
Friday, November 28, 2025

Promotional and Community Event Grant 
Application
McKinney Community Development Corporation FY 2026

MCDC Mission

Staying true to voter intent, we work proactively, in partnership with others, to promote and fund 
community, cultural, and economic development projects that maintain and enhance the quality of life in 
McKinney.

Important Information

Please read the McKinney Community Development Corporation Grant Guidelines before completing
this application.
The Grant Guidelines are available at McKinneyCDC.org or by emailing Info@McKinneyCDC.org.
If you are interested in a preliminary review of your grant request or event idea, please complete and
submit the online Letter of Inquiry.
Applications must be submitted via online form and must be submitted no later than 5 p.m. on the
deadline date.

All applicants must submit a complete application with the following attachments and required 
information as detailed throughout the application to ensure Board consideration for funding.

Detailed event description

Comprehensive narrative that includes event mission, goals, planning and execution timeline;
Planned activities pre-event and during event;
History of past or similar events;
Event budget (fundraising goals, projected revenue, funding sources);
Ticket price(s). (At least one category of ticket must be $35 or under.)
Safety/security plan, parking/traffic management plan, weather contingency, event staffing
plan.

Target audience – Please include data from previous events if available.

Attendance projections (include how your calculations were made);
Target audience including demographics (families, young adults, seniors, all ages, ethnicity)
as well as diversity of interests (arts, culture, recreation, sports, shopping, etc.);
Geographic reach (goal for attendees from outside of McKinney, estimated travel distance).

Community and economic impact

Describe how your event will showcase McKinney for tourism and economic development for
residents and visitors (shopping and dining in McKinney, hotel stays, participation in other
McKinney activities).

Marketing and promotional plan
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Detailed and itemized plan and promotional budget - include strategies and channels (print
ads, press releases, digital ads, social media, radio, posters, flyers, yard signs, articles, etc.);
Social media followship and website data if available.

Financial viability of organization (Please provide the following documentation)

Verification of organization’s status (IRS letter of determination, W9);
Most recent two years of financial statements including organization’s budget and profit/loss
statements (audited preferred or written explanation if audit not available);

Promotional and Community Event Grant Calendar

To ensure timely and effective use of promotional grant funds, we recommend event(s) are scheduled to 
occur at least 4-6 months after the award notification date(s).

Cycle I

Application Deadline: Nov. 28, 2025
Presentation to MCDC Board: Dec. 18, 2025
Board Vote and Award Notification: Jan. 22, 2026

Cycle II

Application Deadline: May 30, 2026
Presentation to MCDC Board: June 25, 2026
Board Vote and Award Notification: July 23, 2026

Organization Name Add "Sostenuto Choral Community of North Texas"

CEO / Executive Director Artistic Director - Cindy Johnston

Federal Tax I.D. 32085744913

Incorporation Date Thursday, August 4, 2022

Mailing Address 3001 S Hardin Blvd , Suite 110 #117
McKinney, TX, 75070

Phone Number (214) 695-1508

Email ccntboard22@gmail.com

Website https://sostenutontx.org

Social Media https://www.facebook.com/SostenutoCCNT
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Please provide a detailed narrative about your organization including year established, mission, 
goals, scope of services, staff, successes, contribution to community, etc.
Sostenuto is located in McKinney, Texas, and desires to join local singers together in a supportive vocal 
family, combining individual talents to collectively bring memorable moments of high quality to the 
community through the medium of choral music. We welcome adults of all ages seeking others with a 
shared love of singing. Our members are from all walks of life and join together weekly to rehearse 
repertoire from a variety of musical genres.  Musical and artistic growth, excellence in performance, and 
providing a loving, supportive environment are major components of our organization. 
Sostenuto performs two independent concerts annually, Christmas and Spring, and is honored to serve the 
community at the annual Veterans Day Ceremony at the Mckinney Veterans Memorial Park. 
Artistic Director and Founder Cindy Johnston brings three decades of choral experience to Sostenuto. Her 
humorous style coupled with high musical standards sets a rehearsal atmosphere of fun filled success. 
Rehearsals and concerts are exquisitely enhanced by the vast talents of our accompanist, Debra Morton. 
What’s in a name? Sostenuto is an Italian word that translates to sustained. As a musical term, the 
practical definition is to prolong - sustain - a passage of music. It is an adjective form of the verb 
sostenere which has support as a synonym. Sustained and supported - very fitting descriptors for music 
and a community of singers.

