
 
 

Marketing Report: May 2026 
 

Participation in Marketing/Networking & Community Events 
(Since April 23 Board meeting) 

• Grant and Sponsored events: Empty Bowls, Airport Appreciation Lunch, LifePath Celebrate to Elevate, 
CASA Tea of Change, LoveLife Women in Service, Habitat for Humanity Groundbreaking, Direction 61:3 
Tour of The Farm, McKinney Roots ground-breaking, Burress Foundation Appreciation, R&B Music 
Festival, Smiles Charity Boots & Bling, Volunteer McKinney Executive Directors quarterly 
 

• Other outreach events: McKinney Fire Administration Building ribbon-cutting, Main Street Merchants, 
GraceToChange anniversary celebration  
 

Press, Social Mentions, Tags, Shares  
 

• Press: 30th Anniversary (Community Impact, North Texas ENews, Local Profile) 
• Social mentions: Empty Bowls, Habitat for Humanity, Chestnut Square, R&B Music Festival 
 

Website Metrics 

April sessions continued to show increase over 2025. Top pages viewed were Calendar, Grants, and About 
Us. The mid-month peak is likely due to time spent by staff and hosting agency with website redesign. 
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Facebook 
For Facebook, followship increased to 5,356. It was another record-breaking month with 101,787 
impressions and 3,801 engagements. Top posts for engagements included Hunt Library tour (1,994), TUPPS 
events (720), Housing Summit (179), Arts in Bloom (167), Habitat for Humanity ground-breaking (114), 
Farmers Market (93), Board Recap (85), Master Gardeners Plant Sale (72), HUB 121 (65, and Heard Science 
Museum posts (59 & 41). 
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