
 
 

MCKINNEY COMMUNITY DEVELOPMENT CORPORATION 
Promotional and Community Event Grant Application 

Fiscal Year 2024 
IMPORTANT: 
 

• Please read the McKinney Community Development Corporation Grant Guidelines prior to completing 
this application. 

• The Grant Guidelines and Application are available at http://www.mckinneycdc.org/ or by emailing 
info@mckinneycdc.org 

• Applications must be completed in full, using this online form, and submitted by 5:00 p.m. on the date 
indicated in the schedule below. 

• If you are interested in a preliminary review of your grant request or event idea, please complete and 
submit the online Letter of Inquiry found here.  

 
Promotional and Community Event Grant Calendar: 
 

 
Application Deadline Presentation to MCDC Board Board Vote and Award Notification 

Cycle I:  November 29, 2023 December 21, 2023 January 25, 2024 

Cycle II:  May 31, 2024 June 27, 2024 July 25, 2024 

 
APPLICATION 
 

INFORMATION ABOUT YOUR ORGANIZATION 

Name:  McKinney Community Concert Association, Inc. (MCCA)  

Federal Tax I.D.: 75-2050552 

Incorporation Date: 06/08/1985 

Mailing Address:  P.O. Box 1903      

City McKinney       ST:  TX      Zip:  75070      

Phone: 214-548-4384      Email:  None 

Website:  www.mckinneycommunityconcerts.org      

Facebook:  www.facebook.com/mckinneyconcerts/  Instagram:  www.instagram.com/explore/tags 

Twitter:           Linked In:        

Please provide a detailed narrative about your organization including years established, mission, goals, scope of 
services, staff, successes, contribution to community, etc.  See Attachment Narrative:  I. Applying Organization 

Check One: 
 

 Nonprofit – 501(c) Attach a copy of IRS Determination Letter 
 Governmental entity 

http://www.mckinneycdc.org/
mailto:cschneible@mckinneycdc.org
https://www.mckinneycdc.org/FormCenter/Grants-Awards-4/Grant-Request-Letter-of-Inquiry-46
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 For profit corporation 
 Other  Non-profit        (Non-profit box will not accept check mark.)   

       Attachment:  img193     IRS Determination Letter   
 
 

Organization recognitions or awards received in the last two years:    None 

 

 

 
 
REPRESENTATIVE COMPLETING APPLICATION: 
 
Name:  David Zappe 
 
Title:  Grant Writer 
 
Mailing Address:  300 Haddington Ln  
 
City: McKinney      ST: TX   Zip:  75071 
 
Phone:214-926-2308      Email:  ddzzzap@sbcglobal.net 
 
CONTACT FOR COMMUNICATIONS BETWEEN MCDC AND ORGANIZATION: 
 
Name:  Same as Representative Above 
 
Title:        
 
Mailing Address:        
 
City:            ST:           Zip:        
 
Phone:            Email:        
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PROJECT/EVENT FUNDING 
 
Total amount requested:  $10,000 

Matching Funds Available (Y/N and amount):  N 

Have you received or will funding be requested from any other City of McKinney entity (e.g. Visit McKinney, Arts 
Commission, City of McKinney) for this event(s)?  

               Yes   Yes                       No 

Please list name of City of McKinney entity funding source and amount.   Funds will be received from the 
McKinney Arts Commission in the amount of $8,000 in the current season.  This funding will be used for general 
operation and not specifically for advertising and promotion.  Funding from the Arts Commission will likely be 
pursued again next season. 

 

Have you received or will funding be requested from other organizations/foundations for this event(s)?  

                 Yes                      No  No 

Please provide name of organization/foundation funding source and amount:      

 

Has a request for funding for this Promotional/Community Event been submitted to MCDC in the past five years? 

              Yes    Yes                       No 

Please list.    $6,000 was requested, and $3,000 in grant funding was received from MCDC to pay a portion of the 
advertising expenditures for our current season. 

 
BOARD OF DIRECTORS (may be included as an attachment) 
 
See Attachment Narrative:  III.  Officers of MCCA             
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LEADERSHIP STAFF (may be included as an attachment) 
 
Board of Directors are currently 23 in number (including Officers).          
 
MCCA has no paid staff.             
 
                  
 
 

 
ABOUT THE PROMOTIONAL/COMMUNITY EVENT(S) 
Information provided for promotional/community event for which you are seeking funding. 
 
Dates:  Concerts are held on Friday evening, once per month for the following months:   Sep.-Nov. and Feb.-Apr.  
Six concerts in the season.                 (if multiple events, list separately):   
 
Location(s):  Christ Fellowship Church, 2801 Orchid Dr., McKinney, 75072 
 
Is event(s) open to the public?   Yes.       
 
