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Executive Summary

Ine library provides experiences that educate, inform,
and entertain.

The McKinney Public Library hosted nine events for the fall/winter 2024 season with the
goal to educate, inform, and entertain. Library events showcase cultural celebrations and
holidays, providing free, engaging activities and entertainment for all ages. These events
supported the MCDC goals of attracting visitors to McKinney and enhancing the quality
of life for McKinney residents.

Event Date 2024 Attendance MCDC Funds Used
Library Palooza Sept. 7 220 $0

Fire Safety Day Oct.5 400 $364.78
Diwali Oct.18 300 $349.13
Halloween Haunt Oct. 26 575 $1,984.13
Fall Y'all Nov. 9 750 $357.13
Thanks & Giving Nov. 26 420 $349.13
Winter Jubilee Dec. 7 225 $349.13
Caroslz]ga(:g the Dec. 14 95 $349.13
Noon Years Eve Dec. 31 400 $349.13

Total Attendance: 3,385 Total Grant Funas Used: $4,451.63




Event Background & Purpose

The McKinney Public Library was established in 1928. For nearly 100 years, the library has
served the McKinney community through access to knowledge through books,
periodicals, and other materials. As our community has evolved, so too has the library
mission. The library’'s current mission is to serve the community by providing access to
materials and experiences that educate, inform, and entertain.

The library has a long-range plan that outlines goals related to events and programs:

e Host major cultural events with the purpose of reaching new audiences
e Provide program experiences that are not easily duplicated elsewhere

Combined, these goals drive the library to increase the size, quality, and quantity of
programs and special events. Note, these events are free and open to the public. All events

connect attendees with an opportunity to learn and experience new things.

At a time when entertainment is becoming more and more costly, the library is one of the
few remaining places in society where entertainment and education remains free.

Event Goals

e Meetorexceed eventattendance
from previous years

e [NCrease the numoer of Tirsttime
gvent attendees




Event Attendance
Most events met registration & attendance goals.

(o)
Event Date Previous 2024 Percent Registration C/;uFtrs(i)crjz
Attendance Attendance Change Total .
McKinney
Lib
orary Sept. 7 NA 220 NA 260 NA*
Palooza
F'reDSaa;ety Oct. 5 500 400 20% 620 18%
Diwali Oct.18 950 300 _68% 1.000 38%
Ha:";’uW:te” Oct. 26 600 575 4% 820 22%
Fall Y'all Nov. 9 450 750 +66% 948 23%
Tg?\: EZ & Nov.26 100 420 +320% 575 22%
;/:J/g‘lfee; Dec. 7 NA 225 NA 443 19%
(t:s;osl'(;‘fa‘:g Dec. 14 60 95 +58% 168 25%
Noonvears  pec 3 500 400 -20% 611 36%

Eve

*Zip codes were not collected during registration prior to October 1.

Total Attendance: 3,385 Avg. % from Outside McKinney: 27%
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Event Advertising
Unpaid Promotions

The library traditionally promotes events through
unpaid advertising channels:

e Facebook: 5100 followers

¢ Newsletter: 11,331 email subscribers
City of McKinney Facebook: 49,000 followers
City of McKinney Newsletter: 85,000 emails
Digital Signage
Posters and flyers in the library

Every special event is advertised a minimum of four
weeks in advance, using the same methods. Trackable
links are used to measure the effectiveness of each
advertising effort.

Thanks to the generosity of MCDC, the library was able
to test a few different methods of paid advertising, as
detailed in the following pages.

Reqistration

We closely watch registration numbers for each event to determine if any additional
advertising efforts are needed.

For outdoor events, the library can comfortably host 1,000 participants. For indoor events,
capacity is closer to 500. If registration is already full, we will pull back on advertising. We
do not want to frustrate patrons who are unable to register or provide an overly crowded
event experience.

You'll note that some events received more paid efforts than others. This is due to the
combination of event design and registration numbers during the advertising period.



Event Advertising (All Events)
Pald Advertising: Interactive Chalk Art [$1,635]

To engage audiences outside of the library, we hired
a 3D chalk artist to create a fall themed piece of art
to be displayed during the Trick or Treat Trail at
Towne Lake Park. This event is typically attended by
more than 6,000 community members.

The chalk art was displayed from Oct. 14 through
Nov. 26, which allowed general park attendees to
interact with the art and learn more about the
library's fall events.

A reel was produced for the city's Instagram account
to drive awareness of the art.

