
 

 
 

Marketing Report: October 2023 
 
 

Participation in Marketing/Networking & Community Events  
(since October 26 Board Meeting) 

• Main Street Merchants Meeting 
• State of the City Event 
• City Hall Topping Out Ceremony 
• Wilson Creek Clean-up Project 

 

Press /Social Mention Coverage 
• Importance of Sales Tax article, McKinney Courier Gazette Director’s Column 
• Facebook Mentions: McKinney Parks & Rec, Chestnut Square, City of McKinney, SBG 

Hospitality, The Batdrone 
 

Website Analytics 
The number of website visits remains nearly double from last year. October spikes 
correlate with Hugs Greenhouse, Wine & Music Festival, La Tiendita, Harvest at the 
Masonic, and Board Oaths/Officers. Top page visits in October were Grants, Calendar and 
Community Impact. Most visitors connected directly. We continue to see referrals from 
the City of McKinney and the MEDC websites, and in October, we also saw connections 
via the Dia de los Muertos page.  
 

                       
 

The number of website visitors using mobile devices has remained constant over the last 
couple of months. 

 

 



Social Media: Facebook and Twitter 
 

        
  

 
 

October was a robust month for MCDC Facebook with the addition of 59 followers and 
significant increases in post engagement! Top performing posts for October were related to 
TUPPS, Hugs Greenhouse, Wine & Music Festival, La Tiendita, Concerts in the Park, Harvest at the 
Masonic, Board Oaths/Officers, Legacy Neighborhoods Fall Festival, and town history. 
 

 
 

 

 
 



October garnered a significant increase in engagement for Twitter, although the platform 
remains a much smaller, slower-growing social audience with just over 1,580 followers. Top 
posts were related to Hugs Greenhouse, Wine & Music Festival, Dia de los Muertos, Parks Concerts, 
town history, TUPPS, and La Tiendita. 

 

 
 
 



Facebook Demographics 
 
Our Facebook audience demographic is primarily located in McKinney, with 2/3 being female. Our 
top two age demographics for followers is 35-44 and 45-54. 
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