
 
 

Marketing Report: July 2025 
 

 
 

Participation in Marketing/Networking & Community Events   
(Since June 26 Board meeting) 
 

• Grant and Sponsored events: E.A. Randles Park Ribbon Cutting, McKinney National Airport 
Groundbreaking, Drum Corps International competition, SBG Margarita Stroll,  

• Other outreach event: Red White & Boom, Downtown 4th of July Parade, Chamber Hail & Farewell, 
Main Street Merchants 
 

Press, Social Mentions, Tags, Shares  
 

• Press: Airport, Sunset Amphitheater, JW Marriott, Cannon Beach, Airport 
• Social mentions: Chestnut Square, Sunset Amphitheater, Volunteer McKinney, City of McKinney, 

Art Club,  

May sessions and views settled back in line with top pages viewed being About Us, Community 
Impact, and Grants. Spikes for website visits correlate to posts related to Grant Applications, TUPPS 
Movie Night, JW Marriott, and Splash Pads. 

 

                 
 

 

The number of website visitors has remained consistent this year, 
still nearly double over 2024.  

 
 

Mobile Traffic Users Percent of Total 

Desktop 444 58.30% 

Mobile 312 41.00% 

Tablet 6 0.80% 
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Daily Website Visits
June REFERRALS   

      City of McKinney 38 

      MEDC 13 

      GrantWatch 6 

      Community Impact  6 

      Community Lifeline 2 



Facebook 
For Facebook, follower increased by 37. Top posts were related to Splash pads/pools, 
Chestnut Square Farm Day, Grant Applications, SBG Beer Walk, TUPPS, and JW Marriott. As we 
continue to decrease our efforts on X, we will no longer be compiling monthly reports for that 
platform. 
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