REPORT
NOVEMBER:.

VISIT WIDGET

Total Users: 11,121

Returning Visitors: 5,177

Top Visits:

1. Inflatable Turkey Map
2.Tiny Doors

3.Home for the Holidays Event

EMAIL MARKETING

SOCIAL MEDIA

Facebook Impressions: 482,722

Facebook Engagement Rate: 2.9%
Instagram Impressions: 187,961

Instagram Engagement rate: 2.4%
LinkedIn Impressions: 4,922

Linkedin Engagment Rate: 8.2%

Most Engaging Post. Mayor Cox Reel (7.2%)

e 5,091 email contacts
received content

e 1626 opens (31.6%)

e 5.5% Click Through Rate

EARNED MEDIA

e McKinney’s Inflatable Turkey Map
Takes Flight this Fall
o 11/4 - Local Profile

Top Posts
i . o 11/4 - Community Impact
jr»:fr‘!{_'*' L Q | \ j’ & s A o 11/5,11/6, 11/8 - WFFA (several
z e Pl segments)

.

o 11/6 - North Texas E-News
o 11/10 - 100.3 Jack RM Radio
o 11/10 - 96.3 Hawkeye in the
Morning
11/24 - NBC5



https://www.localprofile.com/arts-culture/gobble-gobble-mckinney-declares-itself-the-inflatable-turkey-capital-of-texas-11442638
https://communityimpact.com/dallas-fort-worth/mckinney/events/2025/11/04/take-a-turkey-tour-visit-mckinney-launches-interactive-inflatable-turkey-map/
https://www.wfaa.com/article/news/local/collin-county/mckinney-inflatable-turkey-map-thanksgiving/287-154d2d13-064a-4d25-b985-39330bb09555
https://www.ntxe-news.com/artman/publish/article_143705.shtml
https://www.audacy.com/jackontheweb/latest/mckinney-launches-interactive-inflatable-turkey-map
https://omny.fm/shows/best-of-new-country-963/visit-mckinney-using-their-inflatable-turkey-display-map
https://omny.fm/shows/best-of-new-country-963/visit-mckinney-using-their-inflatable-turkey-display-map
https://www.nbcdfw.com/news/local/mckinney-talking-turkey-holiday/3948781/

REPORT
DECEMBER:

VISIT
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Total Users: 2,869

Returning Visitors: 2,389

Top Visits:

1. Tiny Doors

2. Birds of Downtown

3. Christmas Parade of Lights Event

EMAIL MARKETING

e 4946 email contacts received
content
« 2398 opens (48.5%)
o 4,124 clicks

SOCIAL MEDIA

Facebook Impressions: 153,327 (up YoY 66.7%)
Facebook Engagement Rate: 1.2%

Instagram Impressions: 110,228

Instagram Engagement rate: 1.1%

LinkedIn Impressions: 3,656

Linkedin Engagment Rate: 3.3%%

Most Engaging Post. D2 Final Matchup Reel

EARNED MEDIA

» McKinney Has Another Record Year of
HOT Tax
o 12/1 - Star Local Media
o 12/1 - North Dallas Gazette
o 12/1 - Local Profile
o 12/1 - North Texas E-News
o 12/4 - Community Impact
e D2 Football Championship
o 12/15 - Sports Events Magazine
o 12/15 - McKinney & North Dallas
Gazette
o 12/17 - Local Profile

Top Posts
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https://starlocalmedia.com/mckinneycouriergazette/news/mckinney-tourism-eclipses-3-3m-in-hotel-occupancy-tax-revenue/article_fd66602a-6a94-47a3-b301-58aaaa7b04b0.html
https://northdallasgazette.com/2025/12/02/mckinney-records-another-strong-year-of-hotel-occupancy-tax-revenue-in-fy24-25/
https://www.localprofile.com/news/mckinneys-tourism-surge-drives-hotel-tax-revenue-11561856?fbclid=PAZXh0bgNhZW0CMTEAc3J0YwZhcHBfaWQMMjU2MjgxMDQwNTU4AAGnN9jKUCYWesb5WPh1XxInWq6xQb0Wr20zuTpqVKvQ8-d0GkC7y6ekY-_s4qs_aem_-p6oY70lLtz_NXvdqcaCKg
https://www.ntxe-news.com/artman/publish/article_143963.shtml
https://communityimpact.com/dallas-fort-worth/mckinney/government/2025/12/03/mckinney-hotels-generate-record-33m-in-occupancy-tax?beehiiv_id=snolting@visitmckinney.com&utm_source=newsletter.communityimpact.com&utm_medium=newsletter&utm_campaign=dtx-mck-impact-12-4-2025
https://sportseventsmediagroup.com/ncaa-division-ii-football-championship-returns-to-mckinney/
https://starlocalmedia.com/mckinneycouriergazette/news/mckinney-to-host-division-ii-national-championship-game/article_0008d0d9-510d-41d6-897b-d3013f8fd7c0.html
https://northdallasgazette.com/2025/12/15/division-ii-football-championship-returns-to-mckinney/
https://northdallasgazette.com/2025/12/15/division-ii-football-championship-returns-to-mckinney/
https://northdallasgazette.com/2025/12/15/division-ii-football-championship-returns-to-mckinney/
https://www.localprofile.com/community/mckinney-national-division-ii-championship-11630178

REPORT
JANUARY -

VISIT WIDGET

Total Users: 2,267
Returning Visitors: 1,894
Top Visits:

1. Tiny Doors

2. Birds of Downtown
3.Tiny Door Birthday Party

EMAIL MARKETING

e In December we started a new
segmented email campaign

e 5 campaigns reached 9,580
recipients.

e Average open rate: 45%

SOCIAL MEDIA

Facebook Impressions: 125,598

Facebook Engagement Rate: 2.3%

Instagram Impressions: 102,412

Instagram Engagement rate: 1%

LinkedIn Impressions: 6,144

Linkedin Engagment Rate: 17.9%

Most Engaging Post. Marie’s Retirement(30%)

EARNED MEDIA

e McKinney Launches Inaugural
McKinney Historic Half Presented
by BMW on March 28, 2026

o North Texas E-News

o Local Profile

o Star Local Media

o Community Impact

Top Posts



https://www.ntxe-news.com/artman/publish/article_144280.shtml
https://www.localprofile.com/community/mckinney-is-getting-its-first-ever-half-marathon-this-spring-11697464
https://starlocalmedia.com/mckinneycouriergazette/news/mckinney-unveils-inaugural-half-marathon-for-march-28/article_f2553432-7429-455b-89d4-fe900c36b4f7.html
https://communityimpact.com/dallas-fort-worth/mckinney/events/2026/01/05/tupps-brewery-to-host-inaugural-mckinney-historic-half-marathon-in-march/

