
Promotional and Community Event Grant Application 
 

  

Step 1 

Important Information 
 

• Form Function Note:  In order to go back from a page in the form to a 
previous page, all required fields on the page must be populated. 

• Please read the McKinney Community Development Corporation Grant 
Guidelines before completing this application. 

• The Grant Guidelines are available on this website or by emailing 
Info@McKinneyCDC.org. 

• A completed application and all supporting documents are required to be 
submitted via this application for consideration by the MCDC board.  

• Applications must be completed in full, using this form electronically, and 
received by MCDC by 5 p.m. on the application deadline indicated on the 
Grants page of this website. 

• If you are interested in a preliminary review of your grant request or event 
idea, please complete and submit the online Letter of Inquiry. 

Organization Information 

Name St. Peter's Mckinney dba Empty Bowls McKinney  

Federal Tax ID Number 75-1447168    

Incorporation Date 12/27/2007  

Mailing Address 511 Foote Street  

City McKinney 

State TX 

Zip Code 75069 

Phone Number 214-505-2029 

Email Address sponsors@emptybowlsmckinney.com  

Website  www.emptybowlsmckinney.com 

Facebook www.facebook.com/EmptyBowlsMckinney    

 

https://www.mckinneycdc.org/DocumentCenter/View/51/Grant-Guidelines-PDF-2020
https://www.mckinneycdc.org/DocumentCenter/View/51/Grant-Guidelines-PDF-2020
mailto:info@mckinneycdc.org
https://www.mckinneycdc.org/166/Grants
https://www.mckinneycdc.org/FormCenter/Grants-Awards-4/Grant-Request-Letter-of-Inquiry-46
mailto:sponsors@emptybowlsmckinney.com


Instagram www.instagram.com/emptybowlsmckinney  

Twitter Field not completed. 

LinkedIn Field not completed. 

Please provide a detailed 
narrative about your 
organization including years 
established, mission, goals, 
scope of services, staff, 
successes, contribution to 
community, etc. 

see attachment- 2024 Grant Narrative 

Organization Type Nonprofit - 501(c) (Attach a copy of IRS Determination Letter) 

IRS Determination Letter 501(c)(3) (1).pdf  

Noteworthy recognitions or 
awards in the last two 
years. 

Field not completed. 

Representative & Contact Information 

Representative Completing Application: 

Name Molly Jones, Becky Aly 

Title Empty Bowls Mckinney Event Co-Directors  

Mailing Address 511 Foote St    

City McKinney 

State TX 

Zip Code 75069 

Phone Number 214-505-2029 

Email Address sponsors@emptybowlsmckinney.com  

(Section Break) 

Contact for Communications Between MCDC and Organization: 

Name Molly Jones 

http://www.instagram.com/emptybowlsmckinney
https://www.mckinneycdc.org/api/FormCenter/v1/ViewFile?submissionId=205&fileId=16&submissionFileAccessToken=241635a1-6d00-4db1-9a14-d8a62187fdd7&name=501(c)(3)%20(1).pdf
mailto:sponsors@emptybowlsmckinney.com


Title Empty Bowls Mckinney Event Co-Director 

Mailing Address 511 Foote St 

City McKinney 

State TX  

Zip Code 75069 

Phone Number 214-505-2029 

Email Address sponsors@emptybowlsmckinney.com  

Project Information 

Funding - Total Amount 
Requested 

$12,000 

Are matching funds 
available? 

No 

Will funding be requested 
from any other City of 
McKinney entity (e.g. Visit 
McKinney, Arts 
Commission, City of 
McKinney Community 
Support Grant)? 

No 

Have you received or will 
funding be requested from 
other organizations / 
foundations for this 
event(s)? 

Yes 

Provide name of 
organization / foundation 
funding source and 
amount. 

At this time, Empty Bowls has secured committed 

sponsorships totalling $40,000, and an additional $20,000 from 

previous sponsors is either to be solicited or pending. New 

sponsorships are being identified and will be solicited shortly. 

Committed sponsorships include: Title Sponsor Blount Fine 

Foods: $17,500; Presenting Sponsor Globe Life: $12,000, 

State Farm Chad Watts: $5,000, Encore Wire: $3,000. We also 

have In-kind sponsorships such as Hobson Signs, Community 

Impact and Alphagraphics that have supported the event in the 

mailto:sponsors@emptybowlsmckinney.com


past. Though not included in our budget, these have an 

estimated value of $7,200. 

Has a request for funding 
for this Promotional / 
Community Event been 
submitted to MCDC in the 
past five years? 

Yes 

Please list. 11/26/19, 11/27/20, 11/29/21, 11/30/22  

Board of Directors see attachment 

Leadership Staff see attachment 

Board of Directors 
Attachment 

Board of Directors (Vestry), Leadership Staff, and Empty 

Bowls Board .pdf  

Leadership Staff 
Attachment 

Board of Directors (Vestry), Leadership Staff, and Empty 

Bowls Board _1.pdf  

Promotional / Community Event Information 

Information provided for promotional / community event for which you are seeking 
funding. 