Select One Nonprofit 501(c)3 (Attach copy of IRS Determination
Letter)

IRS Determination Letter for 501(c)3
PDF

IRS Non-profit Status Letter (2).pdf

Is the representative information 
same as above?

Yes

Is the contact for communications 
between MCDC and the organization 
same as above?

Yes

Total Amount Requested 5300

Are matching funds available? No

Have you received or will funding be 
requested from any other City of 
McKinney entity (e.g. Visit McKinney, 
Arts Commission, City of McKinney 
Community Support Grant)?

Yes

Provide name of City of McKinney 
entity funding source and amount.

McKinney Arts Commission- $10,000

If applicable, please indicate the name 
of the events, year(s) and amount(s) 
of MCDC funding received in the past 
five years.

Spring 2025 Promotional Grant - $1325

Information about the promotional / community event for which you are seeking funding.
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Date(s) of Event 05/18/2026

Location(s) First McKinney, 1615 W. Louisiana St, McKinney TX 75069

Ticket Prices
$15 per person suggested donation

Is this the first time for this event? Yes

How does event showcase McKinney for tourism and/or business development?
Our title sponsorship is an opportunity for a local business to be advertised in our concert promotional 
material, including flyers and our website. Printed program sponsors are able to advertise in the concert 
program and are acknowledged in the pre-concert slideshow. Area businesses have supported the concert 
in the past and have donated to the concert survey raffle. The venue is ideally located just minutes from 
downtown McKinney, creating an opportunity for audience members to visit and dine as patrons of Main 
Street McKinney businesses. 

Does the event support a non-profit 
(other than applicant)?

No

What percentage of revenue will be 
donated (indicate gross or net)?

100 percent net is for our non-profit

Expected total attendance and how 
calculations were made.

200

Expected percentage of attendees 
coming from outside of McKinney.

48

Total attendance from previous event(s) (if applicable)

52
percentage

   of attendees from McKinney at the previous event.

48
percentage

   of attendees from outside of McKinney at the previous event.

Geographic Reach (estimated travel 
distance)

DFW area - 45 mile radius

Describe the TARGET AUDIENCE to include:

Demographics (i.e. families, young adults, seniors, all ages, ethnic diversity)
Diversity of interests (i.e. arts, culture, recreation, sports, shopping, etc.)

Sostenuto presents 90-minute concerts with choral works by traditional and contemporary composers. 
Most songs are sung in English, but a variety have been presented in languages including Latin, French, 
and various others. Concerts are presented in a formal performance setting, and can best be enjoyed by 
audience members age 10 and up. The venue is accessible for those with mobility aids.

FINANCIAL GOALS FOR EVENT OF PROMOTIONAL / COMMUNITY EVENT
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Gross Revenue 1750

Projected Expenses 1430

Net Revenue 320

Please provide funding sources and dollar amounts associated with each of the following.

Sponsorship Revenue 1500

Registration Fees 3765

Donations 1250

Other (raffle, auction, etc.) 0

Net Revenue 6515

Metrics to evaluate success of event. Outline the metrics that will be used to evaluate success 
of the proposed event (attendance, reach from across targeted audiences, funds raised, tickets 
sold, etc). If funding is awarded, a final report will be required summarizing success in 
achieving objectives outlined for the event.
Our concert feedback surveys have given us an opportunity to measure the concert success based on 
primary city of residence, new and returning audience members, indication of how successful marketing 
plans played out, and whether an audience member has any previous association with a member of our 
group. We discovered that near 40% of audience members participate in the survey and may represent the 
head-of-household for those in attendance. Website feedback and Facebook metrics will provide 
indicators of marketing success.

Metrics to evaluate success will include the total number of audience members, the percentage both in 
and outside of the city of McKinney, their respective ages, income and other demographics to determine 
the equality and inclusiveness of our event. Survey will also include likelihood to attend another 
organization event and if participants patronized a local business and/or restaurant.