WATCH NOW

RESULTS

Reel:

e 437 Likes

e 26 Comments

e 97 Shares

e 14,868 Views
QR Code:

e 193 scans

e 6l links clicked

The QR code took viewers to a landing page with a
list of all the library's fall events. Viewers could click
through to a specific event to register.

The landing page automatically removed past
events, ensuring that the viewer was only shown
upcoming events.

Visit the
McKinney Public Library §
for more fall fun!



https://www.instagram.com/reel/DBRvHcoyXge/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DBRvHcoyXge/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==

Event Advertising (All Events)
Pald Advertising: Community Impact Partnership [32,325]

COMMUNITY IMPACT PARTNERSHIP

A print, digital, and PR partnership was created with Community Impact. Results for each event are
detailed in the following pages.

e 1/4 page print ad in September issue advertising all events
e Storytelling article featured in September newsletter advertising all events

¢ Website ads ran Oct. 1 - Dec. 31 for specific events

STORYTELLING ARTICLE

Enjoy free. family-friendly events this fall at
the McKinney Public Library

Sep 29, 2024

Read more —

VIEW NOW

PRINT AD DIGITAL AD EXAMPLES

FREE FALL FUN IO\CDC TI\l EDOD NmY.EARI.iEoVE

at McKinney Public Library
McKINNEY COMMUNITY - =i
DEVELOPMENT CORFORATION McKinneyPublicLibrary.org

])l\ \] l Friday, Oct. 18 * 7-9 p.m.
= =] McKinneyPubliclibrary.org

FESTIVAL OF LIGHTS

Fire Safety Day
Diwali: Festival of Lights

Halloween Haunt

Fall Y'all | \TIO

Winter Jubilee | [ ovided by

Caroling on the Square C ﬁRﬁIﬂ mﬁ o ::'*K‘-'_"d"l:: gr‘i_gq *5p.m.
[ ] cAInng uBlicLIibrary. ol

Noon Years Eve McKIN NITY ON THE SQUARE y fs

’
) f e Saturday, Nov.9 * 10 a.m.-1 p.m.
2 7 *  McKinneyPubliclibrary.org

"HALLOWEEN HAUNT .

SATURDAY, OCT. 26 - 10 A.M.-1 P.M.
MCKINNEYPUBLICLIBRARY.ORG



https://communityimpact.com/sponsored/sponsored/2024/09/29/enjoy-free-family-friendly-events-this-fall-at-the-mckinney-public-library/
https://communityimpact.com/sponsored/sponsored/2024/09/29/enjoy-free-family-friendly-events-this-fall-at-the-mckinney-public-library/

EVENT
SUMMARIES



Event Summary: Fire Safety Day

Paid Advertising & Results: e @

Fire Safety Day on Saturday, Oct. 5 Come out to
meet the Mckinney Fire Department, check out
the trucks, and leam fire safety tips! g=

Meta Ads
Ads ran on Facebook and Instagram
from Sept. 25 - 30.

e Link Clicks: 85

e Impressions: 2,536

Sohurday, Oct. 5 + Wam - 12 pas

LT
P AR Mt

Library | McKinney, Library
TX - Official... Signue oo

oav |

Library | Mekionay, T - Offcal Websts -+ ]

Fiow Sadety Day o Sadurday. Oet 5 Coma sl
oy ke [0 commen £y Share

FREE FALL FUN Community Impact

2 Mckioney Pliic ey Print ad included in September issue of Community Impact.
Fire Safety Day e Print Ad: 80,192 newspapers delivered
Diwali: Festival of Lights o 273 QR code scans (total)
:T:'::Tn s o Email: 2,143 Clicks on the Storytelling Banner in newsletter.
Fhanks & Giving ¢ Digital Ads: 225,115 Impressions during month of October.
Winter Jubilee o 13 digital ad clicks

Caroling on the Square

Noon Years Eve

Saturday, Oct. 5 + 10 a.m. - 12 p.m.
McKinneyPubliclibrary.org

McKINNEY

MeK] Y PUBI
TEXAS McKINNEY PUB

Tonre) FIRE SAVREY DAY

Bookmarks
Bookmarks distributed the week leading up to the event. _ e S
e QR Code Scans: 28 o0 T.E . Seturdey Oct5
52— 5 ’j
B sier Ty
i sf 55 o)
8 5 B Y
& $ie% '
g2 § Fu &
A 4

Total Grant Funds Used: $364.78
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Event Summary: Diwall

Advertising & Results:

Community Impact
Print ad included in September issue of Commmunity Impact.
¢ Print Ad: 80,192 newspapers delivered
o 273 QR code scans (total)
e Email: 2,143 Clicks on the Storytelling Banner in newsletter. S Hailsien Huiat
e Digital Ads: 225,115 Impressions during month of October. 509 Fall Y'all
o 21 digital ad clicks

FREE FALL FUN

at McKinney Public Library

Fire Safety Day
Diwali: Festival of Lights ‘h'l

Winter Jubilee
Caroling on the Square

MNoon Years Eve

Register o
Today .
McKinne licLibrar

Print Ad

HAPPY

DIWALI

FESTIVAL OF LIGHTS

DINVAL L | cer 0.1 - 79pm

e - McKinneyPubliclibrary.org
FESTIVAL OF LIGHTS

Friday, Oct. 18 = 7-9 p.m.