Date(s) of Event April 25, 2024 

Ticket Prices $35 General Admission 

$125 Collector’s Club 

Describe the target 
attendee for the event(s)? 

While showcasing the historic McKinney downtown and the 

MPAC, we are targeting North Texas residents passionate 

about finding solutions for food insecurity.  

Is this the first time for this 
event? 

No 

If not, what is the history 
for the event (beginning in 
what year and how often is 
event held? 

Began in 2011 and it’s held annually 

How will the event 
showcase McKinney for 
tourism and / or business 
development? 

The event utilizes the downtown square, the McKinney 

Performing Arts Center, and highlights local restaurants, food 

purveyors and artisans. 

https://www.mckinneycdc.org/api/FormCenter/v1/ViewFile?submissionId=205&fileId=48&submissionFileAccessToken=241635a1-6d00-4db1-9a14-d8a62187fdd7&name=Board%20of%20Directors%20(Vestry),%20Leadership%20Staff,%20and%20Empty%20Bowls%20Board%20%20.pdf
https://www.mckinneycdc.org/api/FormCenter/v1/ViewFile?submissionId=205&fileId=48&submissionFileAccessToken=241635a1-6d00-4db1-9a14-d8a62187fdd7&name=Board%20of%20Directors%20(Vestry),%20Leadership%20Staff,%20and%20Empty%20Bowls%20Board%20%20.pdf
https://www.mckinneycdc.org/api/FormCenter/v1/ViewFile?submissionId=205&fileId=49&submissionFileAccessToken=241635a1-6d00-4db1-9a14-d8a62187fdd7&name=Board%20of%20Directors%20(Vestry),%20Leadership%20Staff,%20and%20Empty%20Bowls%20Board%20%20_1.pdf
https://www.mckinneycdc.org/api/FormCenter/v1/ViewFile?submissionId=205&fileId=49&submissionFileAccessToken=241635a1-6d00-4db1-9a14-d8a62187fdd7&name=Board%20of%20Directors%20(Vestry),%20Leadership%20Staff,%20and%20Empty%20Bowls%20Board%20%20_1.pdf


Expected attendance 1,000 

Expected number or 
percentage of attendees 
coming from outside 
McKinney 

25% 

Location(s) of event(s) 111 N Tennessee St, McKinney, TX 75069; McKinney 

Performing Arts Center 

Does the event support a 
non-profit (other than 
applicant)? 

Yes 

If yes, what organization(s) 
are supported? 

Community Lifeline Center 

Community Garden Kitchen 

McKinney Little Free Pantry 

What percentage of 
revenue will be 
donated(indicate net or 
gross)? 

Net proceeds - Community Lifeline Center 45%, Community 

Garden Kitchen 45%, and McKinney Little Free Pantry 5% 

Provide a detailed narrative 
of the event(s) including 
mission, goals, activities, 
schedule, production 
timeline, goals for growth / 
expansion, etc. 

see attachment- 2024 Grant Narrative 

Specific Marketing Plans and Budget 

Provide a detailed 
marketing plan and budget 
for the event(s). Plan 
should also include 
promotional channels (print 
ads including publication 
names, social media, radio, 
posters, flyers, yard signs, 
etc.). 

see attachment- 2024 Grant Narrative 

Attach marketing plan 2024 Grant Narrative.pdf  

Total Promotional Budget $15,000 

https://www.mckinneycdc.org/api/FormCenter/v1/ViewFile?submissionId=205&fileId=142&submissionFileAccessToken=241635a1-6d00-4db1-9a14-d8a62187fdd7&name=2024%20Grant%20Narrative.pdf


What percentage of the 
total marketing budget 
does the grant represent? 

80 % of total marketing budget. 

Marketing lessons learned 
from past (what worked 
and what did not). 

There are greater opportunities in North Dallas for print media 

and Instagram as part of our social media campaign. Also, we 

didn't see a direct benefit from radio advertising.  

How will you measure 
success of your event(s) 
and marketing campaign? 
(attendance, website hits, 
social media indicators, 
etc.) 

Attendance and net proceeds are our number one of measure 

of success. We have also implemented tracking measures for 

our website and social media. 

Please include examples of 
past marketing efforts 
(screen shots of ads, 
posters, social posts, radio 
text, etc.) 

Will be represented in slide presentation. Examples: 

Community Impact,KLAK Digital Ad and Banner, Dallas 

Observer: Allen Housewarmers: and more 

Additional details related to 
marketing efforts. 

We are currently updating our website and are adding 

additional Marketing Volunteers 

Budget 2024 Grant Narrative_2.pdf  

What percentage of Project 
/ Promotional / Community 
Event funding will be 
provided by the applicant?  

20% of Marketing budget and all other event expenses 

Are matching funds 
available? 

No 

What dollar amount and percentage of Promotional / Community Event funding will 
be provided by other sources such as sponsorship, registration fees, individual or 
corporate donations, etc.? 

