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WINE PAIRING HOT COCOA TOPPINGS BAR
EET GUESSING GAME COOKIE DECORATING
EETHEART PHOTO Op CRAFTS FOR KIDS

RMERS MARKET STORYTIM
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OUR HONEY TASTING EXPERIENCE AllOWS Y
TO SAVOR THE DIVERSE FLAVORS, AROMAS
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https://farmland.org/blog/where-the-magic-happens-farmers-markets-as-a-nexus-of-community-and-opportunity?utm_source=chatgpt.com
https://farmland.org/staff/jenna-farineau

Farmers Market Experience

African Beignets
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@® Farmers Market Sales

Community Impact

¢ Community Impact

Farmers Market

Vendor 1

Vendor Average Weekly Sales- $1,143
70-90 Vendors

Vendor 2

20 Weeks Yearly

$4,000,000—$5,000,000 Yearly Sales

.

Vendor 3
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# Project Proposal

Funding is requested to build permanent restroom
facilities on the north side of the property to
support growing attendance, improve accessibility,
and enhance the overall visitor experience for
community programs, markets, and events.

A Necessary Improvement for a 1 hriving Community



Chestnut St.




McKinney @ @ @ 96 |95 B4 | 97 92 Q@ 83 / 81"‘»0 g 78
Farmers Market
Vendors 62 53 64 )X 66 6¢ 7¢ 71 72 73 74 } 76 J7 0(10( 110

= ’ Dul H Entrance to
A‘DlXIEStOI}B aney rious ‘Dulaney C°ﬂ33e Farmers Market
\ J —

Bevel °House

Demoastration Ares |

Proposed location will not
hinder programing, Prairie
Adventure Camp or the
McKinney Farmers Market.

Visitor Center B 7

Current Location:

& Additional Restroom @

School House Location
‘ Blacksmith

Current location and
proposed additional
location of the new
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Entrance

Common Desk
Parking Lot

Entrance
Additional Restroom
Location Comm-on Desk
Parking Lot




Estimated Timeline
March 2026 - August 2026

&

v

v v v

Pre-Construction & Site Prep, Foundation & Structure, Exterior & Interior Finishes & Final
Permitting Utilities Systems Inspections

March 1- March 31 April 1- May 15 May 15- July 15 July 15- August 30
Projected Cost: Projected Cost: Projected Cost: Projected Cost:

$5,000-$6,000 $70,000-$80,000 $45,000-$50,000 $30,000-$40,000




Additional Resources
15%

Total Project Investment
$174,700

MCDC
85%
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CHESTNUT SQUARE PUBLIC RESTROOMS

Restroom Desigh Summary

Feature Men’s ) ' 7 SOUTH ELEVATION 8 WEST ELEVATION

weror

N

ADA stalls i il

Standard stalls — 2 T I
I
|
I

Urinals 2 —

1AL ABCHMT & LA MR
WAL AT, AR

‘H*‘"7 i
Partitions Powder-coated steel Powder-coated steel _ ; ' I sj. ' 1 s P\ .

et

Accessories Soap & paper towels Soap & paper towels = — _
9 NORTH ELEVATION S D ]

1=

Sinks 2 under-mount 2 under-mount | 7 =

TT
!
¢ |
l

Countertops 3cm granite, 4" backsplash  3cm granite, 4" backsplash

Total fixtures: 4 toilets * 2 urinals * 4 sinks

Chestnut Square
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3 Essential
Project Bids

Three competitive bids were obtained from qualified
contractors in McKinney, Plano, and Richardson,
including Bengi Restoration, DFW Improved, and Hill
& Wilkinson, to ensure fair pricing and responsible
use of funds.

The contractors range from local, small-scale builders
to a highly experienced commercial general
contractor, offering the project aspectrum of pricing,
capacity, and compliance expertise to ensure
responsible selection.




stnut Square grows alongside it—serving

1 the surrounding communities. Each week,

’a ‘that strengthens local livelihoods, fosters
,-3 ‘

AP ortwe for all, Chestnut Square seeks to

.
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