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I.Applying Organization 

St. Peter’s Episcopal Church is one of three Episcopal churches in McKinney and is a member of 
the Episcopal Diocese of Dallas. We are a thriving congregation and are passionate about 
helping those in need in  our community. We have eleven staff members and dozens of 
volunteers. 
In 2012 we launched our first Empty Bowls McKinney event to raise money to combat hunger in 
the community. The event supports hunger initiatives at Community Lifeline Center and 
Community Garden Kitchen. 

This year the Empty Bowls event will be run by two Co-Directors, a Board, and a team of 
seasoned volunteers. No impact on the event is anticipated. 

II.Promotional/Community Event  

1. Goals/Objectives 

a) Fight hunger in Collin County 
b) Increase awareness for Community Lifeline Center and their strategies to fight 

hunger 
c) Increase awareness for Community Garden Kitchen and their mission to serve 

nutritious meals to those in need in a safe, welcoming place 
d) Showcase McKinney’s amazing and unique restaurants 
e) Showcase McKinney’s incredibly talented local art community 
f) Bring people to Historic Downtown McKinney for the Hungry Bowls event and 

shopping at local businesses 
2. Event Overview: 

In 2012, St. Peter’s Episcopal Church joined Empty Bowls, a global grassroots movement by 
artists and crafts people to raise money for food related charities events that care for and feed 
the hungry in their communities. Each local group that organizes an Empty Bowls event designs 
the event to address the needs of the hungry and food insecure residents of their community. 
Potters, craftspeople and others work with the community to create handcrafted bowls. In 
exchange for a cash donation, guests enjoy a simple meal of soup and bread and keep a bowl as 
a reminder of the hungry worldwide.  
On Thursday, May 4, 2023, we will hold our 12th annual Empty Bowls McKinney event from 
5:30pm to 8:00pm in historic downtown McKinney. We will fill the McKinney Performing Arts 
Center and one block of Kentucky Street with handmade bowls and a delicious selection of 
gourmet soups and sweets. Blount Fine Foods has agreed to continue as our title sponsor in 
2023. We expect to host up to 1,000 people. McKinney’s Community Lifeline Center (CLC) is the 
primary beneficiary of our event, receiving 80% of the event’s net proceeds. Community Garden 
Kitchen (CGK) is the secondary beneficiary, receiving 20% of the net proceeds. 
Tickets will be open for sale to the public in March 2023. Our target audience is new and 
returning attendees from the greater DFW area who want to explore and support our 
community as well as to enjoy art and a great foodie experience. The cost for tickets will be $35. 
We also offer a limited number of VIP Collector’s Club tickets for $125. VIP Collector’s Club 
ticket holders will have early access to the event and choose their event bowl from an exclusive 
collection.  

Our event promotes local artists from McKinney and surrounding communities. Over 50 “3D” 
artists are participating in making bowls. More than 50 “2D” artists paint the Collectors Club 
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bowls in their painting style. We also showcase celebrity bowls made by McKinney community 
leaders. Auction bowls, raffle bowls and Collectors Club bowls will be displayed at our “Preview 
Party” at The Cove art gallery in McKinney on Saturday, March 25, 2023. The pieces are 
promoted through social media and on our website, www.emptybowlsmckinney.com. We also 
work with the ceramics programs at local schools and colleges to allow students an opportunity 
to support the event.  

 

We also promote the business of local restaurants. In 2022 we increased the number of 
McKinney restaurants participating in Empty Bowls McKinney from 13 to 14, each with a booth 
providing samples of soup or sweets. Tupps Beer and Landon Winery wines were also sold. Last 
year we also had a drink truck provided by Coffee & Crumbs. We provide prominent signage on 
each booth, displaying the restaurant name and their soup. Restaurants also have the option to 
advertise by providing flyers, coupons, and giveaways. Further, many event-goers arrive early 
and shop at nearby retail establishments. 
 

