
Spring Farmers Market 

Tour de Coop 

24th Annual Killis Melton Ice Cream Crank Off 



McKinney Farmers Market at Chestnut Square 

Spring 2019

• Moved back to Chestnut Square March 2 

• Weekly schedule began April 6 

• 72 filled vendor spaces 

• Possible expansion to 80

• Vendor feedback: Very Satisfied 



McKinney Farmers Market at Chestnut Square 

Spring 2019

• Special Events 

• Village tours every week 

• Village Life: 2nd Saturday 

• Butterfly Garden Tour: 3rd Saturday 

• Pure Barre: 4th Saturday 

• Music every week 



McKinney Farmers 

Market at 

Chestnut Square 

2019 

January 5 & 19

February 2 & 16

March 2, 16 & 30 

Returns to 

Chestnut 

Weekly April 6 –

November 16 

1,000 + 

customers 

weekly





Edible Dallas Market and  Coop Tour $850.00

Community Matters - April Market and  Coop Tour $145.00

Minute Man Tour de Coop Posters $72.20

Community Impact - April Market and  Coop Tour $950.00

Minute Man Market Posters $669.90

Star Local Media Market $547.00

Minuteman Press Market Cards $261.87

Community Matters - May Market $145.00

N2 Publishing Market and  Coop Tour $200.00

How the Funds Were Spent 



Funds support advertising in: McKinney Community 

Impact, Star Local Media, Stonebridge Ranch Magazine, 

Edible Dallas, Creekside Living (N2 Publishing), KLAK 

Radio as well as print materials for events.  



Examples of Promotional Pieces 





8th Annual Tour de Coop April 27, 2019  

• 5 coops 

• 300 attendees 

• Total revenues 

$4500

• 53% under 

budget





• Total of $3750 spent on advertising this event 

• Social Media metrics improved 

• Advertising dollars exceeded income 

• Staff & volunteers not sure how to improve/proceed 

• No tour on calendar for 2020 



24th Annual Killis Melton Ice Cream Crank Off 



2019

• $10,162 ticket Revenues 

• Best gross revenues in 7 years

• $5,000 Sponsorships 

• 1500 attendees 

• 13 Flavor Contestants (same as 2018)

• No geographic metrics available at this time, but one note: more people of 

non-white demographic than ever seen at any Chestnut Square event  

• Surveys sent to buyers through Square, our main ticketing mechanism  



How the Funds Were Spent 

Funding supported the 2 ads below, however a total of  $3815 was 

spent on promotions and ads in local print and broadcast media 

Edible Dallas ICCO/Market $875.00

n2 Publishing ICCO $200.00



Examples of advertising pieces 



Thank you for your support. Without MCDC 

funding, the HGCC advertising budget would be 

half (or less). Not only do the promotions bring 

people to Chestnut Square (and McKinney), the 

funding supports local business in the media 

industry – neighborhood magazines, 2 local 

newspapers, a print shop and local radio.   


