
Monday, November 18, 2024

Promotional and Community Event Grant Application
McKinney Community Development Corporation FY 2025

Important Information

Please read the McKinney Community Development Corporation Grant Guidelines before completing
this application.
The Grant Guidelines are available at McKinneyCDC.org or by emailing Info@McKinneyCDC.org.
Applications must be completed in full, using this online form and submitted by 5 p.m. on the
application deadline indicated on the Grants page of the McKinney CDC website.
If you are interested in a preliminary review of your grant request or event idea, please complete and
submit the online Letter of Inquiry.

Company Name McKinney Philharmonic Orchestra

Federal Tax I.D. 45-4399538

Incorporation Date Sunday, January 1, 2012

Mailing Address 1011 Thomas St
TX, Denton, 76201

Phone Number (940) 594-8790

Email info@mckinneyphilharmonic.org

Website www.mckinneyphilharmonic.org

Social Media https://www.facebook.com/mckinneyphilharmonic

Please provide a detailed narrative about your organization including years established, 
mission, goals, scope of services, staff, successes, contribution to community, etc.
MISSION STATEMENT The McKinney Philharmonic Orchestra is deeply committed to fostering a profound 
and enduring connection with the community of McKinney and its surrounding areas through the 
transformative power of music.

OUR CORE VALUES 
- Artistic Excellence
-Educational Excellence
-Leadership
-Community Engagement
-Lasting Impact
​-Organizational Viability and Innovation
MPO's ORIGIN & HISTORY
The McKinney Philharmonic Orchestra was established in May 2012 in Denton, Texas, under the 
leadership of Artistic Director Jason Lim. Originally known as the Odysseus Chamber Orchestra, it 
comprises professional classical musicians from the Dallas/Fort Worth area who share a commitment to 
fostering a vibrant community through the power of music and the arts.
Since its inception, the orchestra has achieved remarkable milestones. Its debut performance in 2012 
featured esteemed local soloists, including Christopher Deane, a renowned Professor of Percussion at the 
University of North Texas.
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Building on this early success, Artistic Director Jason Lim commissioned the world premiere of Brad 
Robin's captivating composition, "Breathe." In 2019, the orchestra performed the highly anticipated US 
premiere of "Musica Con Cello" by Pavel Karmanov, featuring the brilliant Tess Crowther as the principal 
cellist and soloist. Additionally, the orchestra embarked on groundbreaking collaborations, including a full 
ballet production of Prokofiev's enchanting "Peter and the Wolf" with the Denton City Contemporary Ballet, 
a mesmerizing North Texas premiere performance of Igor Stravinsky's "A Soldier's Tale" with  Amity Perry 
and Company, an extraordinary showcase of Astor Piazzolla's Tango music in partnership with world-
renowned double bassist Jeff Bradetich, and a captivating collaboration with legendary guitarist Andy 
Timmons. The orchestra even shared the stage with the Grammy Award-winning Polka band, Brave 
Combo, in 2018.

Today, the McKinney Philharmonic has expanded its concert season to encompass up to seven 
subscription concerts, featuring an innovative and diverse array of series, including Pops, Family, Chamber 
Music, Recital, and Classical performances. The orchestra's programming has gained national recognition, 
with Artistic Director Jason Lim being honored with the prestigious 2021 American Prize in Orchestral 
Programming/Vytautas Marijosius Memorial Award in the professional division.

Despite its relatively short history, the orchestra has garnered an increasing national reputation as an 
emerging ensemble, earning second and third prizes in the American Prize Competition for professional 
orchestras in 2014 and 2015, respectively. In 2016, the orchestra received the esteemed Ernst Bacon 
Memorial Award for its outstanding performances of American Music. Beyond its artistic endeavors, the 
orchestra actively supports local service clubs, schools, and community events.  Moreover, the orchestra 
has expanded its outreach efforts by offering free chamber music series concerts, hosting amenity 
concerts in neighborhoods, conducting TEKS-aligned educational school tour performances, and 
collaborating with the Arts and Music Guild to organize the Summer Music Intensives—a week-long music 
workshop for middle and high school orchestra students.