Timeline of Planned Activities In Support of the Event 

Date Activity 

2/9/23 Bowl glazing workshop at Make Expression Art Studio in Frisco 

2/19/23 Two bowl making workshops (including wheel) at Jump Into Art Studios in McKinney  

2/23/23 Bowl glazing workshop at Make Expression Art Studio in Frisco 

3/1/23 Volunteer sign up begins  

3/7/23 Tickets go on sale 

3/17/23 Auction, Raffle & Collector’s Club bowls due to The Cove 

3/19/23 Two bowl making workshops (including wheel) at Jump Into Art Studios in McKinney  

3/25/23 Preview Party at The Cove 

4/11/23 Art Auction goes live 

4/11/23 Raffle ticket sales start 

4/19/23 Limited Edition & event bowls due to St. Peter's 

5/2/23 Volunteer training at the MPAC, 6:00pm 

5/4/23  
Empty Bowls McKinney at McKinney Performing Arts Center, 6pm - 8pm, (VIP Collector’s 
Club starts at 5:30pm) and restaurant booths on Kentucky Street from 5:30pm - 8pm 
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3. Supporting MCDC Goals: 

a. Empty Bowls McKinney will promote the City of McKinney for the purpose of business 
development and/or tourism by providing an annual, entertaining experience to the 
residents of North Texas who appreciate art and gourmet food and wish to contribute to 
fight hunger in our local area. It is an event that attracts McKinney residents and visitor 
participation.   

b. Empty Bowls McKinney will continue to increase McKinney tourism. In 2023, we expect to 
maintain the goal that 25% or more of our attendees will live outside of McKinney.  

c. The money we raise impacts the quality of life in McKinney through the hunger initiatives 
of Community Lifeline Center and Community Garden Kitchen. 

a. In 2020 CLC provided 740,000 pounds of food to people in need. In 2021 
975,000 pounds were distributed.  

b. Community Garden Kitchen is helping to end food insecurity by providing 
nutritious meals to anyone in need, no questions asked! The new “restaurant” 
opened in August 2022, and as of November 15 has already served more than 
9,157 meals. 

d. We promote McKinney artists and help the art community to grow.  We have grown 
from two participating artists to over one hundred. 

e. We promote the participating restaurants and increase their business. In addition to 
showcasing their special soups, participants can bring promotional material and/or 
incentives to the event. 

f. Our expectation is that the event will draw up to 1,000 people to downtown McKinney 
and that many will make purchases in surrounding retail establishments and grow 
McKinney sales tax revenue. 

g. Empty Bowls McKinney is a self-sustaining annual event that has demonstrated 
increased interest and revenue each year. Annual gross revenue has grown from $4,500 
at the first event to more than $118,000 in its eleventh year. Financial success of the 
event depends not only on attendance, but also on the sponsorships and contributions 
of businesses, churches and service organizations from McKinney and other Collin 
County communities. Blount Fine Foods, a McKinney food manufacturer, is our title 
sponsor. Globe Life is our presenting sponsor.  

4. Fulfilling Our Mission 
One aspect of the mission of St. Peter’s Episcopal Church is to serve God and our 
neighbors, particularly those in need, through a variety of outreach activities. Empty 
Bowls is our largest community outreach effort, and it is integral to our mission.  
 
The event provides a direct benefit to some of the poorest people in our City. In 
addition, we bring people from many businesses, churches and service organizations 
together in a united effort to make the event a success. In the process, we help build a 
stronger and more cohesive community. We also help strengthen our arts and business 
communities. Dozens of volunteers from St. Peter’s Episcopal Church participate in 
Empty Bowls and continue to support Community Lifeline Center and Community 
Garden Kitchen throughout the year. Event attendees also return throughout the year 
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to frequent restaurants that participated in the event and to attend artist shows and 
purchase art from them. This is an indirect benefit stemming from our mission. 