Al MeKINNEY FUBLIC LIBRARY { V|

Ll Digital Ads
Bookmarks - Mokimey Publc Library
Bookmarks distributed the weeks leading up to the DIWALI
event (i F‘ESTIVAL OF LIGHTS

¢ QR Code Scans: 58

81 *#20 “Aopiy

+

Total Grant Funds Used: $349.13



McKINNEY
PUBLIC LIBRARY

vE

&
.
-

2




Event Summary: Halloween Haunt
Paid Advertising & Results:

Community Impact FREE FALL FUN
Print ad included in September issue of Community Impact. at McKinney Public Library
e Print Ad: 80,192 newspapers delivered 7 ot
o 273 QR code scans (total) Diwali: Festival of Lights
e Email: 2,143 Clicks on the Storytelling Banner in newsletter. Halloween Haunt
¢ Digital Ads: 225,115 Impressions during month of October. |f :09 Faival

o 21digital ad clicks

Winter Jubilee
Caroling on the Square

Noon Years Eve

Register -
Today

licLibrary

Print Ad

"HALLOWEEN HAUNT.
SATURDAY, OCT. 26 - 10 A.M.-1P.M
MCKINNEYPUBLICLIBRARY.ORG

HALLOWEEN HAUNT

SATURDAY, OCT. 26 - 10 A.M.-1P.M.

MeKINNEY | i aNEY PUBLIC LIBRARY

TEXAS Dlglta| Ads

Bookmarks
Bookmarks distributed the weeks leading up to the event. HALLOWEEN HAUNT
¢ QR Code Scans: 79 SATURDAY, OCT. 26

‘Wdl-"WYOL
9Z 340100
AVYGHNLYS

Total Grant Funds Used: $349.13



Halloween Haunt




Event Summary: Fall Y'all
Pald Advertising & Results:

Meta Ads
Ads ran on Facebook and Instagram from
Nov. '6 = 8. ) Saturday, Nov. 9
e Link Clicks: 91 ? 10a.m.-1p.m.
PP o fke b
Community Impact Print Ad
Print ad included in September issue of Community Impact.
¢ Print Ad: 80,192 newspapers delivered. FREE FALL FUN
o 273 QR code scans (total) at McKinney Public Library
e Email: 2,143 Clicks on the Storytelling Banner in newsletter. 3 et
e Digital Ads: 332,402 Impressions during month of November. Diwali: Festival of Lights
o 26 dlgltal ad clicks Halloween Haunt

Fall Y'all

Winter Jubilee
Caroling on the Square

Noon Years Eve

Digital Ads

MeKINMEY
TEXAS

Bookmarks
Bookmarks distributed the weeks leading up to the event.

¢ QR Code Scans: 20

6 "AQN ‘Aepan)es

/
«.- s
Total Grant Funds Used: $357.13
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Event Summary: Thanks & Giving
Pald Advertising & Results:

Community Impact FREE FALL FUN

Print ad included in September issue of Community Impact. at McKinney Public Library
¢ Print Ad: 80,192 newspapers delivered.
o 273 QR code scans (total) TN )
e Email: 2,143 Clicks on the Storytelling Banner in newsletter. z;‘:zlL:::t;V:::: e
» Digital Ads: 332,402 Impressions during month of November. N son nv
o 18 digital ad clicks 26 Thanks & C

Fire Safety Day

Winter Jubilee
Caroling on the Square

Noon Years Eve

Tuesday * Nov, 26
10a.m. - 12 p.m.