In 2017, the organization launched the Greater North Texas Youth Orchestra, thereby enhancing its 
mission. Members of the McKinney Philharmonic Orchestra serve as mentors to the youth orchestra 
students, providing them with valuable knowledge and experiences to support their musical aspirations 
and future careers. The youth orchestra benefits from a range of programs, including the "Mentorship 
Program," which enables exceptional high school orchestra students to rehearse and perform alongside 
the McKinney Philharmonic Orchestra in subscription concerts. Additionally, the "Side-by-side" program 
brings together the youth orchestras and the McKinney Philharmonic Orchestra in an annual collaboration, 
while the "Concerto Competition" offers an exciting opportunity for young musicians to showcase their 
talent. In 2019, the organization introduced the Celtic String Ensemble, directed by Keyreel Raskolenko, the 
Principal 2nd Violinist. This unique program allows students to explore traditional music by ear, offering 
them a rare and enriching educational experience. In 2023, the GNTYO has expanded to three orchestras 
to meet the needs of various ages and abilities, and to expand the potential progression for the area's 
most talented youth. 

To better reflect its growing ties with and support from the City of McKinney, the organization changed its 
name to the McKinney Philharmonic Orchestra (MPO) in 2019. We have undertaken a rebrand in 2023 and 
are enthusiastically focused on growing awareness of our organization to better fulfill our Mission. 

Select One Nonprofit 501(c)3 (Attach copy of IRS Determination
Letter)

IRS Determination Letter for 501(c)3
PDF 501 c 3 IMG.pdf

Representative Completing 
Application

Jason Lim Artistic Director
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Mailing Address 1011 Thomas
TX , 76201

Phone Number (940) 594-8790

Email jasonlim.conductor@gmail.com

Contact for Communications Between 
MCDC and Organization

Jason Lim Artistic DIrector

Address 1011 Thomas St
TX, 7621

Phone Number (940) 594-8790

Email jasonlim.conductor@gmail.com

Funding - Total Amount Requested 15000

Are matching funds available? Yes

Matching Funds Available Admission

Will funding be requested from any 
other City of McKinney entity (e.g. 
Visit McKinney, Arts Commission, City 
of McKinney Community Support 
Grant)?

Yes

Provide name of City of McKinney 
entity funding source and amount.

McKinney Arts Commission

Have you received or will funding be 
requested from other organizations / 
foundations?

No

Has a request for funding for this 
Promotional / Community Event been 
submitted to MCDC in the past five 
years?

No

Board of Directors
Julie Daniels, President
Mark Read, V. President
Samantha Ettari, Secretary
Maribel Harris, Treasurer
Richard Urban, Director

Leadership Staff
Jason Lim, Artistic Director
Kevin Garza, Director of the Symphony Orchestra the Greater North Texas Youth Orchestra and Ticketing 
Director.
Michelle Campos, Administrative Assistant
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Information provided for promotional / community event for which you are seeking funding.

Date(s) of Event 2025 - 2026 MPO Concert Season. 9 concerts

Location(s) Trinity Presbytarian Church / McKinney ISD Auditoriums

Event(s) open to the public? Yes

Ticket Prices
Student and Senior - $15 (Classical Concerts)
Student and Senior - $20 (POPS Concerts)
Adult - $20 (Classical Concerts)
Adult - $25 (POPS Concerts)

Describe the target audience for the event(s).
Our target audience is a broad target toward music lovers of all generations, demographics, age, race and 
ethnic backgrounds. We strive to bring people who are avid classical music lovers to non classicals 
listeners by having a diverse and various series of concerts, ranging from POPS to Classical to Jazz and 
movie soundtracks catering to all individuals and encouraging new and old music concert goers to our 
concerts. 

Is this the first for this event? Yes

How does event showcase McKinney for tourism and/or business development?
The McKinney Philharmonic Orchestra has become a region wide attraction. We place image ads in our 
programs showcasing businesses and we allow small businesses to set up concession stands and table 
during our concerts. 

