
 

 
 

Marketing Report: February 2024 
 

 

Participation in Marketing/Networking & Community Events  
(since January 25 Board Meeting) 

• Chamber Annual Business Lunch 
• Staff participation at ICSC Red River 
• Main Street Merchants (breakfast sponsor) 
• Staff participation in Byron Nelson planning meetings 
• Reception honoring Jaymie Pedigo 

 

Press /Social Mentions, Tags, Shares 
• Facebook Mentions, Tags, Shares: The Batdrone, Chestnut Square, MillHouse, McKinney Cares, 

Habitat for Humanity, and McKinney Parks 
• Courier Gazette – Promotional Grants approved 

 
Website Analytics 

The number of website visits has been constant the last few months, but still nearly double over 
last year. January spikes correlate with social media posts related to grants, Quality of Life 
Award, and Collin County History Museum. Top page visits in January were Grants, Calendar and 
Community Impact. Most visitors connected directly. We continue to see referrals from the City 
of McKinney and the MEDC websites, and in January, we even saw a connection from Heard 
Museum and Chestnut Square pages.  

           
 

The number of website visitors using mobile devices was level for the month of January.  
 

 

 

 
 
 
 



Social Media: Facebook and X (Twitter)  
 

        
  

 

January was another strong month for MCDC Facebook with an increase in followship of just over 20. 
January is typically a lower posting month, but the posts were popular. Top performing posts were related 
to East McKinney Learning Garden, Tiny Doors, Quality of Life Awards, Parks Events (including Trout Derby), 
Christmas in the Village, and Collin County History Museum.  
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January’s engagement for Twitter is on level with the last couple of months, indicating some 
consistency with growth in interest. Followship increased by 10. Top posts were related to Quality 
of Life Awards, Downtown, Farmers Market, and Tiny Doors. Though growing at a steady and slow 
pace, MCDC’s Twitter remains measurably less than Facebook for followship and engagement.  
 

 

 
 
 



Facebook Demographics 
 

Though our base of followers has being growing rapidly, the demographics of our followers remains 
the same. Facebook audience demographic is primarily located in McKinney, with 2/3 being female. 
Our top two age demographics for followers is 35-44 and 45-54.  
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