Tuesday, Nov. 26 » 10 a.m.- 12p.m. _ % em
MecKinneyPubliclibrary.org i

MeKINNEY MeKINMNEY PUBLIC LIBRARY Dig ital Ads
TEXAS
MeKinney Public Library
Bookmarks
Bookmarks distributed the weeks leading up to the
event.
¢ QR Code Scans: 27
B0 4 %% Eé.
B3 o f5:
) * H R
o

Total Grant Funds Used: $349.13
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Event Summary: Winter Jubilee
Paid Advertising & Resuls:

Community Impact FREE FALL FUN
Print ad included in September issue of Community Impact. at McKinney Public Library
e Print Ad: 80,192 newspapers delivered. _
Fire Safety Day
© 273 QR code scans (total) Diwali: Festival of Lights
e Email: 2,143 Clicks on the Storytelling Banner in newsletter. 26 Halloween Haunt
e Digital Ads: 332,402 Impressions during month of November. : Fall Y'all

o 16 digital ad clicks :
Winter Jubilee

Caroling on the Square

Noon Years Eve

w @ }* *@%

Saturday, Dec. 7 X e .}f
10 a.m.-1p.m. 6‘3 3
s?liﬂu;flr:rlz?:;? McKinneyPublicLibrary.org *

'ﬂ(HINH.EIIl MeEINMEY PLBLIC LIBRARY Digital Ads
Bookmarks
Bookmarks distributed the weeks leading up to the
Saturduy, Dec 74
event.

e QR Code Scans: 28 v
§§' —2 = &
siil @
N

Total Grant Funds Used: $349.13
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Event Summary: Garoling on the

square
Paid Advertising & Results:

Community Impact FREE FALL FUN

Print ad included in September issue of Community Impact. at McKinney Public Library
e Print Ad: 80,192 newspapers delivered.
o 273 QR code scans (total) I s )
e Email: 2,143 Clicks on the Storytelling Banner in newsletter. ﬁ::zll:::t::::: gk
 Digital Ads: 280,890 Impressions during month of December. ¥ :09 Faivan
o 13 digital ad click ' )6 Thanks & C

Fire Safety Day

Winter Jubilee
Caroling on the Square

Noon Years Eve

Print Ad

CAROLING

- ON THE SQUARE

Saturday, '-'nu.'u-.w-!l.ji;uii,

oo

MCDQ CAROLING - sonrser.vec.1a-5n.m. &y 4

»  McKinneyPubliclibrary.org

R
ON THE SQUARE Y J

= Digital Ads
HTexas

McKINMEY PUBLIC LIBRARY

Bookmarke . CIROLING @

Bookmarks distributed the weeks leading up to the m Qzluf Sg?ﬁRE b ‘
event. B Al Meiiiney % oy _
¢ QR Code Scans: 15
Tirzs g3
EEiL ARL
25F # =/

Total Grant Funds Used: $349.13
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Event Summary: Noon Year's Eve
Paid Advertising & Resuls:

Community Impact
Print ad included in September issue of Community Impact.
e Print Ad: 80,192 newspapers delivered.

FREE FALL FUN

at McKinney Public Library

o 273 QR code scans (total) El"" *";’f':ft" F’a:’ _—
e Email: 2,143 Clicks on the Storytelling Banner in newsletter. H;:-e::t:l:t N ‘hl
¢ Digital Ads: 280,890 Impressions during month of December. ——

o 10 digital ad click
Winter Jubilee
Caroling on the Square

Noon Years Eve

Print Ad

EVE

NOON YEAR'S EVE

Tuesday, Dec. 31 + 11 a.m. - 12:30 p.m.
McKinneyPubliclibrary.org

Tuesday » Dec. 31
1 a.m. - 12:30 pum.

McKINMNEY

MKINNEY PUBLIC LIBRARY
TEXAS &

Bookmarks * NOON
Bookmarks distributed the weeks leading up to the YEAR'S EVE
event. 3 Tuesday, Dec. 31
e QR Code Scans: 15

N

O1

U4

) ¢

Total Grant Funds Used: $349.13
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Gonclusion

The MCDC grant funds allowed the library to test a variety of paid marketing.
All advertising methods spread awareness but some had a more direct
impact to registration.

Out of Box Marketing

The chalk art was positively received and took awareness outside of the library
walls.

The chalk art created a hard-to-replicate experience, which aligns with the library goals.

Effectiveness of this effort is measured by engagements, both in-person and digitally. For
the low overall cost per engagement, this effort was deemed effective for spreading
awareness and building goodwill.

Social Media Ads

Social ads were effective in increasing registrations in the week(s) leading up to
the event. Ads are trackable and can be turned on/off as needed.

Bookmarks

Effectiveness of bookmarks are measured both by their distribution and by direct
scans. Bookmarks were distributed on and off-site of the library. For the low overall
cost, these were deemed effective for spreading awareness.

Community Impact Partnership

This partnership provided multiple methods of increasing awareness across a four
month time frame. Each method provided thousands of impressions.

Thank you!