Sponsorship Revenue $65,000 

Registration Fees $25,000 

Donations $15,000 

Other (raffle, auction, etc.) $34,000 

Net Revenue $105,000.00 

https://www.mckinneycdc.org/api/FormCenter/v1/ViewFile?submissionId=205&fileId=96&submissionFileAccessToken=241635a1-6d00-4db1-9a14-d8a62187fdd7&name=2024%20Grant%20Narrative_2.pdf


Metrics to Evaluate 
Success: Outline the 
metrics that will be used to 
evaluate success of the 
proposed Promotional / 
Community Event. If 
funding is awarded, a final 
report will be required 
summarizing success in 
achieving objectives 
outlined for the event. 

1. Attendance: We expect to bring 1,000 people to the 

McKinney Square on a Thursday night on April 25,2024 and 

positively impact the businesses who participate in our event 

and those located nearby.  

2. Non-McKinney Attendance: We expect to maintain our non-

McKinney residence participation at 25% or more of the 

attendance.  

3. Monetary Impact: We expect to raise at least $140,000 in 

gross proceeds and contribute approximately $92,000 to 

Community Lifeline Center (45%), Community Garden Kitchen 

(45%) and McKinney Little Free Pantry (5%) after holding back 

5% in startup funds for 2024 

Financial Goals of Promotional / Community Event 

Gross Revenue $140,200.00 

Projected Expenses $48,250.00 

Net Revenue $91,950.00  

Other Funding Sources Sponsors & donations. Also see attachment 2024 Grant 

Narrative  

Financial Status of Applying Organization 

 
 

• Provide an overview of the organization’s financial status including the 
projected impact of the event(s) on the organization's mission and goals 

• Please attach your budget for the current year and audited financial 
statements for the preceding two years. If audited financials are not 
available, please indicate why and attach a copy of the 990 filed with the 
IRS. 

Budget 2024 Grant Narrative_3.pdf  

Financial Statements St Peters Audit Report Final.pdf  

W9 W9 with 2022 signature (1).pdf  

IRS Determination Letter (if 
applicable) 

September Vestry Report (1).pdf  

https://www.mckinneycdc.org/api/FormCenter/v1/ViewFile?submissionId=205&fileId=114&submissionFileAccessToken=241635a1-6d00-4db1-9a14-d8a62187fdd7&name=2024%20Grant%20Narrative_3.pdf
https://www.mckinneycdc.org/api/FormCenter/v1/ViewFile?submissionId=205&fileId=115&submissionFileAccessToken=241635a1-6d00-4db1-9a14-d8a62187fdd7&name=St%20Peters%20Audit%20Report%20Final.pdf
https://www.mckinneycdc.org/api/FormCenter/v1/ViewFile?submissionId=205&fileId=152&submissionFileAccessToken=241635a1-6d00-4db1-9a14-d8a62187fdd7&name=W9%20with%202022%20signature%20(1).pdf
https://www.mckinneycdc.org/api/FormCenter/v1/ViewFile?submissionId=205&fileId=151&submissionFileAccessToken=241635a1-6d00-4db1-9a14-d8a62187fdd7&name=September%20Vestry%20Report%20(1).pdf


990 Filed with IRS (if 
applicable) 

Field not completed. 

Presentation to MCDC Board of Directors 

 
 

Completed applications that are eligible for consideration by MCDC will be 
presented to the board according to the schedule on the Grants page of this 
website. Presentations will be limited to five (5) minutes followed by time for Board 
questions. Please be prepared to provide the information outlined below in your 
presentation: 

• Summary of organization and goals 

• Summary of event(s) to include dates, location, ticket prices, target 
audience, how your event will showcase McKinney, estimated attendance 
from within and outside of McKinney (and past attendance, if applicable), 
event features / activities, how event supports your organization's mission, 
and non-profit beneficiary, if applicable. 

• Specific marketing plans for event(s) including promotional channels to be 
utilized (print, radio, social media, posters, etc.) and budget for each. Please 
share the percentage of the total marketing budget that this grant 
application represents. 

Acknowledgements 

If funding is approved by the MCDC board of directors, applicant will assure: 
 

• An application is considered complete when it is submitted on time and 
when it contains all information in this application. 

• The Promotional / Community Event for which financial assistance is sought 
will be administered by or under the supervision of the applying 
organization; 

• All funds awarded will be used exclusively for advertising, marketing and 
promotion of the Promotional / Community event described in this 
application. 

• MCDC will be recognized in all marketing, advertising, outreach and public 
relations as a funder of the Promotional / Community Event. A logo will be 
provided by MCDC for inclusion on all advertising, marketing and 
promotional materials. Specifics for audio messaging will be agreed upon by 
applicant and MCDC and included in an executed performance agreement. 

• The organization’s officials who have signed the application are authorized 
by the organization to submit the application. 

https://www.mckinneycdc.org/166/Grants#Dates


• Applicant will comply with the MCDC Grant Guidelines in executing the 
Promotional / Community Event for which funds were received. 

• Applicant gives permission for the use of Board presentation images and 
other published event images on MCDC and City of McKinney website and 
social media content and print/digital publications. 

