
 
 

Marketing Report: April 2025 
 

 
 

 Participation in Marketing/Networking & Community Events   
 

• Grant and Sponsored events: Byron Nelson, Volunteer McKinney Director’s Breakfast, LifePath 
Celebrate to Elevate, Women in Service Lunch, Habitat Wall Raising, HUGS HQ Groundbreaking, 
Harvest at the Masonic Historical Designation 

• Other outreach event:  SERVE McKINNEY, Main Street Merchants, CLC Ribbon-Cutting, Chamber 
Quarterly Lunch 

 

Press, Social Mentions, Tags, Shares  
 

• Press: Hugs (Community Impact, StarLocal, Dallas Morning News), Airport (community Impact), 
Habitat (WFAA News) 

• Social mentions: Volunteer McKinney, Chestnut Square, Hugs, Chestnut Square, Rhythm & Blues 
Picnic, Chamber of Commerce 

 

Website Analytics 
April sessions and views were high compared to recent months, with top pages viewed being 
Grants, About Us, and Community Impact. Spikes for website visits correlate to posts regarding 
Sunset Amphitheater, East McKinney Learning 

                  
 

 

The number of website visitors has remained consistent this year, 
still nearly double over 2024. Interesting fact: This is the first month ever that mobile views were 

higher than desktop. 
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Facebook 
 

 
 
 

For Facebook, follower increased by 83. Top posts were related to East McKinney Learning 

Garden, Sunset Amphitheater, President Schneible’s 15 years, East McKinney projects, SERVE 
McKINNEY, Arts in Bloom, Downtown McKinney, and Empty Bowls. As we continue to 

decrease our efforts on X, we will no longer be compiling monthly reports for that platform. 
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