REPORT
MARCH -

VISIT WIDGET

Total Users: 2,773
Returning Visitors: 2,139
Top Visits:

1. Tiny Doors

2. Birds of Downtown

3. Spring Break Itinerary

EMAIL MARKETING

e 8 campaigns reached over 5000
recipients.
e Average open rate: 51%

SOCIAL MEDIA

Facebook Impressions: 220,824

Facebook Engagement Rate: 2.2%

Instagram Impressions: 259,810

Instagram Engagement rate: 0.9%

LinkedIn Impressions: 3,465

Linkedin Engagment Rate: 13.5%

Most Engaging Post. Bluebonnets at Myers park

EARNED MEDIA

8 media placements on 3 releases.
e Welcome Tony Adamo - Sales Manager
o North Texas E-News
¢ McKinney Half Marathon
o Running USA
North Texas E-News
Local Profile
Star Local Media
Sports Events
o Dallas Morning News
¢ International Girls Cup
o North Texas E-News

Top Posts

o a5 Conik run the. MCK"""?Y
.4 -distoricHalF Marathon.



https://www.ntxe-news.com/artman/publish/article_144885.shtml#google_vignette
https://www.runningusa.org/industry-news/experience-the-spirit-of-mckinney-inaugural-historic-half-marathon-set-to-celebrate-local-community/
https://www.ntxe-news.com/artman/publish/article_144990.shtml
https://www.localprofile.com/community/mckinneys-first-half-marathon-to-welcome-over-5000-runners-11994016
https://starlocalmedia.com/mckinneycouriergazette/news/mckinney-historic-half-marathon-set-for-inaugural-race/article_e7a9957d-ead9-41f3-92a6-190600c680f6.html
https://sportseventsmediagroup.com/mckinney-texas-launches-inaugural-historic-half-marathon/
https://www.dallasnews.com/event/cecd8598-7620-ada4-7269-6979ea265807/The-McKinney-Historic-Half-Presented-by-BMW/
https://www.ntxe-news.com/artman/publish/article_145200.shtml
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