Ticket prices:  The season (6 concerts) subscription cost is $150 (or: $25 per concert). A single concert ticket can 
be purchased for $50.      (list all categories/levels) (Please note: At least one category of tickets must be $35 or 
under.) 
 
Describe the target audience for the event(s):  Are patrons are mature adults, generally age 50+. 
 
Is this the first time for this event?  No.        If not, what is the history of the event (beginning in what year and 
how often is it held)?       Our next season, 2024-25 will be our 50th season. Our first season was 1974.       
 
How will the event showcase McKinney for tourism and/or business development:    Our monthly concerts are 
often proceeded by our members meeting with other concert goers, and dining out before the concert.   
Fifty-two percent of our subscribers live outside of McKinney, and by attending our concerts are exposed to 
businesses/restaurants in the vicinity of the venue and may return to shop and explore the surroundings.  For 
some, they are exposed to Christ Fellowship and its campus, where are concerts are held in its beautiful worship 
facility. 
 
Expected total attendance:  550 to 580 subscribers at each concert.  
 

Expected number or percentage of attendees coming from outside of McKinney:   Of our current 
subscribership of 621, 52% (323) live outside of McKinney. 
 
Does the event support a non-profit (other than applicant)?  No  
 
If yes, what organization(s) are supported?         
 

What percentage of the revenue will be donated (indicate gross or net)?   Excluding grant funding, 16 
percent of MCCA funding is from donations. The donations are from subscribers and local businesses. (Gross) 
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FINANCIAL GOALS FOR EVENT: 
 
Based upon MCCA’s current year (2023-24) budget.  See attachment img.194.jepg 
 
 Gross Revenue  $112,800   (Included in this figure is $13,000 in budgeted grants) 
 Projected Expenses $114,300 
 Net Revenue  $  (1,500) 
 
EVENT NARRATIVE:  
 
Provide a detailed narrative of the event(s) including mission, goals, activities, schedule, 
production timeline, goals for growth/expansion, etc.  
 
See Attachment Narrative:   I. Applying Organization 
 
 
SPECIFIC MARKETING PLANS AND BUDGET 
 
Provide a detailed marketing plan and budget for the event(s). Plan should also include 
promotional channels (print ads including publication names, social media, radio, posters, 
flyers, yard signs, etc)  
 
See Attachment  II Marketing Plan and Budget 
 
Promotional Channel    Budget 
                  
 
                 
 
                  
 
                  
 
                 
 
                  
 
                  
 
                  
 
Total Promotional Budget:     $10,000 
 
Grant request represents     100% of total marketing budget. 
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Attendance from previous event(s) (if applicable):         
Total attendance:   Average attendance through 3 concerts this season  -  537 Non-McKinney residents:  279 
 
Marketing lessons learned from past (what worked and what didn’t):   We believe that our expanded outreach 
into the community with our print ads in 2023, impacted the number of new subscribers that we garnered.  
However, it is difficult to assess how many of our new subscribers came to us directly through our print outreach. 
We intend to improve upon our assessment of the effectiveness of various print and digital ads by using the 
approach outlined in the “Metrics to evaluate success” at the bottom of this page. 
 
How will you measure success of your event(s) and marketing campaign? (Attendance, website hits, social media 
indicators, etc.)   For our 2024-25 marketing season, we will distinguish between previous and new subscribers. 
When season tickets are mailed out in August of 2024 to all subscribers, the new subscribers will receive in their 
envelope a postage paid return postcard. The postcard will allow them to identify the promotional material that 
influenced their decision to become a subscriber.  That information will be helpful in deciding where we get the 
most value for our advertising dollars. The digital advertisers should also be able to provide information on the 
number of hits their ads received. 
 
Please include examples of past marketing efforts (screen shots of ads, posters, social posts, radio text, etc.) 
  See Attachment:   img196.jpeg 
 
  A copy of the ad that we used universally with all our print ads in our 2023 campaign (img196.jpeg) was 
submitted to MCDC with our request for approval prior to going to print last season. 
Likewise, the quad fold color brochure was submitted to MCDC before going to print.  A similar brochure will be 
use next season. 
 
Additional details related to marketing efforts. Nothing to add. 
 
Budget for this event.     See Attachment Narrative:  II. Marketing Plan and Budget 
 
What percentage of Project/Promotional/Community Event funding will be provided by the applicant? 0 % 
 
Are matching funds available? 
                 Yes                   No     No 

What dollar amount and percentage of Promotional/Community Event funding will be provided by other sources 
such as sponsorship, registration fees, individual or corporate donations, etc.?        
 