• Applicant will provide a final report of the Promotional/Community Event(s) 
no later than 30 days following the completion of the Promotional/ 
Community Event(s). Applicant may choose to use the online form for Final 
Report found here or email Final Report to info@mckinneycdc.org. If 
emailed, Final Report may be in any format. All Final Reports should include: 
narrative report on the event(s), goals and objectives achieved based on 
performance metrics outlined in the application, financial data (budget vs. 
actual expenses and revenues along with explanation for variances, amount 
donated to charity (if applicable), samples of marketing efforts (images of 
printed materials and ads, screenshots of website and online promotions), 
and photos and/or video of the event(s). 

• Grant funding is provided on a reimbursement basis subsequent to 
submission of a reimbursement request, with copies of invoices and paid 
receipts for qualified expenses. Up to 20% of the grant awarded may be 
withheld until the final report on the Promotional/Community Event is 
provided to MCDC. 

(Section Break) 

Applicant Electronic 
Signature 

Selecting this option indicates your agreement with the above 

statement. 

Chief Executive Officer Molly Jones 

Date 11/25/2023  

Representative Completing 
Application 

Molly Jones 

Date 11/25/2023  

Notes 

• Incomplete applications or those received after the deadline will not be 
considered. 

• A final report must be provided to MCDC within 30 days of the event / 
completion of the Promotional / Community Event. 

• Final payment of funding awarded will be made upon receipt of final report. 
• Please use the Final Report to report your results. A PDF version is also 

available. 

 

  

https://www.mckinneycdc.org/FormCenter/Grants-Awards-4/Final-Report-44
mailto:info@mckinneycdc.org
https://www.mckinneycdc.org/FormCenter/Grants-Awards-4/Final-Report-44
https://www.mckinneycdc.org/DocumentCenter/View/49/Final-Report-PDF


 



Proposal Narrative
I.Applying Organization

St. Peter’s Episcopal Church is one of three Episcopal churches in McKinney and is a
member of the Episcopal Diocese of Dallas. We are a thriving congregation and are
passionate about helping those in need in our community. We have ten staff members
and dozens of volunteers.

In 2011, we launched our first Empty Bowls McKinney event to raise money to combat
hunger in the community. The event supports hunger initiatives at Community Lifeline
Center, Community Garden Kitchen, and new for 2024, the McKinney Little Free
Pantry.

This year, the Empty Bowls event will be run by two Co-Directors, a Board, and a
team of seasoned volunteers.

II.Promotional/Community Event

1. Goals/Objectives

a) To fight food insecurity and hunger in Collin County
b) Increase awareness for Community Lifeline Center and their strategies

to address hunger and food insecurity
c) Increase awareness for Community Garden Kitchen and their mission

to serve nutritious meals to those in need in a safe, welcoming place
d) Showcase McKinney’s amazing and unique restaurants and food purveyors
e) Showcase McKinney’s incredibly talented local artisans
f) Bring people to Historic Downtown McKinney for the Empty Bowls event

and shopping at local businesses
2. Event Overview

In 2011, St. Peter’s Episcopal Church joined Empty Bowls, a global grassroots
movement by artists and craftspeople to raise money for food related charities that care
for and feed the hungry and food insecure in their communities. Potters, artisans and
others work with the community to create handcrafted bowls. In exchange for a cash
donation, guests enjoy a simple meal of soup and keep a bowl as a reminder of hunger
worldwide.

On Thursday, April 25, 2024, we will hold our 12th annual Empty Bowls McKinney event
from 5:30pm to 8:00pm in historic downtown McKinney. The event will utilize the
McKinney Performing Arts Center and one block of Kentucky Street. The festival
attendees will select a handmade bowl and enjoy a delicious selection of gourmet
soups. Blount Fine Foods has agreed to continue as our title sponsor in 2024. We
expect to host up to 1,000 people. McKinney Community Lifeline Center (CLC) and
Community Garden Kitchen will be primary beneficiaries receiving 45% of the net
proceeds each. McKinney Little Free Pantry will receive 5% of the proceeds in their first
year.

Tickets will be open for sale to the public in March 2024.

While showcasing the historic McKinney downtown, we are targeting North Texas
residents passionate about finding solutions for food insecurity.The cost for tickets will
be $35. We also offer a limited number of VIP Collector’s Club tickets for $125. VIP
Collector’s Club ticket holders will have early access to the event and choose their
event bowl from an exclusive collection. There will also be additional entertainment on
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the square.

Our event promotes local artisans from McKinney and surrounding communities.
Over 100 professional and amateur artisans support our event each year in the
throwing and glazing bowls in their unique styles.
We also showcase celebrity bowls made by McKinney community leaders. Auction
bowls, raffle bowls and Collectors Club bowls will be displayed at our “Preview Party” at
The Cove art gallery in McKinney on Saturday, March 23, 2024. The artisans and event
bowls are promoted on our social media and our website,
www.emptybowlsmckinney.com.

A focal point of the event are our restaurant and food purveyor partners. In 2024, we
will have 13 participants each with their own booth space. Tupps Beer and wines are
also available. We will have a drink truck provided by Coffee & Crumbs. We provide
prominent signage on each booth, displaying the restaurant name and their soup.
Restaurants are encouraged to advertise their participation on their own social media.
Many event guests arrive early and shop at nearby retail establishments.