Expected attendance. 4000

Expected number or percentage of 
attendees coming from outside of 
McKinney.

25

Does the event support a non-profit 
(other than applicant)?

No

What percentage of revenue will be 
donated (indicate gross or net)?

2

Financial Goals of Promotional / Community Event

Gross Revenue 178375

Projected Expenses 164122

Net Revenue 14252

Other Funding Sources
Every year, we apply to agencies like Texas Commission on the Arts and have received three grants 
specifically targeted certain types of projects. We also apply for grants to Frisco Arts Foundation, 
participate in the annual Texas Giving Day. We received donations and sponsorships from local banks and 
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businesses. 

Provide a detailed narrative of the event(s) including mission, goals, activities, schedule, 
production timeline, goals for growth / expansion, etc.
Requesting $15,000
We are applying for this grant early because to be prepared for our 2024 -2025 season, we would like to 
promote the season as early as June. 
Events: Dates and Times and Promotional items and events. In the past, we have used our promotional 
grant with a specific amount toward certain platforms. The main platforms we have identified are:
Digital Ads
1. Community Impact newspaper; both print and digital.
2. Facebook targeted ads and 
3. Google ads
4. Billboard advertising on 380 and 75. 

Printed Material
1. Season Brochure

CONCERT 1
September 6, 2025, 7:00 PM

POPS Concert Series
McKinney Boyd High School Auditorium 
Admission: $25/$20

CONCERT 2
October 4, 2025, 7:00 PM
Classical Concert Series 

McKinney Boyd High School Auditorium 
Admission: $20/$15

CONCERT 3
November 1, 2025, 7:00 PM
        Classical Concert Series

Trinity Presbyterian Church
Admission: $20/$15

CONCERT 4  
December 6, 2025, 7:00 PM 
Holiday POPS Concert.
ALL STAR CHRISTMAS CONCERT 

        Trinity Presbyterian Church
        Admission: $25/$20

CONCERT 5
February 7, 2026, 7:00 PM
POPS Concert Series
70’s 80’s Rock and POPs hits

        McKinney Boyd High School. 
        Admission: $25/ $20

CONCERT 6
March 7, 2026, 7:00 PM
Classical Concert Series

        Trinity Presbyterian Church
        Admission: $20/ $15

CONCERT 7
       May 24, 2026 6:30 PM
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       Side by side with GNTYO
       Admission: $20/$15
        
Chamber Music Concert (2 concerts) Date and time TBD. 

Provide a detailed marketing plan and budget for the event(s).
We are requesting $15,000 for the period September 2025 to August 2026. Which is the entire concert 
season for 2025-2026.
With the grant, we will utilize the following. We do take advantage of specials and deals to maximize the 
impact. 
1. Community Impact newspaper; both print and digital.
2. Facebook targeted ads.
3. Google ads.
4. Printed season brochure.
5. Billboard on 380 and 75.

Plan should include promotional 
channels (print ads including 
publication names, social media, 
radio, posters, flyers, yard signs, etc.)

Promotional Channel Budget

Facebook Targeted
Ads 10000

Billboard 2000

Google Ads 2000

Season Brochure 1000

Total Promotional Budget 15000

What percentage of the total 
marketing budget does the grant 
represent?

100

Attendance from previous event(s), if 
applicable

3500

Marketing lessons learned from past (what worked and what did not).
We learnt that we have the reach and we have followers. The challenge is to in the programming. We learnt 
that even if we spend more on a specific concert because we though the programming will attract the 
people, if the interest is not there it is rather difficult to persuade people to come to our concerts. 
For example, this season we progrmaaed a Western Swing concert. We doubled our spending, created 
more ads with soundtracks, promoted an ad on KHYI and the turnout was underwhelming. Our classical 
concerts ended up doing better than this concert. 

