
 
 

Marketing Report: September 2025 
 

 
 

Participation in Marketing/Networking & Community Events   
(Since Aug 28 Board meeting) 
 

• Grant and Sponsored events: LifePath Ribbon Cutting, Direction 61:3 House Ground-Breaking, 
Project Care: Teens Can Build, ManeGait Beacon Rising, Chestnut Square Farm to Table, Love 
McKinney 

• Other outreach event: Chamber WAM Conference 
 

Press, Social Mentions, Tags, Shares  
 

• Press: Airport, Grants Awarded, Chestnut Square 
• Social mentions: Chestnut Square, Volunteer McKinney, City of McKinney, Dia de los Muertos, 

McKinney Repertory Theater, Direction 61:3, Visit McKinney 
 

Website Metrics 

July sessions remained level with top pages viewed being Grants, About Us, and Calendar. Spikes for website 
visits correlate to posts related to SoTENN, Hub121/District 121, MRT Barefoot in the Park, Cultural Events, 
and TUPPS Splash Bash. 
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Facebook 
For Facebook, follower increased by 35. Top posts were related to SoTENN (595 engaged!), Rise and Shop, 
and Cultural Events. 
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