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REPORT FOR OCT 1, 2025 - OCT 31, 2025

MCKINNEY EDC SOCIAL REPORT

LinkedIn proves to be our m ost active platform , when factoring in  ENGAGEMENT from  followers (likes, com m ents, and shares).

4871
19,447

Previou s period Previou s year

- 12% 302%

12

Previou s period Previou s year

9% 300%

598

Previou s period Previou s year

-32% 296%

Join us tom orrow, Tuesday O ctober
21st, for the next Innovation Unwind!
Link in  com m ents to register to
unlock tim e and location. For

12.2% 47 159

McKinney has always been a place
where businesses don' t just set up
shop, they build a future. In  the past
year alone, three McKinney-based

8.3% 39 44

Post  wit h  image Engage me nt  Rat e Like s Clicks

+12.2% +47 +159

+8.3% +39 +44

21

Previou s period Previou s year

-34% 950%

Facebook is im portant and growing, especially when factoring " virality im pressions"  - th is is content that is shared and exposed to accounts that m ay not
otherwise engage. 

LINKEDIN REPORT

CO MMENTS

FO LLO WERS IMPRESSIO NS SHARES LIKES

TO P PO STS BY  ENGAGEMENT RATE (WITH IMAGE) CO MMENTS

FACEBOOK REPORT

CO MMENTS

https://www.linkedin.com/feed/update/urn:li:ugcPost:7386114516276867072
https://www.linkedin.com/feed/update/urn:li:ugcPost:7384951526185844736
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1673
30

Previou s period Previou s year

30% 17 3%

520,348

Previou s period Previou s year

8% 7 3%

2.22%

Previou s period Previou s year

7 % -37 %

Big news for McKinney’s future growth! CapRock
Partners has acquired 15.3 acres to develop McKinney
Air Business Park, a 250,000-square-foot, Class A
industrial park with two buildings, right next to the

13.06% 11 0 3

McKinney is quickly becom ing a m odel city for m odern
growth in North Texas, with m ixed-use developm ents
reshaping the way people live, work, and connect. These
projects blend housing, retail, office, dining, and

5.01% 3 0 2

Post  Wit h  Image Engage me nt  Rat e Tot al Re act ions Post  Comme nt s Post  Share s

+13.06% +11 = +3

+5.01% +3 = +2

Post  

Join us at District 121 (Broken Yolk and Com m on Table) … 7 8
Don’t m iss McKinney’s Día de los Muertos, an evening fille… 38
Big news for McKinney’s future growth! CapRock Partner… 15
Join MEDC in celebrating McKinney’s lively spirit at the M… 11
At McKinney Econom ic Developm ent Corporation, we kn… 9
McKinney has always been a place where businesses don’t… 8
Halloween is the perfect rem inder that McKinney isn ’t jus… 7
Com panies don’t just choose McKinney for business; the… 7
McKinney is quickly becom ing a m odel city for m odern g… 5

Post  

Join us at District 121 (Broken Yolk and Com m on Table) … 11,322
Don’t m iss McKinney’s Día de los Muertos, an evening fille… 2,240
Join MEDC in celebrating McKinney’s lively spirit at the M… 1,138
Halloween is the perfect rem inder that McKinney isn ’t jus… 816
Com panies don’t just choose McKinney for business; the… 7 86
McKinney has always been a place where businesses don’t… 7 43
At McKinney Econom ic Developm ent Corporation, we kn… 611
McKinney is quickly becom ing a m odel city for m odern g… 599
Big news for McKinney’s future growth! CapRock Partner… 67

Sum m ary of all activity m onthly for the unique_m ckinney instagram  account. 

2915
20,902

Previou s period Previou s year

-81% 7 51%

147

Previou s period Previou s year

-83% 67 4%

FO LLO WERS FAN ADDS PAGE IMPRESSIO NS PAGE ENGAGEMENT RATE

TO P PO STS BY  ENGAGEMENT RATE (WITH IMAGE)

TO P PO STS BY  PEO PLE TALKING ABO UT IT TO P PO STS BY  VIRALITY  IMPRESSIO NS

INSTAGRAM REPORT

CO MMENTS

FO LLO WERS IMPRESSIO NS LIKES

https://www.facebook.com/597705482385765/posts/1229650065857967
https://www.facebook.com/597705482385765/posts/1226917829464524
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Join us at District 121 (Broken Yolk and Com m on Table) This Friday, O ctober 3, for The Ticket
LIVE in McKinney! 121 and Alm a |  6am  to 1pm  at Broken Yolk, 1pm  - 7pm  at Com m on Table.
Here’s what to expect: - A fresh take on challenging the status quo in econom ic
developm ent - The energy and excitem ent of McKinney’s growth story - A spotlight on

