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MillHouse Mission:
support micro-business owners in creative fields.




PROGRAM PRIORITIES

1. ENHANCE ECONOMIC OPPORTUNITIES FOR LOCAL
AND REGIONAL CREATIVES THROUGH COMMUNITY-
B BASED FESTIVALS, MARKETS, AND EVENTS
i e ) 2,; 2 HIGHLIGHT CREATIVITY THROUGH GALLERY
wa. . L. EXHIBITS, PUBLIC ART, AND SOCIAL MEDIA
a 3, ELEVATE CREATIVE EXPRESSION THROUGH
COLLABORATIVE PROJECTS WITH MCKINNEY
CREATIVES AND LOCAL ORGANIZATIONS.

ARTIST SALES = SALES TAX $



We partner with the McKinney Cotton Mill
to create a cultural hub for artistic expression. =
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OUTDOOR Markets:

OCTOBER 2020
NOVEMBER 2020
DECEMBER 2020
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INDOOR Markets:
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McKinney Cotton Mill

We hosted three 2-day mural
festivals in 2022-2024 on the
south lawn of the Cotton Mill.

In 2024, we leveraged the City’s
mobile music stage with
back-to-back performances.

The murals contribute to the
cultural fabric of McKinney.




2025 Programs
Festivals & Markets

Artisan Maker Markets

%ar.(lzh September
MPH October

dy November
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uly January

Fine Art Festivals

February Indoor ArtFest
August Indoor ArtFest
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international Art in Action
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Target Audience

MCXA'S

Creatives
*  Established & Emerging Artists,
Makers., Muralists, Musicians
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Attendees/Shoppers

Art Patrons, Collectors.
Families, Friends. Tourists.,
& Weekenders




Digital Marketing Marketing Strategy Print Media
Online News el ke Community Impact Ad

Online Magazines s f;,- Y Online media articles
Social Media | (B Signs & Banners
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MCDC Budget MillHouse
Festivals for 2025 (Total for
14 events)

Social Media

Media Content and Design
Social Media Ads

Social Media Ads in regional
markets for ArtFests

Makers Market Banner

Print and Media Ads

Cl MarketPlace
Cl ArtFest 1/4page

TOTAL
MCDC Request

a

Award

$17,700
$7,850

55,850

54,000

S300

$17,376
$4,776
$12,600

Description

Create and design media content, including festival and market (i
webpages, photography, graphics, descriptions, links, etc. s

McKinney Edition
Multiple markets including Austin, Houston, and Fort Worth, and Dallas
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MlllHouse 2025 Budget

2025 Art Festival Season Budget - MillHouse Fnundatlnn (14
events)

I REVENUE

Winter and Summer Art Festivals Booth Fees

10 Makers Markets Booth Fees

South Africa Art Exchange Trip Fees

- Total MillHouse Foundation 2025 Revenue

| EXPENSES
" Artist Festival Coordinators
Artist Stipends
Production Costs
Marketing
Facility Rental for Makers Markets ,
Total MillHouse Foundation 2025 Expenses $117,902
Net -$46,502
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In Kind W
Cotton Mill Facility Rental $16,000
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DIRECT RESULT OF MARKETING DOLLARS

As attendance increases,
artists' sales iNcrease.

EACH EVENT WE HOST
— BRINGS FAMILIAR FACES, AS |8
™ WELL AS NEW VISITORS TO
MCKINNEY AND THE COTTON
MILL. SOME DRIVE FOR
HOURS TO ATTEND.

YOUR MARKETING DOLLARS

MAKE THIS POSSIBLE.







