
 

 
 

Marketing Report: July 2023 
 

 

Participation in Marketing/Networking & Community Events  
(since July 27 Board Meeting) 

• Farmers Market and Night Markets 

• Main Street Merchants 

• Chamber Development Update 

• SBG Sips of Summer 
 
 

Website Analytics 

The number of website visits remains nearly double from last year. May spikes correlate 
with Good Morning America, HEB and DCI. Top page visits in July were Grants and 
Community Impact. Most visitors connected directly. We continue to see referrals from 
the City of McKinney and the MEDC websites, and in July, we saw visitors from Grant 
Watch and Wikipedia.  

 

        
 

 

The number of website visitors using mobile devices has increased slightly over the last 
couple of months.  

 

 

Mobile Traffic Users 
Percent of 

Total 

Desktop 328 66.70% 

Mobile 161 32.70% 

Tablet 4 0.80% 
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Social Media: Facebook and Twitter 

        
  

 

Facebook followship continues to increase, and we now have over 4,000 followers! For 
Facebook, the top performing posts for July were related to Good Morning America, HEB, 
DCI and the indoor tennis courts.  
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1,480

1,500

1,520

1,540

1,560 Twitter Followers



Twitter remains a much smaller audience with just over 1,550 followers but still growing 
slowly. Engagement remains much lower than for Facebook but was slightly above average 
for the month of July. Top posts were related to Good Morning American, DCI, Downtown 
and H2O Back to School Backpack Drive.  

 

 
 

 



Facebook Demographics 
 
Our Facebook audience demographic is primarily located in McKinney, with 2/3 being female. Our 
top two age demographics for followers is 35-44 and 45-54. 
 

 
  

 

 
 

    
 



 

The following engagement information is a new report. Interestingly, though our top age 
followship is 55 and under, those more engaged in our content are 55-64. 

 

 