39 0 50

McKinney is quickly becom ing a m odel city for m odern growth in North Texas, with m ixed-
use developm ents reshaping the way people live, work, and connect. These projects blend
housing, retail, office, dining, and entertainm ent into walkable, am enity-rich environm ents
that foster com m unity and attract investm ent. From  the $1.3 billion Long Branch project to

27 1 37

Post  Wit h  Image Like s Comme nt s Engage me nt

+39 = +50

+27 +1 +37

THis is a sum m ary of activity on Youtube since March 2023 (our YouTube was dorm ant before then). We will pay closer attention to th is as we grow a
following and attem pt to engage the com m unity with the vehicle of our podcast. 

163

Previou s period Previou s year

15% 42%

Video T it le  

Be a Maverick and disrupt industries - Tom  Currier with M… 37
innovationvideoheader 25
McKinney Mom entum : Episode 3 w/ Dru Riess & Madison … 19
Im proving the Custom er Experience with Data - with Ra… 12
" What is ILS Gum m ies?" 10
Where did Maverick Power Get its nam e? 9
Why Choose McKinney 5
Plug and Play Reel 5
McKinney will rally and support ANYO NE 5
HUGS Cafe is em powering em ployees for success #m cki… 5

502

Previou s period Previou s year

0% -2%

654

Previou s period Previou s year

-6% 54%

This report provides em ail open rate data per cam paign and the open rate over the quarter, averaged.

ENGAGEMENT BY  PO ST (WITH IMAGE)

YOUTUBE REPORT

CO MMENTS

VIDEO  VIEWS VIEWS BY  VIDEO  TITLE

YO UTUBE SUBSCRIBERS DT:ESTIMATEDMINUTESWATCHED

EMAIL OPEN RATES REPORT

CO MMENTS

https://www.instagram.com/p/DPUa_BrjcmI/
https://www.instagram.com/p/DQMdGRLiUGO/
https://www.youtube.com/watch?v=pZOkWXOpV_Y
https://www.youtube.com/watch?v=EezFDY5SWYw
https://www.youtube.com/watch?v=t5b8NfCgL-A
https://www.youtube.com/watch?v=R5lyccSoLsU
https://www.youtube.com/watch?v=8uEDTwAjhKE
https://www.youtube.com/watch?v=_P5ATCrKRZs
https://www.youtube.com/watch?v=Os7cg9VKU9k
https://www.youtube.com/watch?v=Z-cGL3oVDt4
https://www.youtube.com/watch?v=es5ZDgtDVuE
https://www.youtube.com/watch?v=gVQu95VAjwY
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49.04%

This report sum m ariz es actions taken when the MEDC is googled - whether that be on web, or in  a m aps app.

672
Google  Service  Total Views 

Views on Search 568
Views on Maps 104

8,175

Previou s period Previou s year

7 0% 100%

7,053

Previou s period Previou s year

64% 100%

7,201

Previou s period Previou s year

67 % 100%

11,312

Previou s period Previou s year

85% 100%

Country Engaged sess ions 

United States 1,550
China 59
Singapore 37
India 29
Spain 14
United Kingdom 14
Canada 10
Ireland 9
Germ any 7
France 6

1.38

Previou s period Previou s year

9% 100%

78.51%

Previou s period Previou s year

-0% 100%

AVG O PEN RATE

GOOGLE MY BUSINESS RESULTS

TO TAL VIEWS TO P GO O GLE SERVICES

WEBSITE TRAFFIC OVERVIEW

SESSIO NS NEW USERS TO TAL USERS VIEWS

ENGAGED SESSIO NS VIEWS PER SESSIO N BO UNCE RATE
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referral ( n on e) organ ic cpc 1/3

Nov Dec Jan Feb Mar Apr May Ju n Ju l Au g Sep Oct
0

2,50 0

5,0 0 0

7,50 0

10 ,0 0 0 Session Def ault  Channe l Grouping Sess ions 

O rganic Social 3,37 5
Direct 2,012
O rganic Search 1,131
Paid Search 7 16
Paid Social 543
Referral 211
Em ail 107
Unassigned 31
Cross-network 5
Display 1

VISIT TRENDS BY  MEDIUM TO P TRAFFIC SO URCES

https://dashthis.com/?utm_source=Dashboard&utm_campaign=Powered%20by%20Dashthis&utm_medium=Logo

