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Total Users: 2,057
Returning Visitors: 1,746
Top Visits:

1. Tiny Doors

2. Birds of Downtown
3.Murals of McKinney

EMAIL MARKETING

e In February we furthered our
segmentation with an “update
your preferences” send.

e 8 campaigns reached over 5000
recipients.

e Average open rate: 51%

SOCIAL MEDIA

Facebook Impressions: 140,521

Facebook Engagement Rate: 1.1%

Instagram Impressions: 221,705

Instagram Engagement rate: .4%

LinkedIn Impressions: 4,522

Linkedin Engagment Rate: 11.1%

Most Engaging Post. Tony welcome, IYKYG, Valentine’s

EARNED MEDIA

Four media placements on two

releases.

» Veolia Texas Open Brings Pro
Pickleball Back To McKinney
o Local Profile
o CW33
o Community Impact

e Tourism Partner of the Year -
Fairfield Inn

o North Texas E-News

Top Posts

the time to create some really heartfelt

meaningful, sentimental, highly-personalized..

IF YOU KNOW YOU GO
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https://www.localprofile.com/community/veolia-texas-open-brings-pro-pickleball-back-to-mckinney-11893946
https://cw33.com/sports/veolia-texas-open-to-kick-off-ppa-tour-in-mckinney-2026/
https://communityimpact.com/dallas-fort-worth/mckinney/events/2026/02/19/festival-of-colors-half-marathons-check-out-12-events-in-mckinney-this-march?beehiiv_id=snolting@visitmckinney.com&utm_source=newsletter.communityimpact.com&utm_medium=newsletter&utm_campaign=dtx-mck-impact-2-23-2026
https://www.ntxe-news.com/artman/publish/article_144817.shtml

