
 

 
 

Marketing Report: August 2023 
 
 

Participation in Marketing/Networking & Community Events  
(since August 24 Board Meeting) 

• Promotional Grant Events: Farmers Market, Bar Wars, Oktoberfest 
• HOA Leaders Meeting 
• One Heart McKinney Partners Event 
• Visit McKinney Ribbon-cutting 
• Main Street Merchants 
• Women’s Business Conference 
• Cotton Groves Dedication  
• La Tiendita soft opening and ribbon-cutting events 

 
 

Website Analytics 
The number of website visits remains nearly double from last year. August spikes 
correlate with McKinney Roots, Downtown Tastemakers, Tiny Doors, TUPPS, and Heard 
Museum. Top page visits in August were Grants and Community Impact. Most visitors 
connected directly. We continue to see referrals from the City of McKinney and the MEDC 
websites, and in August, we saw visitors from McKinney Rotary.  
 

        
 

 
The number of website visitors using mobile devices has increased slightly over the last 
couple of months.  
 

 

Mobile Traffic Users 
Percent of 
Total 

Desktop 279 63.00% 
Mobile 160 36.10% 
Tablet 4 0.90% 



Social Media: Facebook and Twitter 

        
  

 
Facebook followship continues to increase, and we now have over 4,000 followers! For 
Facebook, the top performing posts for August were related to Tiny Doors, MISD Teacher 
Breakfast, TUPPS, Downtown Tastemakers, McKinney Roots, and Heard Museum.  
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Twitter remains a much smaller audience with just over 1,560 followers but still growing 
slowly. Engagement remains much lower than for Facebook but was slightly above average 
for the month of August. Top posts were related to Tiny Doors, Teaching Garden, TUPPS, 
Night Markets, and Parks updates.  

 

 
 
 



Facebook Demographics 
 
Our Facebook audience demographic is primarily located in McKinney, with 2/3 being female. Our 
top two age demographics for followers is 35-44 and 45-54. 
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