4K . 3.4K
ZK .
0K
Oct Nov Dec Jan
New RFPs by Category
Dec — 1(0.68%)
Category
57 (39.04%) — ® (Blank)
Association
Jan
@ Corporate
© SMERF

~— 80 (54.79%)

o
=
o

20 30 40 50 60 70



# of Attendees v
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visit Facebook & Instagram
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visit Visit Widget & YouTube
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