5. Goals for Future Growth and Expansion 

In our 2022 Empty Bowls Final Report we identified promising areas of revenue 
expansion and areas of potential savings. First, we expanded the number of bowl-
making events, and almost doubled our budgeted profit. We have had interest from 
many new groups and it is an area we can grow. Many bowl makers end up purchasing 
tickets to the event, a double benefit. Sponsorship revenue is another promising 
revenue stream based on higher than expected revenue in 2022. We have increased our 
sponsorship goals By using new suppliers for yard signs we will save a significant amount 
of money, which can be applied to videos and other ad media. 

III.Financial   

 Event Budget  

Event Income 
 2023 Budget  Item 

MCDC Community Event Grant $9,500.00 
Sponsorships $57,000.00 
Donations $6,000.00 
Bowl Making $4,500.00 
Admissions $30,000.00 
Art Auction Proceeds $8,500.00 
Raffle Proceeds $3,500.00 
Merchandise Sales $1,000.00 
Extra Bowl Sales $5,000.00 
People’s Choice $500.00 
After Event Sales $1,000.00 
TOTAL $126,500.00   
Event Expenses 

 2023 Budget  Item 
Supplies $2,500.00 
Kentucky Street rentals $9,500.00 
MPAC rental $500.00 
Sponsor Appreciation $1,000.00 
T-Shirts (for volunteers & artists) $3,500.00 
Murad: online bidding, art auction, ticket sales $4,500.00 
Bowl Making $3,500.00 
Security at event $600.00 
Advertising $12,500.00 
Signs $3,300.00 
TOTAL $41,400.00 
NET INCOME $85,100.00 

 
Net income will be disbursed 80% to Community Lifeline Center and 20% to Community 
Garden Kitchen. We project our net income to be over 67% of our total income, after 
holding back $5,000 in startup funds for the 2024 event. 
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Empty Bowls operates under the St. Peter’s organizational “umbrella.” The Empty Bowls 
event has always operated at a profit, and its financial success each year fulfills our goal to 
fight hunger and to support our community.  Please note that a St. Peter’s Audit Report is 
conducted every 3 years, and a Financial Audit Report, which is a less detailed financial 
review, is attached for 2021.  

IV. Marketing and Outreach 

1. Our advertising for past events has included: 
a. Posters mounted in shops by McKinney retailers 
b. Active Facebook page – over 2,600 followers, and growing 
c. Facebook postings by MCDC, MPAC & participating vendors 
d. MPAC-advertised event on their website, emails & marquee 
e. Advertising in St. Peter’s church bulletins and emails  
f. Ads in the Community Impact Newspaper – McKinney, Frisco & Plano editions 
g. Article in the Community Impact Newspaper – McKinney edition 
h. Yard signs around McKinney and surrounding communities 
i. Articles in the McKinney Courier-Gazette 
j. Billboard advertisement along Central Expwy in McKinney (Hobson Signs) 
k. Short videos about the auction, raffle, beneficiaries, the event, and a concluding 

thank you for participating  
b. With a grant from MCDC, we hope to utilize the following advertising vehicles to help us 

reach our attendance goals (within and outside of McKinney): 
a. Extensive ads on Facebook, Instagram, and LinkedIn 
b. Post boosts on Facebook, Instagram, and LinkedIn 
c. Advertisements in Community Impact Newspaper, multiple editions 
d. Yard sign placements around McKinney and surrounding communities 
e. Print collateral, including cards, posters & banners to advertise the event 
f. Advertisement on billboard along Central Expwy in McKinney (Hobson Signs) 
g. Short videos to increase engagement, online advertising the event, sponsors, 

vendors, artists, celebrities and/or beneficiaries 
h. KLAK 97.5 FM radio spots 

c. Total Advertising/marketing expenses are budgeted at $12,500 due to rising costs and 
unique circumstances in 2022. The MCDC grant will cover 76% of the projected 
expenses in 2023. The Empty Bowls Board is committed to covering the balance of these 
expenses in order to assure the success of the 2023 event. 