Provide a comprehensive narrative that includes:

Mission, goals, planning and execution timeline
Planned activities (pre-event and during event)
History of past or similar events
Safety/security plan, parking/traffic management plan, weather contingency, event staffing plan

The goal of our Spring Concert is to enhance audience experience with a variety of spirituals as part of our 
organization mission to inspire, educate, and support a community of individual singers into one united 
voice, providing high quality choral programs to North Texas. The intent is to increase the audience 
attendance and to attract first-time McKinney residents and those from other cities. Each year, Sostenuto 
has been able to introduce audiences to favorite songs and some newly created works. 
Spring Concert rehearsals begin in January, and the chorus practices during the semester weekly on 
Monday evenings. Sheet music will be purchased in December. Advertising for the Spring Concert will be 
placed starting in March 2026. 
Goals for concert growth include collaboration with other McKinney performing groups and filling the 
venue which limit is 1500.

Describe how your event will showcase McKinney for tourism and economic development for 
residents and visitors (shopping and dining in McKinney, hotel stays, participation in other 
McKinney activities, etc.)
The venue is ideally located just minutes from downtown McKinney, creating an opportunity for audience 
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members to visit and dine as patrons of Main Street McKinney businesses. 

Provide a detailed and itemized 
promotional plan and budget for the 
event(s). Plan should include 
promotional channels (print ads 
including publication names, social 
media, radio, posters, flyers, yard 
signs, etc.)

Promotional Channel Budget

Community Impact 1125

District 121 Digital
Billboard 3400

Facebook targeted ad 100

Postcard Mailers 500

Printing Costs - Office
Depot 175

Event Marketing Plan and Budget 
Attachment XLSX

Spring 2026 Concert Promotion Budg… .xlsx

Total Promotional Budget 5300

Does your marketing plan include 
components specifically designed to 
promote your event(s) within the 
ethnically diverse communities that 
call McKinney home? Please share 
details.

We create an environment that embraces diversity, promotes
equity, and practices inclusivity for our staff, members, and
the community we serve.

What percentage of the total 
marketing budget does the grant 
represent?

100

Marketing lessons learned from past events (if applicable).
We found that the greatest percentage of audience members attended because a friend or family member 
was performing the concert. Successful marketing took place via social media (Facebook), visits to the 
organization website, the advertisement in Community Impact, and the Visit McKinney website. Many 
audience members mentioned seeing the poster/flyer for our concert. Feedback from the KLAK radio 
commercial indicated that no one listed having heard the radio announcement as a reason for attending 
the concert. The radio spot is not a marketing or publicity project we plan to revisit soon.

In Spring of 2025, we encountered a printing error by Community Impact, which printed last year’s 
graphic (and date) instead of the current graphic. The opportunity for a reprint was not available, but we 
were able to reallocate the funds to residential direct mailing. 

If applicable, please include examples of past marketing efforts (screen shots of ads, posters, 
social posts, radio text, etc.)
The graphics would not copy into this field - example can be emailed separately if required

Metrics to evaluate success of marketing/promotional plan: Outline the metrics that will be 
used to evaluate overall success of the executed promotional plan. If funding is awarded, this 
should be included in the final report. (success in reaching new audiences, social media data, 
website analytics, etc).
Metrics to evaluate success will include the total number of audience members, the percentage both in 
and outside of the city of McKinney, their respective ages, income and other demographics to determine 
the equality and inclusiveness of our event. Survey will also include likelihood to attend another 
organization event and if participants patronized a local business and/or restaurant.
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Please provide:

Verification of organization’s status (IRS letter of determination, W9, etc.)
Most recent two years of financial statement including organization’s budget and profit/loss
statement (Audited is preferred or written explanation if audit not available.)