Sponsorship Revenue   $ 0 
Registration Fees   $ 0 
Donations    $ 0      
Other (raffle, auction, etc.)  $ 0 
Net Revenue    $ 0      
 
Metrics to evaluate success: Outline the metrics that will be used to evaluate success of the proposed 
Promotional/Community Event. If funding is awarded, a final report will be required summarizing success in 
achieving objectives outlined for the event.   See Attachment Narrative:  I. Applying Organization, paragraph 4.  
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Financial Status of Applying Organization 

 
• Provide an overview of the organization’s financial status including the projected impact of this event 

on your organization’s ability to fulfill mission and goals.   See Financial Statement through November 
2023.   img195.jpeg 

 
• Please attach your organization’s budget and Profit and Loss statement for the current and previous 

fiscal year and audited financial statements for the preceding two years. If audited financials are not 
available, please indicate why and attach a copy of the 990 filed with the IRS.    Attachment 
img194.jpeg 

      

Audited Financial Statement is not required since revenue is less than $200,000 as permitted by the 
Internal Revenue Service. 

 

• Please attach IRS determination letter if applicable.  See Attachment   img193.jpeg 
 

• Please attach W9.  See Attachment:  img192 
 

 
 
 
Presentation to MCDC Board of Directors 

 
Completed applications that are eligible for consideration by MCDC will be presented to the board 
according to the schedule included on the first page of this application. Presentations will be limited to five 
(5) minutes followed by time for questions from the Board. Please be prepared to provide the 
information outlined below in your presentation: 
 
• Summary of organization and goals. 
• Summary of event(s) to include dates, location, ticket prices, target audience, how your event will 

showcase McKinney, estimated attendance from within and outside of McKinney (and past attendance 
if applicable), event features/activities, how event supports your organization’s mission, non-profit 
beneficiary if applicable, 

• Specific marketing plans for event(s) including promotional channels to be utilized (print, radio, social 
media, posters, etc) and budget for each. Please share percentage of total marketing budget that this 
grant application represents. 
 
 

 
CHECKLIST for Completed Application: 
 

o Use the form/format provided 
o Organization Description 
o Outline of Promotional/Community Event; description, budget, goals and objectives 
o Indicate how this event will showcase the City of McKinney for business development/tourism 
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o Promotional/Community Event timeline and venue included 
o Overall organization and event budget that includes plans and budget for advertising, marketing 

and outreach included 
o Evaluation metrics are outlined 
o List of board of directors and staff 
o Financials: organization’s budget and P&L statement for current and previous fiscal year; 

Promotional/Community Event budget; audited financial statement; and IRS 990 form are 
provided 

o IRS Determination Letter (if applicable) 
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Acknowledgements 
 

I f funding is approved by the MCDC board of directors, Applicant w ill assure: 
 

• An application is considered complete when it is submitted on time and when it contains all information in this 
application. 
 

• The Promotional/Community Event for which financial assistance is sought will be administered by or under the 
supervision of the applying organization. 
 

• All funds awarded will be used exclusively for advertising, marketing and promotion of the Promotional/Community 
event described in this application. 

 

• MCDC will be recognized in all marketing, advertising, outreach and public relations as a funder of the 
Promotional/Community Event.  A logo will be provided by MCDC for inclusion on all advertising, marketing and 
promotional materials. Specifics for audio messaging will be agreed upon by applicant and MCDC and included in an 
executed performance agreement.  

 

• The Organization officials who have signed the application are authorized by the organization to submit the 
application; 

 

• Applicant will comply with the MCDC Grant Guidelines in executing the Promotional/Community Event for which 
funds were received. 
 

• Applicant gives permission for the use of Board presentation images and other published event images on MCDC and 
City of McKinney website and social media content and print/digital publications. 

 

• Applicant will provide a final report of the Promotional/Community Event(s) no later than 30 days following the 
completion of the Promotional/ Community Event(s). Applicant may choose to use the online form for Final Report 
found here or email Final Report to info@mckinneycdc.org. If emailed, Final Report may be in any format. All Final 
Reports should include:  

o narrative report on the event(s), 
o goals and objectives achieved based on performance metrics outlined in the application,  
o financial data (budget vs. actual expenses and revenues along with explanation for variances, 
o amount donated to charity (if applicable),  
o samples of marketing efforts (images of printed materials and ads, screenshots of website and online 

promotions), and 
o photos and/or video of the event(s). 

