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 2009 Idea for a local Art Studio Tour was a 

grassroots effort by a few local artists. 

 Goal Bring the art community closer to 

the citizens of McKinney.

 Budget Organic growth each year on 

little to no budget.

 2015 MAST integrated into the Arts and 

Music Guild, a 501C3.

 2016 Awarded our first MCDC grant of 

$5000.



 2015 (without MCDC grant)

 900 visitors, 25% outside McKinney

 2016 (with MCDC grant)

 1132 visitors, 42% outside McKinney



McKinney Artists

Steve Macias 

and 

JB Phipps





 Grant Request:

 $7000

 Grant Use: 

 Advertise and promote MAST in other 

communities, building on what we learned in 2016. 

 Goals:

 Increase attendance by 10-20% over 2016.

 Attract attendees from outside McKinney. 

 Support McKinney artists and promote their 

businesses.

 Provide exposure to our local restaurants and retail 

businesses.

 Increase awareness of McKinney’s quality of life 

and thriving art community.



 Print $4550

 To include: Monthly Lifestyle Magazines in Allen, 

Prosper and Frisco. HOA publications 

Stonebridge Ranch, Craig Ranch.

 Billboards  $950

 Radio (WRR) $1000

 Other Print  Map, Posters and Postcards  $500

 TOTAL: $7000



 To Increase Tourism

 Advertising in adjoining cities’ style magazines 

will bring in traffic from those areas. 

 Plano Profile is the only style magazine being sent 

to Toyota’s California employees in preparation for 

their relocation.

 Promote Business Development

 Check-in at Heard Craig drives attendees 

downtown.

 Tour stops around McKinney provide exposure to 

more local businesses. 

 Promoting local artists helps them establish and 

grow their own businesses.