How will you measure success of your event and marketing campaign? (attendance, website 
hits, social media indicators, etc.)
The one most important factor is balancing our budget at the ned of the season. Although we have 
successfully done that for the last 5 seasons, we have enjoyed many seasons of surpluses. With the lack 
of financial resources in McKinney, our surpluses have enable us to be competitive with orchestra in the 
likes of Plano Symphony and Richardson Symphony.
We alos set a baseline projected numbers for our audience attendance. By meeting or surpassing our 
projections, we consider this to be a highly successful season. 
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Please include examples of past marketing efforts (screen shots of ads, posters, social posts, 
radio text, etc.)
Unable to insert images here. 

Budget
XLS

X Budget Breakdown.xlsx

What percentage of Project / 
Promotional / Community Event 
funding will be provided by the 
applicant? 

10

Are matching funds available? Yes

What dollar amount and percentage of Promotional / Community Event funding will be provided by other 
sources such as sponsorship, registration fees, individual or corporate donations, etc.?

Registration Fees 1500

Provide an overview of the organization's financial status, including the impact of this grant request
on the organization's mission and goals.
Please attach your budget for the current year and audited financial statements for the preceding
two years. If audited financials are not available, please indicate why.

Budget
XLS

X 24-25 MPO Budget.xlsx

Financial Statements
PDF 2023 990 - EZ.pdf

W9
PDF MPO.pdf

Completed applications that are eligible for consideration by MCDC will be presented to the board 
according to the schedule on the Grants page of this website. Presentations will be limited to five (5) 
minutes followed by time for Board questions.

Please be prepared to provide the information outlined below in your presentation:

Summary of organization and goals
Summary of event(s) to include dates, location, ticket prices, target audience, how your event will
showcase McKinney, estimated attendance from within and outside of McKinney (and past
attendance, if applicable), event features / activities, how event supports your organization's
mission, and non-profit beneficiary, if applicable.
Specific marketing plans for event(s) including promotional channels to be utilized (print, radio,
social media, posters, etc.) and budget for each. Please share the percentage of the total marketing
budget that this grant application represents.

If funding is approved by the MCDC board of directors, Applicant assures:
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The Promotional / Community Event for which financial assistance is sought will be administered by
or under the supervision of the applying organization;
All funds awarded will be used exclusively for advertising, marketing and promotion of the
Promotional / Community event described in this application.
MCDC will be recognized in all marketing, advertising, outreach and public relations as a funder of
the Promotional / Community Event. A logo will be provided by MCDC for inclusion on all
advertising, marketing and promotional materials. Specifics for audio messaging will be agreed
upon by applicant and MCDC and included in an executed performance agreement.
The organization’s officials who have signed the application are authorized by the organization to
submit the application.
Applicant will comply with the MCDC Grant Guidelines in executing the Promotional / Community
Event for which funds were received.
Applicant gives permission for the use of Board presentation images on MCDC website and social
media content.
A final report detailing the success of the Promotional / Community Event, as measured against
identified metrics, will be provided to MCDC no later than 30 days following the completion of the
Promotional / Community Event.
Grant funding is provided on a reimbursement basis subsequent to the submission of a
reimbursement request, with copies of invoices and paid receipts for qualified expenses. Up to 20%
of the grant awarded may be withheld until the final report on the Promotional/Community Event is
provided to MCDC.

Applicant Electronic Signature

We certify that all figures, facts, and 
representations made in this 
application, including attachments, 
are true and correct to the best of our 
knowledge.

Selecting this option indicates your agreement with the
above statement.

Chief Executive Officer

Date Monday, November 18, 2024

Representative Completing 
Application

Date Monday, November 18, 2024

Notes

Incomplete applications or those received after the deadline will not be considered.
A final report must be provided to MCDC within 30 days of the event / completion of the
Promotional / Community Event.
Final payment of funding awarded will be made upon receipt of final report.
Please use the Final Report to report your results. A PDF version is also available.
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POPS Concert 1 POPS Concert 2 Chamber MusicChamber Music XMAS

Orchestra Payroll 10593 10593 1500 1500 5000
Conductor 3800 3800 3800
Programs 450 600 200 200 450
Music 1000 500
Cartage 200
Hall 1712 1712 120 120 240
Soloist 1000 5000 1700
Librarian / Manager 300 300 300