Timeline of Planned Activities In Support of the Event

Date Activity

1/28/24 Two bowl making workshops (including wheel) each date, at Jump Into Art Studios
in McKinney

2/8/24 Bowl glazing workshop at Make Expression Art Studio in Frisco

2/21/24 Volunteer sign up begins

2/22/24 Bowl glazing workshop at Make Expression Art Studio in Frisco

3/3/24 Two bowl making workshops (including wheel) each date, at Jump Into Art Studios
in McKinney

3/3/24 Two bowl making workshops (including wheel) at Jump Into Art Studios in
McKinney

3/15/24 Auction, Raffle & Collector’s Club bowls due to The Cove

3/23/24 Preview Party at The Cove

4/1/24 Event tickets go on sale, Art Auction goes live, Raffle sales begin

4/25/24 Empty Bowls McKinney at McKinney Performing Arts Center, 6pm - 8pm,
(VIP Collector’s Club starts at 5:30pm) and restaurant booths on Kentucky
Street from 5:30pm - 8pm

2
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3. Supporting MCDC Goals:

a.Empty Bowls McKinney promotes the City of McKinney for the purpose of
business development and tourism. This annual entertainment experience caters
to the residents of North Texas who appreciate art, gourmet food and wish to
contribute to fighting hunger and food insecurity in our local area. This event
attracts McKinney and North Texas residents and their guests.

b.Empty Bowls McKinney will continue to increase McKinney tourism. In 2024, we
expect to maintain the goal that 25% or more of our attendees will live outside of
McKinney.

c. The money we raise impacts the quality of life in McKinney through the hunger
initiatives of Community Lifeline Center, Community Garden Kitchen and the
McKinney Little Free Pantry.

i. CLC estimates that they will provide 700,000 lbs of food in 2023.

ii. Community Garden Kitchen provides nutritious meals to anyone in
need, no questions asked! The new “restaurant” opened in June 2022.
As of October 31,they have already served more than 33,000 meals
and are currently serving over 200 guests per night.

d. We promote McKinney artisans and have grown from two participating artists
to over one hundred.

e. Our participating restaurants and vendors enjoy direct contact with our guests
in showcasing their businesses.

f. Our expectation is that the event will draw up to 1,000 people to downtown
McKinney and that many will make purchases in surrounding retail
establishments and grow McKinney sales tax revenue.

g. Empty Bowls McKinney is a self-sustaining annual event that has demonstrated
increased interest and revenue each year. Annual gross revenue has grown
from $4,500 at the first event to more than $122,500 in its 12th year. Financial
success of the event depends not only on attendance, but also on the
sponsorships and contributions of businesses, churches and service
organizations from McKinney and other Collin County communities. Blount Fine
Foods, a McKinney food manufacturer, is our title sponsor. Globe Life is our
presenting sponsor.

4. Fulfilling Our Mission
One aspect of the mission of St. Peter’s Episcopal Church is to serve God
and our neighbors, particularly those in need, through a variety of outreach
activities. Empty Bowls is our largest community outreach effort, and it is
integral to our mission.

The event provides a direct benefit to the people in greatest need in our city. In
addition, we bring people from many businesses, churches and service
organizations together in a united effort to make the event a success. In the
process, we help build a stronger and more cohesive community. We also help
strengthen our arts and business communities. Dozens of volunteers from St.
Peter’s Episcopal Church participates in Empty Bowls and continues to support
the Community Lifeline Center, Community Garden Kitchen, McKinney Little
Free Pantry and our community throughout the year. Event attendees also
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return to frequent restaurants that participate in the event and to attend
McKinney art events. These are indirect benefits stemming from our mission.

5. Goals for Future Growth and Expansion
In our 2023 Empty Bowls final report we were pleased to meet our or exceed our
metrics for attendance and fundraising. We will maintain the "format" for the
Empty Bowls event. Our focus for 2024 will be to diversify marketing to draw from
the greater North Dallas area to showcase the unique combination of the historic
downtown and our mission to feed those in need with the Empty Bowls event. We
introduced several new sponsors to the event including HEB, State Farm and
Encore Wire and hope to increase their participation. We continue to add more
artisans to our roster. We will be working with Glaze Studios more this year,
increasing our studio partners to 4, and are working to attract artists from the
greater Collin County area.

With the success that Community Garden Kitchen has been experiencing, we are
adjusting the two largest beneficiary allotments to be even. Community Life Line
and Community Garden Kitchen will each receive 45% of the proceeds. Near to
our hearts is McKinney Little Free Pantry and we will be donating 5% of the
proceeds to them as well.

Hunger and Food Insecurity in our community continues to grow at an alarming
rate. We hope that our perseverance to steadily grow this event and increase
funds that we are able to distribute will help with this situation and those
organizations that serve.