 

• Grant funding is provided on a reimbursement basis subsequent to submission of a reimbursement request, with 
copies of invoices and paid receipts for qualified expenses. Up to 20% of the grant awarded may be withheld until 
the final report on the Promotional/Community Event is provided to MCDC. 

 

• Funds granted must be used within one year of the date the grant is approved by the MCDC board. 
 

We certify that all figures, facts and representations made in this application, including 
attachments, are true and correct to the best of our knowledge. 

 
Chief Executive Officer                                    Representative Completing Application 
 _See attached img.197_______________________________ 
 ______________________________________ 
Signature      Signature 
 
                  
Printed Name      Printed Name 
 
                  
Date       Date 

 
 

INCOMPLETE APPLICATIONS, OR THOSE RECEIVED AFTER THE DEADLINE,  

https://www.mckinneycdc.org/FormCenter/Grants-Awards-4/Final-Report-44
mailto:info@mckinneycdc.org
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WILL NOT BE CONSIDERED. 















ATTACHMENT NARRATIVE TO MCKINNEY COMMUNITY DEVELOPMENT CORPORATION GRANT 
REQUEST FOR 2024 

APPLICATION SUBMITTED BY: MCKINNEY COMMUNITY CONCERT ASSOCIATION 

 

I.   Applying Organization    

The mission of the McKinney Community Concert Association (MCCA), established in 1974, is to 
build and maintain through a nonprofit plan, a concert audience in McKinney and surrounding 
communities by providing the general public with live performances by professional artists.  
These performances offer a robust season of accessible concerts, providing inspiration, 
nostalgia and fostering socialization in our oft forgotten senior neighbors. We are proud to say 
that we are celebrating our 50th season next year!  

In this current season we are reaching out and recognizing those serve our communities, by 
inviting them to a free concert, where they are recognized and applauded for their service.  We 
intend to continue this practice periodically throughout our season.  At our last performance, 
the day before Veterans day, we had 31 veterans as our guests along with many of our veteran 
subscribers who all received a patriotic lapel pin and were further recognized from the stage for 
their service.  Perhaps in the future we may invite retired teachers, police and fire fighters. 

MCCA is a 501(c )3, nonprofit with an all-volunteer Board of Directors and no paid staff. 

Our goal in seeking the MCDC grant funds is to expand our outreach to the community through 
a more aggressive advertising campaign leading into our 2024-25 concert season (September 
2024-April 2025).  With the requested funds we intend to advertise in a number of local 
publications with the intent in expanding our subscriber base, which is currently over 620.  For 
this upcoming season, we will, for the first time, add some digital advertising. Both the 
requested grant and the anticipated growth in our subscribers, allows us to “hold the line” on 
subscription prices, which will be unchanged for 3 years running (including the 2023-24 season). 
This is very beneficial to our subscribers who are mostly senior citizens, many of whom are on a 
fixed income.  Our goal for concert season 2023-24 is to have 640-650 subscribers. 

MCCA recently reviewed and updated its Constitution and Bylaws and does not foresee any 
organizational changes. 

 

II.   Marketing Plan and Budget 

Our plan is to place print advertisements in the following publications on for two months, 
during the months of June, July and August 2024 to promote our upcoming “50th Anniversary 
Season”, beginning in September 2024 through April 2025. 



 

Monthly Stonebridge Ranch News magazine (1/2pg. twice)    $ 1300 

Monthly Craig Ranch Telegram magazine (1/2 pg. twice)    $ 1100 

“Community Impact” (McKinney) newspaper (1/4 pg. twice)                           $ 2400   

Community News Connection – Fairview Ranch magazine (1/2 pg. twice)  $ 1350 

Printing of new season brochures (3000 copies)*     $ 1400                 
                                   Total   $ 7550 

*This quad fold color brochure is distributed to current subscribers highlighting the performers 
that will be featured in the upcoming season.  This brochure also has a subscription form, 
descriptions of payment options outlined and a QR code directing the reader to the MCCA 
webpage where they can view audition videos of the acts. 

 

In addition to the above print outreach we will do some digital outreach through several media 
outlets. 

CI Morning Impact  Banner Ad (5 weekdays-“Top Line” placement)                            $  450 

                                   Feature Article (5 Weekday run)                                                      $ 1000 

Bubble Life   Digital Ad                         $ 1000 

          Total Digital     $2450 

Total Print and Digital Outreach Cost    $ 10,000 

 

III.  Officers of MCCA 

Tomm Schultz       President 

Larry Wissner        Vice-President 

Steve Hubbard      Vice-President 

Sandy Pritchard    Treasurer 

Katherine Lubke   Secretary 

Sue Schultz            Guest Services 

 

f:MCDC Application Narrative 2024 
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