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MillHouse Mission:
support micro-business owners in creative fields.

2024 mural by Gail Delger & Dana Brock



PROGRAM PRIORITIES

enhance economic opportunities for local

and regional creatives through Community-

based festivals, markets, and events;

1.

Highlight creativity through Gallery

exhibits, Public Art, and social media; 

2.

Elevate creative expression through

Collaborative Projects with McKinney

creatives and local organizations. 

3.

ARTIST SALES = SALES TAX $



We partner with the McKinney Cotton Mill 
to create a cultural hub for artistic expression.



Our ART festivals are
designed & managed
by MillHouse artists.
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MuralFest
McKinney Cotton Mill

We hosted three 2-day mural
festivals in 2022-2024 on the
south lawn of the Cotton Mill.

In 2024, we leveraged the City’s
mobile music stage with 

back-to-back performances. 

The murals contribute to the
cultural fabric of McKinney.



Fine Art Festivals
February Indoor ArtFest
August Indoor ArtFest

International Art in Action
September

East McKinney Community Mural
Spring

2025 Programs
Festivals & Markets

Artisan Maker Markets  
     March
     April
     May
     June
     July

September
October
November
December
January



Attendees/Shoppers
Art Patrons, Collectors,

Families, Friends, Tourists,
& Weekenders 

Creatives
Established & Emerging Artists,

Makers, Muralists, Musicians

Target Audience
Texas & BeyondTexas & Beyond



Print Media
Community Impact Ad

Online media articles
Signs & Banners

Marketing StrategyDigital Marketing
Online News 
Online Magazines
Social Media
Facebook/IG Ads,       
Posts, Stories, Reels
MillHouse Website
  



Marketing for 14 events



MillHouse 2025 Budget



DIRECT RESULT OF MARKETING DOLLARS 
As attendance increases, 

artists’ sales increase.

Happy shoppers = happy artists!

Each event we host

brings familiar faces,  as

well as new visitors to

McKinney and the Cotton

Mill.  Some drive for

hours to attend.  

Your marketing dollars

make this possible.
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