III.Financial

Event Budget
Event Income 2024 Budget

Item

MCDC Community Event Grant $12,000.00

Sponsorships $65,000.00

Donations $15,000.00

Bowl Making $5,000.00

Admissions $25,000.00

Art Auction Proceeds $8,500.00

Raffle Proceeds $3,000.00

Merchandise Sales $200.00

Extra Bowl Sales $5,000.00

People’s Choice $500.00
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After Event Sales $1,000.00

TOTAL $140,200.00

Event Expenses 2024 Budget

Item

Supplies $3,000.00

Kentucky Street rentals $10,000.00

MPAC rental $550.00

Sponsor Appreciation $500.00

T-Shirts (for volunteers & artists) $4,000.00

Murad: online bidding, art auction, ticket sales $5,000.00

Bowl Making $5,000.00

Security at event $600.00

Advertising $15,000.00

Signs $2,500.00

Arts-N-Bloom $300.00

Website Design $1,200.00

Advertising Consultant $600.00

TOTAL $48,250.00

NET INCOME $91,950.00

Net income will be disbursed 45% to Community Lifeline Center, 45% to
Community Garden Kitchen and 5% to McKinney Little Free Pantry. We project
our net income to be over 65% of our total income after holding back 5% in
startup funds for the 2025 event.

Empty Bowls operates under the St. Peter’s organizational “umbrella.” The Empty
Bowls event has always operated at a profit, and its financial success each year
fulfills our goal to fight hunger and food insecurity and to support our community.
Please note that a St. Peter’s Audit Report is conducted every 3 years, and a
Financial Audit Report, which is a less detailed financial review, is attached for
2021.

IV. Marketing and Outreach
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1. Our advertising for past events has included:
a. Posters mounted in shops by McKinney retailers
b. Active Facebook page – over 3,000 followers, and growing
c. Facebook postings by MCDC, MPAC & participating
vendors
d. MPAC-advertised event on their website, emails &
marquee
e. Advertising in St. Peter’s church bulletins and emails
f. Ads in the Community Impact Newspaper – McKinney, Frisco & Plano
editions
g. Article in the Community Impact Newspaper – McKinney edition

h. Yard signs around McKinney and surrounding communities
i. Article in the Dallas Observer
j. Billboard advertisement along Central Expwy in McKinney (Hobson
Signs)
k. Short videos about the auction, raffle, beneficiaries, the event, and a
concluding thank you for participating.

2. With a grant from MCDC, we hope to utilize the following advertising vehicles to
help us reach our attendance goals (within and outside of McKinney):

a. Extensive ads on Facebook and Instagram
b. Post boosts on Facebook and Instagram
c. Advertisements in Community Impact Newspaper, multiple
editions
d. Yard sign placements around McKinney and surrounding
communities
e. Print collateral, including cards, posters & banners to advertise the
event
f. Advertisement on billboard along Central Expwy in McKinney (Hobson
Signs)
g. Short videos to increase engagement, online advertising the event,
sponsors, vendors, artists, celebrities and/or beneficiaries
h. Edible Magazine new for 2024
i. Plano and Allen City Lifestyle new for 2024
j. Increase visibility in area community calendars

3. Total Advertising/marketing expenses are budgeted at $12,500 due to rising costs
and unique circumstances in 2022. The MCDC grant will cover 76% of the
projected expenses in 2023. The Empty Bowls Board is committed to covering
the balance of these expenses in order to assure the success of the 2023 event.
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Media 2024 Budget for
MCDC

On-line Ads & Boosts $ 4,000.00

Print Ads $ 2,500.00

Yard Signs $ 1,500.00

Banners, Posters &
Cards

$ 5,000.00

Billboard $ 0.00

Videos $ 2,000.00

TOTAL $ 15,000.00

V. Metrics to Evaluate Success

1. Attendance: We expect to bring 1,000 people to the McKinney Square on a
Thursday night on April 25,2024 and positively impact the businesses who
participate in our event and those located nearby.

2. Non-McKinney Attendance: We expect to maintain our non-McKinney
residence participation at 25% or more of the attendance.

3. Monetary Impact: We expect to raise at least $140,000 in gross proceeds and
contribute approximately $92,000 to Community Lifeline Center (45%),
Community Garden Kitchen (45%) and McKinney Little Free Pantry (5%) after
holding back 5% in startup funds for 2024

7



St. Peter’s Episcopal Church

2024 MCDC Empty Bowls Application

Board of Directors (Vestry), Leadership Staff, and Empty Bowls Board

Vestry Members Leadership Staff

Molly Mitchell, Sr. Warden Rev. Perry Mullins - Rector

Karen Friedland, Jr. Warden Rev. Kathy Heitmann-Associate Rector

Jackie White, Treasurer Rev. Betty Breyfogle-Deacon

Daniel Barnes, Clerk Rev. Janice Honea-Deacon

Julia Fox Joe Lindsay-Music Director

EJ Nowak Claire Petty-Children's Minister

Tye Stewart Tara Alt-Communications

Courtney Willams Mike McLaughlin-Sexton

Katrinka Clark Rachel Rios-Parish Administrator

Chris Matthew Mariana Pearson-Finance Minister

Scott Patterson

Julia Shahid

Tucker Thompson Empty Bowls Board

Michelle Hutton Molly Jones- Co-Director / Sponsors

Becky Aly- Co-Director/ Vendors

Karen Friedland- Artist

Chris Teague- Auction

Mark McElhinny- Outside Facility
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9/30/2023 8/31/2023
Assets
   Cash - Unrestricted 127,575$               131,989$          
   Cash - Vestry Designated - Shaping Our Future 22,599$                 23,810$            
   Cash - Without Donor Restrictions 183,944$               196,653$          
   Cash - Donor Restricted 92,992$                 96,894$            
              Total Cash 427,109$               449,346$          

