
 

 
 

Marketing Report: September 2023 
 
 

Participation in Marketing/Networking & Community Events  
(since September 28 Board Meeting) 

• Promotional Grant Events: McKinney Philharmonic Concert, Dia de los Muertos, Wine & 
Music Festival, McKinney Repertory Theatre’s CLUE 

• Boys & Girls Club Gala 
• McKinney Education Foundation reception 
• Chamber Best of McKinney Lunch 
• Chamber Development Update on Transportation 
• McKinney Young Professionals Cheers to Charity Event 
• Community Health Clinic Event 
• ManeGait Gala at the ‘Gait                                            
 

 

Website Analytics 
The number of website visits remains nearly double from last year. August spikes 
correlate with McKinney Roots, Downtown Tastemakers, Tiny Doors, TUPPS, and Heard 
Museum. Top page visits in August were Grants and Community Impact. Most visitors 
connected directly. We continue to see referrals from the City of McKinney and the MEDC 
websites, and in September, we also saw connections via the Dia de los Muertos page.  
 

          
 

The number of website visitors using mobile devices has remained constant over the last 
couple of months. 
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Social Media: Facebook and Twitter 

        
  

 

Facebook followship continues to increase, adding 50 new followers in September alone! For Facebook, 
the top performing posts for September were related to McKinney Roots, Byron Nelson, TUPPS, Parade of 
Lights, Visit McKinney Re-opening, and Parks. The McKinney Roots post experienced engagement of 657, 
and that number is still growing.  
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Twitter remains a much smaller audience with just over 1,570 followers and growing 
slowly. Engagement remains relatively low. Top posts were related to Chestnut Square, Tiny 
Doors, Teaching Garden, and Parks.  

 

 
 
 



Facebook Demographics 
 
Our Facebook audience demographic is primarily located in McKinney, with 2/3 being female. Our 
top two age demographics for followers is 35-44 and 45-54. 
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