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Marketing Report: April 2024

Participation in Marketing/Networking & Community Events

(since April 25 Board Meeting)
e Grant and Sponsored Events: Empty Bowls, Airport FBO Open House, Cornerstone Ranch Come to
the Table, ManeGait LIVE at TUPPS, CJ Cup Byron Nelson, RNB Picnic Festival, Chestnut Square

Boogie Wonderland, LoveLife Women in Service Luncheon, Woodside Community Mother’s Day
Event

e Byron Nelson: City Booth Set up and Staffing, Suite Meetings

e Community Engagement and Meetings: Volunteer McKinney CEO Breakfast, Main Street
Merchants Meeting, McKinney Inclusion Council (Women in Nonprofit)

Press, Social Mentions, Tags, Shares

e Facebook Mentions, Tags, Shares: MillHouse, Visit McKinney, McKinney Repertory Theater,

ManeGait, CJ Cup Byron Nelson, McKinney Cares, Chestnut Square, R&B Picnic Festival, Empty
Bowls, ManeGait LIVE

Website Analytics

The number of website visits remains nearly double over last year. April spikes correlate with
social media posts related to Empty Bowls, ManeGait LIVE, Arts in Bloom and the Byron Nelson
ticket giveaway. Top page visits in April were Grants, Calendar and Community Impact.
Connections via City of McKinney website remain high, and we also saw referrals from MEDC,
Community Impact and Grantwatch.

Daily Website Visits Referrals

City of McKinney
MEDC

Community Impact
Grantwatch|

Mobile Traffic
Deskiop
Mobile
Tablet




Social Media: Facebook and X

Facebook Followers X Followers

Juine 23

For Facebook, April continued the strong growth trend with an increase in followship of 66.
Engagement was down compared to the high March numbers, but still consistent with the relative
growth trends. High performing posts were related to ManeGait LIVE, Byron Nelson, Eclipse, Arts in Bloom
and Parks.
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For X, engagement was up mostly from promotional grant posts. Still growing at a steady and
slow pace (5 in April), MCDC’s X remains measurably less than Facebook for followship and
engagement.
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Facebook Demographics

Though our base of followers has being growing rapidly, the demographics of our followers remains
the same. Facebook audience demographic is primarily located in McKinney, with 2/3 being female.
Our top two age demographics for followers is 35-44 and 45-54.

People Reached Demographics

Review the average daily user demographics of the people reached during the reporting period.

People Reached by Age Pecple Reached by Gender
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Women between the ages of 35-44 have a higher potential to see your content and visit your Page.

Daily Average iti Daily Average

United States 471.12  McKinney, TX 2706
i Unitzd Kingdom 465 Frisco, TX
Allen, TX

Maxico Melissa, TX

g . nac Pla
Bl custraliz 0. lano, T




	Participation in Marketing/Networking & Community Events
	(since April 25 Board Meeting)
	 Grant and Sponsored Events: Empty Bowls, Airport FBO Open House, Cornerstone Ranch Come to the Table, ManeGait LIVE at TUPPS, CJ Cup Byron Nelson, RNB Picnic Festival, Chestnut Square Boogie Wonderland, LoveLife Women in Service Luncheon, Woodside C...
	 Byron Nelson: City Booth Set up and Staffing, Suite Meetings
	 Community Engagement and Meetings: Volunteer McKinney CEO Breakfast, Main Street Merchants Meeting, McKinney Inclusion Council (Women in Nonprofit)
	Social Media: Facebook and X