Budget
XLSX

2025-2026 Budget (2).xlsx

Financial Statements
PDF

20251031-statements-7783-.pdf

PDF
Tax Year 2022.2023 Form 990 e-Postc….pdf

PDF
Tax Year 2023.2024 Form 990 e-Postc….pdf

IRS Determination Letter (if 
applicable) PDF

IRS Non-profit Status Letter (2)_8417.pdf

W9
PDF

Sostenuto W-9 (1).pdf

All Applicants must submit a complete application with the following attachments and required 
information as detailed throughout the application to ensure the Board consideration for funding

Procedure Application completed and submitted prior to
deadline (5:00 PM on deadline date)

Application Submitted via online form

Organization and Financial 
Information

Completed all organizational information

Provided documentation of organization status (IRS
letter, W9)

Two most recent years of financial statements
(budget + profit & loss) (audited if available)
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Event Description Missions, goals, execution timeline,
programming/activities, budget

Event dates, times, and location(s)

Cultural or community relevance

Target audience (numbers, demographics,
geographic reach, diversity, past data)

Community & Economic Impact Description of how the event promotes tourism and
economic development

Economic impact projections

Benefits to McKinney residents and the community's
quality of life

Marketing & Promotional Plan Itemized marketing plan and budget

List of marketing channels (print, digital, radio,
social, etc.)

Promotional time

Social media engagement data and website
analytics ( if available)

Completed applications that are eligible for consideration by MCDC will be presented to the board 
according to the schedule outlined on this application. Presentations will be limited to five (5) minutes, 
followed by time for questions from the Board. Please be prepared to provide the information outlined 
below in your presentation:

Summary of organization and goals.
Summary of event(s) to include dates, location, ticket prices, target audience, estimated attendance
from within and outside of McKinney (and past attendance if applicable), event and pre-event
activities, how event supports your organization’s mission, non-profit beneficiary if applicable,
Event logistics including timeline, safety/security, parking/traffic management
How your event showcase McKinney for tourism and economic development
Specific marketing plans for event(s) including promotional channels and budget for each.
Past promotional success and lessons learned (if applicable).
Percentage of total marketing budget that this grant application represents.

The Promotional/Community Event for which financial assistance is sought will be administered by
or under the supervision of the applying organization.
All funds awarded will be used exclusively for advertising, marketing and promotion of the
Promotional/Community event described in this application.
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Recognition to MCDC:

MCDC will be recognized in all marketing, advertising, outreach and public relations as a
funder of the Promotional/Community Event. A logo will be provided by MCDC for inclusion on
all advertising, marketing and promotional materials. Specifics for audio messaging will be
agreed upon by applicant and MCDC and included in an executed performance agreement.
Grant recipients are encouraged to use graphics and text from the MCDC Grantee Toolkit (to
be provided to all grant recipients) for posts/ads to help share how MCDC partners with your
organization.

The Organization officials who have signed the application are authorized by the organization to
submit the application;
Applicant will comply with the MCDC Grant Guidelines in executing the Promotional/Community
Event for which funds were received.
Applicant gives permission for the use of Board presentation images and other published event
images on MCDC and City of McKinney website and social media content and print/digital
publications.
Applicant will provide a final report of the Promotional/Community Event(s) no later than 30 days
following the completion of the Promotional/ Community Event(s). Applicant may choose to use the
online form for Final Report or email Final Report to info@mckinneycdc.org
. If emailed, Final Report may be in any format. All Final Reports should include:

narrative report on the event(s),
goals and objectives achieved based on performance metrics outlined in the application,
financial data (budget vs. actual expenses and revenues along with explanation for variances,
amount donated to charity (if applicable),
samples of marketing efforts (images of printed materials and ads, screenshots of website
and online promotions),
statement/examples demonstrating how grant recipient promoted MCDC as a partner, and
photos and/or video of the event(s).

Grant funding is provided on a reimbursement basis subsequent to submission of a reimbursement
request, with copies of invoices and paid receipts for qualified expenses. Up to 20% of the grant
awarded may be withheld until the final report on the Promotional/Community Event is provided to
MCDC.
Funds granted must be used within one year of the date the grant is approved by the MCDC board.

Applicant Electronic Signature

We certify that all figures, facts, and 
representations made in this 
application, including attachments, 
are true and correct to the best of our 
knowledge.

Selecting this option indicates your agreement with the
above statement.