 

Media  2023 Budget for MCDC  

On-line Ads & Boosts  $    3,000.00  
Print Ads  $    4,500.00  
Yard Signs  $    1,000.00  
Banners, Posters & Cards  $    1,000.00  
Billboard $       500.00 
Videos  $    2,000.00  
KLAK radio spots 500.00 
TOTAL  $    12,500.00  
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V. Metrics to Evaluate Success 

1. Attendance:  We expect to bring 1,000 people to the McKinney Square on a Thursday 
night in May 2023 and positively impact the businesses who participate in our event 
and/or are located nearby. 

2. Non-McKinney Attendance:  We expect to maintain our non-McKinney residence 
participation at 25% or more of the attendance. 

3. Monetary Impact:  We expect to raise at least $126,500 in gross proceeds and 
contribute approximately $80,000 to Community Lifeline Center (80%) and Community 
Garden Kitchen (20%) after holding back $5,000 in startup funds for 2024. 



Attachment 3 
 

St. Peter’s Episcopal Church 
 

2023 MCDC Empty Bowls Application 
 

 Board of Directors (Vestry), Leadership Staff, and Empty Bowls Board  
 

Vestry Members 

Guy Giersch, Sr. Warden 

Karen Friedland, Jr. Warden 

Katrinka Clark 

Meg Cotter-Lynch 

Michelle Hutton 

John Lavalette 

Chris Matthew 

Molly Mitchell 
Paul Newton 
Scott Patterson 

Julia Shahid 

Tucker Thompson 

Tara Alt, Clerk 

Jackie White, Treasurer 

 

Empty Bowls McKinney Board Members 
Becky Aly, Co-director, Vendors 
Vicki Cobbs, Co-director, Volunteers 
Karen Friedland, Artist 
Chris Teague, Auction 
Beth Matlock, Marketing 
 

 
Mark McElhinny, Outside Facilities 
Craig Fowler, Treasurer/City Planning 
Molly Jones, Sponsors 
Christine Williams, Proposal Writing 

Leadership Staff 
The Rev. Perry Mullins, Rector 
The Rev. Kathy Heitman, Associate 
Rector/Youth Ministries 
The Rev. Betty Breyfogle, Deacon for 
Pastoral Care 
The Rev. Janice Honea, Deacon for 
Outreach/ Ministry Coordinator 
The Rev. Barbara Kelton, Retired Pastoral 
Associate 
Joe Lindsay, Interim Director of Music 
Georgia Thompson, Director of Children’s 
Ministries 
Mariana Pearson, Parish Administrator 
Tara Alt, Interim Communications 
Coordinator 
Mike McLoughlin, Sexton 
Davis Jones, Assistant Sexton 
 

 





























2020 2022
Actual Budget Actual Budget

Revenue 731,996$   732,025$   754,146$   730,950$       

Operating Expense 739,089     799,141     801,586     763,365         

Operating Income before 
Depreciation (7,093)        (67,116)      (47,440)      (32,416)          

Non Operating Income (Loss) 14,471       78,376       94,329       42,849           

Non Income Statement 
Expenditures 7,128         11,261       9,909         10,433           

Net Surplus (Deficit) 249            -                 36,980       0                    

St. Peter's Episcopal Church
Statement of Revenue and Expenses - Summary View

2021














	2023 MCDC Promotional Community Event Grant Application - FY23 Form_202210281428476046
	Attachment 2 Empty Bowls 2023 Grant Narrative
	Attachment 3 St. Peter's Leadership Board, Leadership Staff, & Empty Bowls Leadership
	Attachment 5 St Peters 2019 Audit Report-FINAL
	Attachment 4 St. Peter’s Summary Profit & Loss Statements, 2020, 2021,2022
	Attachment 6 St. Peter's 2021 Financial Audit Report
	Attachment 1 IRS Determination Letter