10850 20600 1620 1820 10850

 2024-2025 



Classical Concer 
1

Classical Concert 
2

Classical Concert 3 C    
Side by Side

24684.8 26723.5 10579.2 91173.5
3800 3800 3800 22800

300 450 450 3100
1500

200
1712 350 350 6316

750 2500 10950
300 300 300 1800

24602 21600 18292 110234

  



MPO 2024-2025 Budget
EXPENSES Projections Actual 
PAYROLL

Orchestra 92182.1
Guest Soloists 10950

Conductor 22800
Contract 

School Concerts 5000
ADMINISTRATION 9900

E Director 5000
Librarian/Stage Manager 1800 

Box Office/ Ticketing Manager 600 
Administrative Assistant 2500  

PROMOTIONS 11000
Facebook

Posters and Flyers
other

PRINTING
Programs 3500

FEES 300
PayPal
ASCAP 350

INSURANCE
FACILITIES 4500

Rehearsals
Performances

CARTAGE 400
TECH 600
MISC 440
Music

Purchases and Rentals 500
Copies

SUBSCRIPTIONS  1200
Weebly 

Google Workspace 
Mailchimp 
Microsoft 

SUPPLIES 500
164122.1

INCOME
BALANCE FORWARD 24000
GRANTS 61750



MAC 20000
Frisco Arts 8000

TCA 13750
Arts and Music Guild 2000 

NEA
y Community Development 11000 Corporation
SPONSORSHIPS 6500

HEB 5000
Luthier 1000

FOUNDATIONS 3500
Love Life 2500 

as Communities (North Texas Giving Day) 1000
ADMISSIONS 79875
DONATIONS 2000
ADS 750

178375
Surplus/ Deficit 14252.9
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INTERNAL REVENUE SERVICE
p. o. Box 2508
CINCINNATI, OH 4520I

DEPARTMENT OF THE TREASURY

Dare: AUG 1 0 2012 
tT:i;];;rrdentificalion Number:

DLN:
17053r873400J-2

ODYESSEUS CHAI\4BER ORCHESTRA ConTacT Person:
C/O JASON LIM NANCY L HEAGNEY ID# 31306
1011 THOMAS ST Contact. Telephone Number:
DENTON, TX 't620r (877) 829-5500

a^^^,1hi.i -^ D^ri ^.1 n-^.i na -nuvvuttLJllv tgr JUU !lturrrv,

December 31
Pubfic Charity Status:

17c io) (i) (ai i-vi)
Form 990 Reguired:

YeS
Effectiwe Date of Exemption:

'Tanuary 13, 2072
Contribution DeducLlbilit.y :

Yes
Addendum Apolies:

No

Dear ApplicanL:

We are pleased t.o inform you thal upon review of your application for tax
exemptr staLus we have determined that you are exempt from Federal- income tax
under secLion 501(c) (3) of the Internal Revenue Code. Cont.ribut.ions to you are
deducti-ble under secLlon 170 of the Code. You are also qualifled t.o receive
tax deductible bequests, dewises, transfers or gifts under secLion 2A55,21-06
or 2522 of Lhe Code. Because Lhis leLLer could help resolve any quesLions
regarding your exempt status, you should keep 1t in your permanent records.

Organlzat.ions exempt under section 501(c) (3) of the Code are furLher classified
as eifher nrrl-rlic r-h:rifies o- nrivate fOUndat.iOnS. We deLermined fhal- \/orr ^rc
a public charj-ty under the Code section(s) listed in the heading of thj-s
ieLt-er.

Please see enclosed PubiicaLion 4221-PC, Compliance Guj-de for 501(c) (3) Public
Charities, for some helpful information about your responsibilities as an
exempt. organization.

LerLer 941 (DOlCG)



-2-

ODYBSSEUS CHAMBER ORCHESTRA

cinna,alrr

Enclosure: Publicatrion 422L-PC

##"ry-ffu
DrrecL.or, Exempt Organrzations
Rulings and Agreements

LeLt.er 947 (DO/CG)
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