Chief Executive Officer

Date Friday, November 28, 2025
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Representative Completing 
Application

Date Friday, November 28, 2025

Notes

Incomplete applications or those received after the deadline will not be considered.
A final report must be provided to MCDC within 30 days of the event / completion of the
Promotional / Community Event.
Final payment of funding awarded will be made upon receipt of final report.
Please use the Final Report to report your results. A PDF version is also available.
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Expenses
Community Impact $1,125.00
District 121 Digital Billboard $3,400.00
Facebook targeted ads $100.00
Postcard mailers $500.00
Printing costs $175.00
TOTAL $5,300.00



Income Categories
2025-2026 

season income Fall 2025 Expense Categories
2025-2026 season 

expenses Column 9 Column 10 Column 11 Column 12

Semester Fees $7,530.00 $3,347.00
Sheet Music (and copies) & 
Listening Tracks $4,891.26

Fundraiser (FanAngel/NTGD) $8,000.00 $3,760.00 Rehearsal Space $2,048.00

Individual Donors $2,500.00 Dress Rehearsal Venue $600.00

Ticket Sales $3,500.00 Dress Rehearsal Tech $400.00

Business Sponsors $3,000.00 Concert Venue $1,200.00

Benevity (Matching Funds) $1,400.00 Concert Tech- including projections $500.00

Grant Income $15,000.00 $5,000.00 Concert Livestream/Recording $160.00

Restaurant Night $200.00 Marketing/Publicity (recruiting and c  $4,800.00 5300

$41,130.00 Printed Program $600.00
Guest Instrumentalists- $3,000.00
Instrument Rental- timpani, chimes $0.00
Gifts $200.00
Survey Raffle Prizes $200.00
Stipends $12,490.00
Workshop $500.00
Chamber Membership $325.00
Insurance $1,100.00

$33,014.26



Expense Categories Semester Budget
Semester 

Actuals Spring 2025-2026 season

Sheet Music (and copies) & Listening Tracks $2,254.38 $4,891.26

Rehearsal Space $1,024.00 $1,024.00 $2,048.00

Dress Rehearsal Venue $300.00 $300.00 $600.00

Dress Rehearsal Tech $160.00 $200.00 $400.00

Concert Venue $600.00 $600.00 $1,200.00

Concert Tech- including projections (December-$20 $160.00 $250.00 $500.00

Concert Livestream/Recording $120.00 $80.00 $160.00

Marketing/Publicity (recruiting and concert promotio $1,325.00 MCDC $4,800.00

Printed Program $300.00 $350.00 $600.00

Guest Instrumentalists- $750.00 $1,575.00 $3,000.00

Instrument Rental- timpani, chimes $0.00 $350.00 $0.00

Gifts $50.00 $102.84 $200.00

Survey Raffle Prizes $100.00 $0.00 $200.00

Stipends $5,023.00 $5,070.00 $10,140.00

Workshop $250.00 $108.22 $500.00

Chamber Membership $250.00 $325.00 $325.00

Insurance $1,100.00

$30,664.26 $15,232.13











Form 990-N

Department of the Treasury
Internal Revenue Service

Electronic Notice (e-Postcard)

for Tax-Exempt Organization not Required to File Form 990 or 990-EZ

OMB No. 1545-2085

2023
Open to Public Inspection

A For the 2023 Calendar year, or tax year beginning 2023-08-01 and ending 2024-07-31

B Check if available
Terminated for Business
Gross receipts are normally $50,000 or less

2721 Bordeaux Dr,
McKinney, TX, US, 75070

C Name of Organization: CHORAL COMMUNITY OF NORTH
TEXAS INC

 

D Employee Identification
Number 88-3752520

E Website:
https://www.sostenutontx.org/ 2721 Bordeaux Dr,

McKinney, TX, US, 75070

F Name of Principal Officer: Cindy Johnston

 

Privacy Act and Paperwork Reduction Act Notice: We ask for the information on this form to carry out the Internal Revenue laws of the United States.
You are required to give us the information. We need it to ensure that you are complying with these laws.

The organization is not required to provide information requested on a form that is subject to the Paperwork Reduction Act unless the form displays a
valid OMB control number. Books or records relating to a form or its instructions must be retained as long as their contents may become material in the
administration of any Internal Revenue law. The rules governing the confidentiality of the Form 990-N is covered in code section 6104.

The time needed to complete and file this form and related schedules will vary depending on the individual circumstances. The estimated average times
is 15 minutes.

Note: This image is provided for your records only. Do Not mail this page to the IRS. The IRS will not accept this filing via paper. You must file
your Form 990-N (e-Postcard) electronically.
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