   Prepaid Expenses & Receivables 5,037$                   5,683$              
   Land 303,000$               303,000$          
   Depreciable Assets - Net 1,879,650$            1,879,650$       
   Donated Assets-Crypt & Cemetary Plots 2,000$                   2,000$              
   Foundation Assets 262,602$               269,285$          
       Total Assets 2,879,398$            2,908,964$       

Liabilities
   Accrued Expenses & Payables 816$                      816$                 
   Tenant's & Property Use Deposits 600$                      600$                 
   Mortgage on Lamar Street House 54,065$                 54,977$            
   SOF Loan 232,941$               233,859$          
     Total Liabilities 288,421$               290,251$          

Net Assets
   Unrestricted:
            Fund Principal 2,051,440$            2,055,882$       
   Designated and Donor Restricted :
       Capital Improvement Account 87,337$                 86,337$            
       Temporary Net Assets without Donor Restrictions 96,606$                 110,316$          
       Permanent Net Assets without Donor Restrictions 53,486$                 55,288$            
       Temporary-Net Assets with Donor Restrictions 92,992$                 96,894$            
       Permanent-Net Assets with Donor Restrictions 209,116$               213,996$          
            Total Net Assets 2,590,978$            2,618,713$       

     Total Liabilities, Fund Principal & Restricted Funds 2,879,398$            2,908,964$       

St. Peter's Episcopal Church
Statement of Financial Position

As of September 30, 2023 and August 31, 2023
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Budget
Actual Budget Vs Budget Actual Budget Vs Budget Remaining

Revenue
Operating Offerings 55,066$         68,648$         (13,582)$      598,599$          617,830$           (19,231)$        225,174$       

Other Revenue 1,132$           950$              182$            14,039$            8,550$               5,489$           (2,639)$          

Total Revenue 56,198$         69,598$         (13,400)$      612,638$          626,380$           (13,742)$        222,536$       

Operating Expenses
Overhead Personnel 29,159$         29,813$         653              264,722$          268,313$           3,591             93,029           
Overhead 4,166$           6,816$           2,650           52,009$            61,347$             9,337             29,786           
Facility 5,150$           6,296$           1,146           44,976$            56,666$             11,690           30,579           
Outreach & Diocesan 10,577$         9,131$           (1,446)          80,658$            82,176$             1,518             28,910           
Congregational Life  

Music Ministries 4,671$           5,790$           1,119           52,356$            52,114$             (242)               17,129           
Christian Formation 3,870$           7,349$           3,479           48,138$            66,139$             18,001           40,047           
Pastoral Care 707$              745$              39                6,634$              6,706$               71                  2,307             
Events 173$              273$              100              2,751$              2,460$               (291)               529                
Ministry Coordinator & Communications 41$                333$              293              2,373$              3,000$               627                1,627             
Worship Supplies -$                   547$              547              4,980$              4,926$               (53)                 1,589             
Other Congregational Life 2,905$           2,581$           (324)             21,761$            23,226$             1,465             9,207             

Total Budgeted Operating Expenses 61,418$         69,675           8,257           581,357$          627,072             45,715           254,739         

Net Operating Revenues (5,220)$          (77)                 (5,143)          31,280$            (692)                  31,972           (32,203)          
Non Operating Income / (Expense) 1,530$           1,528$           2                  13,676$            13,755$             (79)                 4,664             

Non Income Statement Expenditures
Scheduled Loan Payments - Lamar 912$              910$              (2)                 8,115$              8,194$               79                  2,810             

Shaping Our Future Loan (1/2) 459$              541$              82                4,698$              4,869$               172                1,795             
Fixed Asset & Debt Reductions-Donor Specified -$                   -$                   -                   -$                      -$                      -                     -                     

Total Non Income Statement Expenditures 1,371$           1,451             80                12,813$            13,063               251                4,605             

Net Total (5,061)$          0$                  (5,222)$        32,144$            0$                      31,643$         (32,144)$        

St. Peter's Episcopal Church
Statement of Revenue and Expenses - Summary View

For the month ended September 30, 2023

Month YTD
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Actual
Cash Flow from Operating Activities:

Net Operating Revenues (Loss) (5,220)$         

Adjustments to Reconcile Change:

Prepaid Expenses 646                

Payables, Accruals, and Prepaid Revenue -                    

Vestry Restricted Funds - SOF (1,211)           

