
 
 

Marketing Report: April 2026 
 

Participation in Marketing/Networking & Community Events 
(Since March 26 Board meeting) 

• Grant and Sponsored events: Heard-Craig Masquerade Ball, LoveLife Leave Your Hat On, Volunteer McKinney, 
Spirit Awards, McKinney Chamber Development Update, Arts in Bloom, Children’s Advocacy Gala, LifePath’s 
Celebrate to Elevate event, McKinney Affordable Housing Summit, Samaritan Inn’s Inn Bloom luncheon, 
CommonGood Medical benefit, SERVE McKINNEY 

• Other outreach events: Tour of Hall Library renovations, Tour of TPC renovations, Senior Center “About MCDC” 
presentation (April 1 – Linda), MillHouse lunch presentation (April 14 - Deborah), MillHouse lunch presentation 
(April 15 - Cindy) 
 

Press, Social Mentions, Tags, Shares  
 

• Press: Affordable Housing Summit (StarLocal, CI, DallasNews), Arts in Bloom (CI) 
• Social mentions/tags: Habitat for Humanity, Knight Development, McKinney Chamber of Commerce, Empty 

Bowls, McKinney Rotary Club, R&B Festival, McKinney Parks, Visit McKinney, City of McKinney, Volunteer 
McKinney, Chestnut Square, Art Club of McKinney, CommonGood Medical, MillHouse Foundation, NAREB, 
Heard-Craig Center for the Arts, Community Impact, DallasNews  
 

 

Website Metrics 
March sessions continued to show gradual increase over 2025. Top pages viewed being Calendar, Grants, and Quality 
of Life. Spikes for website visits correlate to posts related to project grants, Arts in Bloom, and weekend events. 
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Facebook 
For Facebook, followship increased to 5,441. Top posts included McKinney Half Marathon, weekend event 
posts, and project applications. 
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