
 

 
 

Marketing Report: May 2023 
 
 

Participation in Marketing/Networking & Community Events 
• Smiles Charity Boots & Bling 
• MillHouse MuralFest (promo grant)  
• Juneteenth  
• Farmers Market (promo grant) 
• SERVE McKINNEY 
• Jammin’ in June (parks) 
• Tacos with Cops 
• SBG Craft Beer Walk (promo grant) 
• Habitat 100th Wall-raising (project grants) 
• Main Street Merchants meeting 

 
Website Analytics 

The number of website visits remains nearly double from last year. May spikes correlate with 
social media posts about Byron Nelson, Texas Music Revolution and McKinney Repertory 
Theater. Top page visits in May were Grants, Home and Community Impact. Most visitors 
connected directly, but we continue to see a good number of referrals from the City of McKinney 
website and the MEDC website.  

 

        
                   

 
 
The number of website visitors using mobile devices has been constant for the last couple of 
months.  

 

 

 



Social Media: Facebook and Twitter 

         
  

 
 
Facebook followship has increased slightly for the last couple of months. For Facebook, the top 
performing posts for May include Byron Nelson, Parks, Support for Allen, Texas Music Revolution, 
McKinney Repertory Theater and City Board applications. 
 

 

 

 

 



Twitter is a smaller audience with just over 1,500 followers that is still growing slowly. Engagement 
remains much lower than for Facebook but was slightly above average for the month of May. Top posts were 
related to Memorial Day, Downtown, McKinney Repertory Theater and MillHouse MuralFest. 
 

 
Facebook Demographics 
 

Our Facebook audience demographic is primarily located in McKinney, with 2/3 being female. Demographic analytics 
are not readily available for our Twitter account. 
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