Temporary Restricted Funds (16,152)         
Lamar Street House Activities 1,530             

Net Cash Provided by Operating Activities: (20,407)         

Cash Flow from Investing Activities:
Net Cash Provided by Investing Activities: -                    

Cash Flow from Financing Activities:
Loan Advance -                    
Principal Payments on Mortgage & SOF (1,830)           

Net Cash Used from Financial Activities (1,830)           

Cash Flow from Special Vestry Actions: -                    

Net Increase (Decrease) in Cash (22,237)         

Cash and Cash Equivalents
Beginning 449,346$       
Ending 427,109$       

Current Month Transations: Allocation of SOF Funds
Shaping Our Future Inflows 186$                    2,953$                            
Shaping Our Future Outflows 938                      18,551                            

Monthly Net (752)                    (4,636)                             
5,731                              

Total SOF Funds: 22,599$                          
Restricted Funds Pre-2021 (156,390)$           
2022 Net Transactions (23,589)               
Current Year's Net Transactions (35,060)               

Total Donated (215,039)             

Outstanding Loan Amount 232,941               
Loan paid from church funds 4,698                   

Total SOF Funds Available: 22,599$               

Shaping Our Future Summary

Vicarage

*Not including $4,636 to be drawn from Columbarium 
Funds at the Episcopal Foundation of Dallas.  In 2022, 
$5,364 was drawn.

St. Peter's Episcopal Church
Statement of Cash Flow

For the month ended September 30, 2023

Terrill House & Church
Columbarium*
Loan Service & Other
Total SOF Funds Available
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5 5-Year
Cum Monthly

Month Receipts % of Monthly Receipts % of Monthly Receipts % of Receipts % of Receipts % of Avg. Average
Budget % Actual % Actual Actual Actual

January 103,630 12.6% 12.6% 67,952   8.6% 8.2% 75,158   10.1% 75,200   10.4% 47,427   6.8% 9.7% 9.6%
February 77,921   22.0% 9.5% 80,007   18.7% 9.7% 62,614   18.5% 63,041   19.1% 61,271   15.7% 18.8% 9.0%
March 63,379   29.7% 7.7% 68,103   27.3% 8.3% 83,287   29.7% 60,844   27.5% 57,354   23.9% 27.6% 8.8%
April 68,939   38.1% 8.4% 57,995   34.6% 7.0% 57,495   37.4% 76,091   37.9% 53,036   31.6% 35.9% 8.3%
May 56,689   45.0% 6.9% 59,582   42.2% 7.2% 58,400   45.2% 53,729   45.4% 53,095   39.3% 43.4% 7.4%
June 52,978   51.4% 6.4% 41,621   47.4% 5.1% 63,570   53.8% 53,577   52.7% 63,590   48.4% 50.8% 7.3%
July 72,558   60.2% 8.8% 56,370   54.5% 6.8% 52,190   60.8% 52,997   60.1% 58,149   56.8% 58.5% 7.7%
August 47,439   66.0% 5.8% 60,733   62.2% 7.4% 57,250   68.5% 47,560   66.6% 54,630   64.7% 65.6% 7.1%
September 55,066   72.7% 6.7% 63,389   70.2% 7.7% 53,028   75.6% 59,742   74.9% 54,789   72.6% 73.2% 7.5%
October -             72.7% 0.0% 92,905   82.0% 11.3% 64,319   84.2% 53,083   82.2% 58,105   81.0% 81.6% 8.8%
November -             72.7% 0.0% 60,242   89.6% 7.3% 49,380   90.9% 52,067   89.4% 46,232   87.6% 88.9% 7.2%

December -             72.7% 0.0% 82,376   100.0% 10.0% 68,048   100.0% 77,208   100.0% 85,682   100.0% 100.0% 11.0%
   Totals 598,599 791,276 744,738 725,140 693,360 
% Chg 7.71% 6.25% 2.70% 4.58% 18.87% 8.0%
% of Budget 72.67% 108.89% 103.02% 93.80% 101.85% 100.9%

Difference from Budget
Budget-Actual % -2.33% 8.89% 3.02% -6.20% 1.85% 1.0%
Budget-Actual $ (19,231)  64,603   21,824   (47,936)  12,567   6,366      

Total Budget 823,773 726,673 722,914 773,076 680,793 745,446  
  % Chg to Budget 13.4% 0.5% -6.5% 13.56% 13.3% 6.9%
  % Chg to Actual 4.1% -2.4% -0.3% 11.50% 16.7% 5.9%

St. Peter's Episcopal Church
Offering receipts

2023 2022 20192021 2020
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St. Peter’s Episcopal Church

Empty Bowls McKinney 2023 

Advertising Examples

Graphics for Community Impact:
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St. Peter’s Episcopal Church

Empty Bowls McKinney 2023 

KLAK Digital Ad and Banner:

Dallas Observer:
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St. Peter’s Episcopal Church

Empty Bowls McKinney 2023

Allen Housewarmers:

Examples of Meta Ads for Facebook and Instagram:
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St. Peter’s Episcopal Church

Empty Bowls McKinney 2023 
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